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Pharmaton 
Life  is  for  living! 

Another  big  advertising  campaign 
for  Pharmaton  Capsules 


Big  sales  success  in  1972 

In  its  launch  year,  Pharmaton  capsules  achieved 
impressive  sales. 

High  repeat  purchase 

Judging  by  the  figures  for  repeat  purchases,  people 
are  finding  out  that  what  we  say  is  true -Pharmaton 
capsules  really  do  work. 

Your  big  chance  to  make  big  profits 

Make  sure  you  take  advantage  of  Pharmaton's  high  sales 
potential  and  display  it  prominently  where  your 
customers  can  see  it. 

Big  promotional  support 

To  help  you  cash  in  on  Pharmaton's  profit  potential, 
we're  running  another  big  advertising  campaign - 
reaching  86%  of  the  target  market! 

Big  Advertising  Support 

Starting  February -and  what  better  time  to  sell 
Pharmaton,  than  when  everyone  feels  in  need  of  a  boost? 
We'll  be  reaching  86%  of  the  target  market 

through  these  media:- 

Bonus  Offer  available 
through  February. 

(These  discounts  are  available  on  all  Pharmaton  products.) 

For  orders  over  ^5  (trade  price)  - 

you  get  71/2%  off  goods  and  tax! 

For  orders  over  ^10  (trade  price)  - 

you  get  10%  off  goods  and  tax! 

Attractive  compact,  single  unit  counter  displays 
will  be  available  from  Vestric  representatives, 
or  contact  your  local  Vestric  branch. 

Vestric  Ltd  are  the  UK  distributors  for 
Pharmaton  products. 
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Lugano,  Switzerland 

For  further  information  on  Pharmaton  products,  contact  the  Pharmaton  Information  Bureau,  6,  Rosebery  Road,  London,  S W2  4DE 
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Keep  your  Radox  shelf  filled 
or  you  could  get  into 
all  sorts  of  hot  water 

Nothing  makes  Radox  customers  more 
tired  and  tense  than  finding  your  Radox 
shelf  empty.  Push  them  any  further  and 
you'll  find  them  shopping  elsewhere. 
So  keep  the  shelf  filled.  National  TV 
starts  again  in  February  and  sales-boost- 
ing promotions  are  scheduled  through- 
out the  year.  Last  year  you  helped  Radox 
to  outstrip  all  competition.  With  your 
help  we'll  clean  up  the  market  again 
in  '73. 


A  Nicholas  Product 
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Hypermarkets:  women  key 
to  chemists'  survival? 


VAT  PRICES 

Although  (he  Chancellor  of  Ihe 
Exchequer  has  brought  forward  his 
Budget  Day  to  March  6,  the  period 
between  that  and  VAT  Day,  ApriJ  1, 
does  not  allow  sufficient  time  for  the 
preparation,  production  and  dispatch  of 
the  Chemist  and  Druggist  Price  List 
so  that  it  reaches  subscribers  in  time 
to  reprice  their  stocks. 

We  are  therefore  going  ahead  on  the 
assumption  that  the  oft-quoted  figure  of 
10  per  cent  will  be  the  VAT  rate,  and 
we  are  asking  manufacturers  and  those 
who  market  products  to  provide  us  with 
prices  calculated  on  that  basis. 

This  will  enable  us  to  produce  a  list 
with  VAT  prices  before  April  1.  We 
appeal  to  all  manufacturers  to  provide 
details  of  their  proposed  prices  as  soon 
as  possible  in  order  to  ensure  a  smooth 
changeover  and  the  minimum  of 
dislocation  to  trade. 


The  finding  of  C&D's  report  last  week 
(p  70)  that  specialist  traders  are  not  badly 
affected  by  hypermarkets  is  borne  out  by 
a  new  survey  "The  changing  pattern  of 
retailing.  Western  Europe  1973"  just  issued 
by  the  firm  of  marketing  and  planning 
consultants  MPC  &  Associates  Ltd. 

And  MPC  have  given  C&D  a  possible 
explanation  for  the  finding. 

The  survey  gives  statistics  for  new  types 
of  trading  in  1 1  European  countries  and 
investigates  in  detail  the  effect  of  hyper- 
markets on  trade  in  town  centres  in  France 
— which  has  produced  the  most  successful 
hypermarkets. 

"Contrary  to  what  many  local  chambers 
of  trade  might  expect,  independent  traders 
within  a  town  centre  are  not  seriously 
affected  by  the  advent  of  the  hypermarket. 
However,  what  is  becoming  very  evident 
on  the  continent  is  that  town  centre  traders 
whether  they  be  convenience  or  compari- 
son, are  having  to  place  more  and  more 
emphasis  on  'service'  and  that  in  these 
locations  more  so  than  ever  before,  the 
customer  is  suddenly  'right'." 

MPC  studied  the  effect  on  town  centre 
shops  in  a  town  of  130,000  inhabitants 
surrounded  by  three  hypermarkets  with  a 
total  selling  area  of  160,000  sq  ft  and 
found  the  following  percentage  changes 
in  sales: 

Type  of  store  Percentage  change 

Department  +  5  to  —  5 

Cheap  variety  —  8  to —25 

Supermarkets  over  4.000  sq  ft  - 18  to  -30 
Supermarkets  below  4,000  sq  ft 

-13  to  -27 

Electrical  traders  —  1  to  —  2 

Small  independent  grocer  -  1  to  —  5 
High  quality  men's  outfitters  No  change 
Shoe  shops  No  change 

Furniture  shops  No  change 

In  the  cases  of  department  and  cheap 
variety  stores,  75  per  cent  of  the  decrease 
in  sales  had  occurred  in  the  food  depart- 
ment. Decreases  in  sales  generally  varied 
according  to  the  proximity  of  the  hyper- 
market. 

The  development  of  hypermarkets  in 
Europe  is  shown  by  the  following  figures 
for  total  numbers  in  each  country,  Austria 
9,  Belgium  46.  Denmark  2,  Finland  4. 
France  212,  Italy  3,  Netherlands  7.  Sweden 
22,  Switzerland  10,  West  Germany  406. 

The  explanation  for  the  survival  of 
specialist  independents  emerged  during  a 
C&D  interview  with  an  MPC  spokesman. 
He  said  that  a  detailed  study  had  been 
made  in  the  city  of  Toulouse — a  city  of 
i  million  population  with  five  hyper- 
markets. 

A  conclusion  had  been  reached  on  the 
motivation  of  women  shoppers — suggesting 
a  "split  personality"  between  the  "female" 
who  wants  to  be  freer  and  more  feminine 
and  so  has  great  interest  in  the  beauty 


market  explosion,  and  the  "housewife" 
concerned  with  the  family  budget. 

"It  is  very  clear  that  the  hypermarkets 
and  the  department  stores  and  independents 
have  definite  and  complementary  roles  to 
play  in  the  life  of  the  consumer — the 
"housewife"  goes  to  the  hypermarket  and 
the  "female"  goes  to  the  department  store 
or  independent. 

A  check  on  the  number  of  druggists  and 
beauty  products  shops  in  Toulouse  showed 
that  10  closed  during  the  period  of  hyper- 
market development  1966-1970  (139  to  129), 
but  that  the  number  had  remained  con- 
stant since. 

The  MPC  report  is  available  from  the 
compilers  (price  £2)  at  Severn  House.  10 
The  Moors,  Worcester. 

Boots  cut  prices 
of  toiletries 

Price  cuts  averaging  ten  per  cent  on  18 
popular  goods  and  toiletries  were  made 
in  all  branches  of  Boots  last  Monday.  They 
involve  reductions  on  34  separate  items  - 
all  of  them  Boots  own  brands. 

Among  reductions  five  different  hair 
spray  preparations  are  cut  by  up  to  4p 
for  a  340g  aerosol  and  365  brand  skin 
cream  is  reduced  by  3p  to  30p  for  a  250g 
tin. 


Record  gathering 
for  VAT  meeting 

More  than  420  pharmacists  attended  a 
meeting  on  value  added  tax  arranged  by 
the  National  Pharmaceutical  Union  in 
Manchester  on  Sunday.  The  NPU  believes 
it  to  have  been  the  largest  gathering  of 
pharmacists  in  the  area  since  the  intro- 
duction of  the  National  Health  Service 
1948.  The  speaker  was  Mr  Tim  Astill.  the 
Union's  deputy  secretary. 

Further  NPU  meetings  on  VAT  will  be 
held  in  the  following  towns  during  the  next 
two  months:  Torquay,  Ipswich.  Canter- 
bury, Huddersfield.  Bromyard.  Wanstead, 
Ewell.  Worthing.  Sheffield.  Nottingham, 
Blackpool.  Hounslow  and  Liverpool. 


"Every  one  a  winner"  .  .  .  prophetic  words  for  Miss  Dorothy  Hodskinson, 
a  director  of  R.  J.  Hodskinson  (Chemists)  Ltd,  Birkenhead,  whose 
artistic  window  display  won  her  a  Mini  car  in  the  recent  national  display 
contest  mounted  by  Reckitt  &  Colman  Toiletries  Division.  The  Mini, 
the  first  prize  in  the  chemist  section,  will  be  presented  at  the  shop  in 
St  Annes  Street,  Birkenhead  on  February  8 
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Pharmacy  closures— the 
rate  levels  out 


The  number  of  pharmacies  on  the  Pharma- 
ceutical Society's  register  fell  below  12.000 
during  1971.  Following  the  December  cor- 
rection figures  there  were  11.921  premises 
on  the  register  according  to  the  Society. 

The  net  loss  during  the  year  of  278 
followed  closely  the  figure  for  1970  of  279. 
It  confirms  that  the  closure  rate  has  sub- 
sided after  a  peak  of  478  in  1969  and  370 
in  1970. 

There  was  an  average  loss  of  23  phar- 
macies a  month  last  year.  452  new  premises 
were  opened  and  174  closed. 

In  November  1972  there  was  a  loss  of 
12  pharmacies  and  in  December  1972  a 
loss  of  21  pharmacies.  During  December 
Boots  Ltd  closed  eight  branches  but  did 
not  open  any. 

'Depending  more  on 
the  pharmacist' 

"The  role  of  the  pharmacist  in  the  health 
team  is  an  important  one.  and  clinicians 
will  undoubtedly  depend  more  and  more 
on  his  specialist  knowledge  in  the  spheres 
of  biological  availability,  drug  formula- 
tion, and  drug  interaction,"  states  The  Lan- 
cet in  an  editorial  in  last  week's  issue. 

The  editorial  refers  to  two  recent  articles 
in  the  Drug  and  Therapeutics  Bulletin 
which  discuss  the  relationship  between 
pharmacists  and  doctors  (C&D,  December 
16/23,  1972,  p886),  and  deal  with  the 
presentation  of  dispensed  medicines  (C&D, 
January  6,  p4). 

It  states:  "All  too  often,  unfortunately, 
doctors  fail  to  give  full  and  clear  instruc- 
tions on  their  prescriptions,  even  in  the 
case  of  dangerous  drugs,  and  this  can 
result  in  problems  for  the  pharmacist." 

The  editorial  concludes:  "This  is  an 
area  of  patient  care  of  special  importance 
to  pharmacists.  ...  It  re-emphasises  the 
importance  of  area  group  meetings  of 
doctors  and  pharmacists  .  .  .  where  free 
communication  of  problems  and  ideas  will 
undoubtedly  Jead  to  better  patient  care." 

Poisons  from  all 
over  Kent 

The  Kent  "unwanted  medicines"  campaign 
which  ended  last  week  gave  rise  to  some 
interesting  finds.  Although  quantities 
collected  have  not  yet  been  fully  assessed, 
every  area  in  the  county  has  reported 
collecting  strychnine,  arsenic  and  cyanide 
as  well  as  other  highly  dangerous  sub- 
stances such  as  caustic  soda.  One  woman 
in  Tunbridge  Wells  produced  25  thalido- 
mide tablets.  She  did  not  know  what  they 
contained. 

Mr  George  Gutteridge,  chairman  of  the 
South-east  Kent  home  safety  committee, 
told  C&D  that  although  he  thought  the 


campaign  had  been  a  success  quantities 
of  tablets  were  not  quite  as  large  as  he 
had  anticipated.  The  Dover  and  Deal 
district  for  instance  had  produced  152.000 
tablets. 

He  said  that  many  people  were  coming 
in  with  empty  tablet  bottles  announcing 
that  '  they  always  burnt  their  tablets," 
suggesting  at  least  that  the  publicity  was 
getting  home. 

When  asked  about  a  national  campaign 
he  said  he  had  heard  that  the  Pharma- 
ceutical Society  were  waiting  for  an  ans- 
wer on  the  subject  from  the  Department 
of  Health.  Mr  Gutteridge  said  he  thought 
campaigns  ought  to  be  organised  on  a 
national  basis,  the  piecemeal  sort  of 
arrangement  should  be  got  away  from. 
□  Pharmacists  in  the  London  Boroughs 
of  Kensington  and  Chelsea  are  shortly 
to  be  asked  to  co-operate  in  a  "Spring- 
clean  for  safety"  campaign  to  be  con- 
ducted from  March  5-24.  The  Boroughs 
are  to  provide  collection  receptacles  and 
the  necessary  publicity  material. 

Evidence  on  glyceryl 
trinitrate  losses 

"Grossly  subpotent"  glycerly  trinitrate 
tablets  are  the  subject  of  an  article  in 
the  first  issue  of  Cardiology  Today. 

The  article  refers  to  tests  at  the  Uni- 
versity of  Maryland  which  showed  that 
after  tablets  had  been  kept  in  a  clear, 
plastic  phial  for  three  months  they  con- 
tained only  16  per  cent  of  the  stated 
potency.  Moreover,  an  amount  equivalent 
to  the  active  ingredient  in  ten  tablets  was 
recovered  from  a  label  placed  inside  the 
bottle. 

When  five  fresh  04mg  tablets  were 
placed  in  a  screw-cap,  glass  phial  with  lg 
of  cotton  wool  they  lost  nearly  70  per 
cent    of   their    labelled    potency  within 


A  ruling  made  by  the  United  States 
Supreme  Court  this  week  that  Glaxo  Hold- 
ings Ltd  and  Imperial  Chemical  Industries 
Ltd  may  be  compelled  to  license  all  US 
applicants  to  sell  their  griseofulvin,  will  be 
"greatly  regretted  not  only  in  the  pharma- 
ceutical industry  but  in  industry  generally", 
state  Glaxo. 

The  ruling  by  the  Court  is  seen  as  a 
victory  for  the  US  government,  which  held 
that  penalties  imposed  on  the  companies 
at  the  conclusion  of  an  anti-trust  action 
did  not  go  far  enough. 

The  lower  court  had  ordered  the  com- 
panies to  end  arrangements  under  which 
their  US  licensees  could  sell  the  drug  in 
dosage  form  but  not  in  bulk. 

In  addition  to  concluding  that  it  was 


seven  days.  Glyceryl  trinitrate  tablets 
wrapped  in  foil  lined  with  polythene  lost 
between  90  and  100  per  cent  of  their  de- 
clared potency. 

In  all  these  cases  the  packaging  mater- 
ial was  shown  to  have  absorbed  most  of 
the  substance.  The  journal  suggests  that 
these  losses  may  account  for  previously 
unexplained  patterns  of  therapeutic  res- 
ponse to  sublingual  tablets  of  glycerly 
trinitrate  in  recent  years. 

New  packaging  regulations  for  the 
tablets  have  recently  been  proposed  by 
the  US  Pharmacopeial  Commission. 

In  this  country  the  Pharmaceutical 
Society  recently  issued  interim  advice  to 
dispense  the  tablets  in  the  smallest  con- 
tainer possible  (C&D,  last  week,  p58) 
until  official  packaging  instructions  are 
amended. 

Cardiology  Today  is  published  in  five 
languages  by  the  Excerpta  Medica  Founda- 
tion. Amsterdam,  with  the  aid  of  a  grant 
from  ICI  pharmaceuticals  division. 

Prescription  writing 
attacked  in  Yorkshire 

"Britain's  pharmacists  say  that  they  are 
constantly  being  forced  to  break  National 
Health  Service  regulations  because  of 
errors  and  omissions  in  prescriptions",  said 
a  front-page  storv  in  Tuesday's  Yorkshire 
Post. 

"They  claim",  it  continued,  "that  doc- 
tors regularly  fail  to  indicate  the  dosage, 
omit  the  strength  or  total  quantity  of  the 
drug  to  be  supplied:  write  illegibly;  sign 
repeat  prescriptions  written  out  by  un- 
qualified receptionists  without  properly 
checking  them;  over  prescribe  and  not 
warn  patients  about  possible  side  effects. 

"Now  many  of  the  pharmacists  say 
they  are  tired  of  the  hostile  attitude  from, 
or  unavailability  of,  doctors  and  have 
taken  the  matter  into  their  own  hands. 
They  are  amending  the  prescriptions 
themselves  to  what  they  believe  is  cor- 
rect .  .  ." 

The  newspaper  reports  that  a  York- 
shire pharmacist,  with  shops  in  a  major 
city,  says  that  he  regularly  has  to  add 
details  of  his  own  to  complete  scripts.  He 
produced  a  prescription  for  six  items, 
none  having  instructions  for  dosage.  One 
item  was  a  barbiturate  and  another  a 
tranquilliser. 


proper  to  require  Glaxo  and  ICI  to  sell 
the  drug  or  license  the  patents  involved 
to  all  bonafide  American  applicants  on 
reasonable  and  non-discriminatory  terms, 
the  high  court  held  by  six  to  three  that 
the  companies  may  no  longer  refuse  to 
supply  the  drug  in  bulk  form  to  US  distri- 
butors. 

Despite  their  disappointment,  Glaxo 
believe  sales  of  their  particular  griseo- 
fulvin will  not  be  much  affected.  They 
add  :  "We  believe  that  the  relatively  small 
market  in  the  US  for  our  griseofulvin  pro- 
ducts is  already  catered  for  by  existing 
US  manufacturers  and  distributors.  We  do 
not  expect  there  will  be  many  US  firms 
who  will  want  to  enter  this  particular 
market." 


US  force  griseofulvin  licensing 
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Sangers  to  acquire 
Evans,  Gadd 

The  boards  of  Sangers  Ltd  and  of  Evans, 
Gadd  &  Co.  Ltd,  have  agreed  terms  for 
the  acquisition  by  Sangers  of  the 
Ordinary  and  6  per  cent  preference  shares 
capital  of  Evans,  Gadd.  No  offer  is  being 
made  for  the  7  per  cent  participating  pre- 
ference shares. 

For  each  £1  Ordinary  share  of  Evans, 
Gadd  are  ottered  9  Ordinary  stock  units 
of  25p  of  Sangers  plus  £9  57  in  cash;  for 
each  6  per  cent  £1  preference  share  70p 
in  cash. 

The  offers  will  require  the  payment  of 
£441,616  cash  and  the  issue  of  394,794 
Ordinary  shares  of  Sangers.  The  total 
purchase  consideration  amounts  to  ap- 
proximately £1,282,527. 

Turnover  of  Evans,  Gadd,  for  the  year 
to  April  30,  1972  totalled  £49m  and  pro- 
fits before  tax  were  £126,868.  It  is  the 
intention  of  Sangers  to  maintain  and 
develop  the  business  of  Evans,  Gadd  which 
will  continue  to  trade  as  a  separate  com- 
pany within  the  Sangers  Group. 

R  &  C  to  sign  agreement 
with  French  firm 

The  pharmaceutical  division  of  Reckitt 
and  Colman  will  shortly  sign  an  agree- 
ment with  a  French  company  whereby 
R  &  C  will  market  in  the  UK  under 
licence  "ethicals"  of  the  French  firm.  The 
formal  agreement  and  signing  of  the 
licence  is  expected  to  take  place  in  the 
next  month  or  two. 

Only  last  week  R  &  C  announced  de- 
tails of  internal  re-organisation  and  plans 
for  new  production  facilities  which  will 
create  the  framework  for  expansion  of 
the  division. 

Among  the  re-organisation  is  the  estab- 
lishment of  a  new  pharmaceutical  pro- 
duction unit  in  the  Hull  area.  Dr  W.  D. 
Walsh,  at  present  general  manager  of  pro- 
duction at  Hull,  has  been  appointed  pro- 
duction director  of  the  UK  pharmaceutical 
division. 

Among  other  appointments  Mr  J.  J. 
West  is  appointed  joint  group  director  of 
the  European  division  and  thus  assumes 
responsibility  for  the  pharmaceutical  divi- 
sion. Dr  G.  R.  Fryers  remains  as  phar- 
maceutical division  managing  director.  Mr 
R.  A.  Wing.  MPS,  previously  general 
manager  of  the  pharmaceutical  division, 
has  now  been  appointed  managing  direc- 
tor of  the  UK  division  which  will  allow 
Dr  Fryers  to  concentrate  on  the  develop- 
ment of  the  pharmaceutical  division 
worldwide. 

Unichem's  stock  control 
scheme  for  South  Wales 

Unichem  Ltd  are  to  extend  their  retail 
stock    control    scheme    to  independent 


chemists  in  South  Wales  following  the 
opening  two  months  ago  of  a  depot  in 
Swansea.  The  launch  coincides  with  the 
extension  of  a  sundries  service  to  the  area 
from  Unichem's  Nuneaton  depot. 

To  introduce  the  scheme  a  series  of  meet- 
ings with  chemists  will  be  held,  starting 
next  month. 

The  first  two  will  be  at  the  Dragon 
Hotel,  Swansea,  on  February  13  and  the 
Park  Hotel  on  February  19,  both  starting 
at  8  pm.  Invitations  will  be  sent  because 
of  limited  space,  and  further  information 
can  be  obtained  from  Mr  John  Speller  at 
Unichem,  Crown  House,  Morden.  Surrey. 

The  scheme  is  based  around  a  stock 
record  book  listing  1,200  counter  products 
obtainable  on  Unichem's  profitable  buying 
plan.  The  book  was  illustrated  and  the 
scheme  described  in  C&D,  November  18, 
1972.  p757. 

Mr  Peter  Dodd.  managing  director  of 
Unichem  reaffirmed  in  an  article  in  The 
Times  (January  22)  that  he  is  confident 
that  the  1972  results  will  show  a  record. 

Good  first  half 
for  Cussons 

Cussons  Group  report  a  good  first  half 
year  for  pre-tax  profits.  They  advanced 
from  £255,000  to  £466,000  for  the  26  weeks 
ending  October  1,  1972.  An  interim  of  lp 
(same)  is  declared. 

After  tax  £186,000  (£102.000)  net  profit 
for  the  half-year  was  £280,000  compared 
with  £153,000. 

Last  October  the  directors  expected 
results  for  the  full  year  up  to  April  1 


to  be  above  1971/72  when  group  profit, 
before  tax,  was  £500,557. 

Vestric  Ltd:  The  telephone  number  of  the 
Companys  head  office  in  Runcorn  is  now 
092-85  73400. 

ICI  pharmaceuticals  division  has  promoted 
Mr  J.  M.  Thorp,  head  of  the  thrombosis 
unit,  from  ICI  research  associate  to  senior 
research  associate. 

Appointments 

A.  C.  Nielsen  Co  Ltd,  have  appointed  Mr 
Derek  Howard  a  director. 

Mennen  (UK)  Ltd  have  promoted  Mr 
Michael  R.  Lefort  to  general  sales  manager. 

Elida  Gibbs  Ltd:  Mr  Allan  Price,  formerly 
sales  director,  has  succeeded  Mr  R.  Gray 
as  marketing  director  and  Mr  Barry  Field 
has  been  made  sales  director. 

Astra  Chemicals  Ltd:  Mr  Michael  Davis, 
previously  marketing  manager  Astra.  Aus- 
tralia, has  been  appointed  assistant  to  the 
managing  director  Astra,  UK. 

Bowater-Scott  Corporation  Ltd:  Mr  James 
D.  Stocker,  managing  director  will  take 
on  the  additional  appointment  of  chair- 
man following  on  the  retirement  of  Mr 
J.  Martin  Ritchie. 

Biorex:  Mr  David  Roland  Stross  has  been 
appointed  a  director  of  Biorex  Labora- 
tories Ltd  and  Messrs  N.  P.  Reuben  and 
W.  J.  Field,  directors  of  Biorex  (Marketing) 
Ltd. 

Boehringer  Ingelheim  Ltd:  Mr  Arthur 
Smith,  MPS,  has  been  appointed  deputy 
managing  director.  Mr  David  J.  Miller, 
has  been  appointed  financial  director  and 
Dr  Patrick  A.  Knowlson,  medical  director. 

Eaton  Laboratories:  Mr  David  C.  Renton, 
MPS,  has  been  appointed  managing  dir- 
ector of  the  company,  which  is  the  British 
pharmaceutical  division  of  Morton-Nor- 
wich Products  Inc,  USA.  Mr  Renton  was 
previously  with  May  &  Baker  Ltd,  Aspro- 
Nicholas,  and  most  recently,  with  Win- 
throp  Laboratories. 


Three  salesmen  of  Radiol  Chemicals  Ltd  who,  having  shown  the 
greatest  increases  in  Biovital  sales  on  their  territories  have  qualified 
for  five-day  winter  holidays  with  their  wives.  Pictured  (left  to  right) 
are  M.  French,  M  MacNeill  and  B.  Goodyer 
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ANNOUNCING 

effer*C 

THE  SPARKLING  LEMON  FLAVOURED 
VITAMIN  C  DRINK- 
TO  HELP  MAINTAIN  THE  HEALTH 
OF  ALL  THE  FAMILY 


i 


0 


vita*1"1  ^ 
*  Bonus  Introductory  Offer 

*  Effer-C  has  been  especially  introduced  with  its  lemon  flavour  so  that  all 
thefamily,  young  and  old,  will  enjoy  taking  one  of  the  major  vitamins — 
Vitamin  C — so  necessary  for  good  health. 

*  Effer-C  is  ideal  for  growing  children  since  it  helps  in  the  growth  especially 
of  teeth  and  bones  as  well  as  in  many  other  areas.  For  the  not  so  young 
Vitamin  C  helps  considerably  as  a  dietary  supplement. 

*  Effer-C  is  also  recommended  when  extra  quantities  of  the  vitamin  are 
necessary  during  pregnancy  and  breast  feeding 

*  Effer-C  is  recommended  to  betaken  daily  to  help  maintain  the  health  of 
the  body.  Many  doctors  believe  that  Vitamin  C  may  help  to  build  up 
resistance  against  colds  and  other  common  infections. 

efferC  the  family  health  drink 

From  :  A.  H.  Cox  &  Co.  Ltd.,  93  Lewes  Road,  Brighton,  BN2  3QJ.  Or  your  local  wholesaler. 
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Councillor  Oliver  Duffelen,  MPS,  has  been 
reappointed  to  the  Sheffield  Regional  Hos- 
pital Board  as  from  April  1. 

Mr  John  Roach,  MPS,  (60),  for  the  past 
four  years  assistant  manager  of  Boots  in 
Gallowtree  Gate.  Leicester,  has  retired. 
He  had  been  with  the  company  for  44 
years. 

Mr  Joseph  Hardwick,  MPS,  has  retired 
from  his  business  in  Chatsworth  Road, 
Chesterfield.  He  began  work  in  the  town 
in  1912  with  A.  Greaves  &  Son  and  later 
served  in  the  RAMC  during  the  1914-18 
war.  He  qualified  in  Leicester  after  the 
war  and  became  manager  for  Greaves  of 
their  shop  in  Chatsworth  Road  which  he 
acquired  in  1945. 

Mr  R.  B.  Dawson,  first  chairman  of  the 
British  Aerosol  Manufacturers  Association, 
has  retired  after  40  years  with  Aerosols 
International  Ltd.  At  one  time  he  was 
chairman  of  the  British  Animal  Medicine 
Manufacturers  Association. 

Deaths 

Digan:  On  December  18,  Dr  Catherine 
D.gan.  MPS!,  Howth  Road.  Sutton,  co 
Dublin,  who  qualified  in  1955.  Her  hus- 
band. Mr  Aloysius  E.  Digan,  conducts  his 
own  pharmacy  in  Howth  Road. 

Fleming:  On  January  13,  Mr  Andrew 
Nelson  Fleming.  MPS,  FBOA,  36  Green- 
bank  Gardens,  Edinburgh.  Mr  Fleming 
qualified  in  1933. 

Grubb:  On  January  17.  Mr  Charles  W. 
Grubb,  late  general  manager  of  G.  H. 
Zeal  Ltd,  who  retired  in  September  1972. 

MacMahon:  On  January  11  Mr  Francis 
Joseph  MacMahon.  MPSI,  who  qualified 
in  1920.  A  native  of  Cootehill,  co  Cavan, 
Mr  MacMahon.  who  was  aged  74,  served 
his  apprenticeship  in  Boyle,  co  Roscom- 
mon. Shortly  after  qualifying  he  opened 
his  own  pharmacy  in  Ballyjamesduff  and 
subsequently  opened  a  second  pharmacy 
in  Cootehill.  disposing  of  both  in  1935 
when  he  opened  a  new  pharmacy  at  3 
Carysfort  Avenue.  Blackrock,  Dublin, 
where  he  resided  with  his  family.  He  is 
survived  by  two  daughters,  both  pharma- 
cists, and  a  son. 

Stocks:  On  January  9,  Mr  John  Wallace 
Stocks,  aged  95.  Mr  Stocks  was  founder 
chairman  of  New  Era  Laboratories. 

Wallhead:  Mr  S.  C.  Wallhead,  production 
controller  of  Robinson  &  Sons  Ltd,  Wheat- 
bridge  Mills,  Chesterfield,  recently.  He 
was  64. 

Wilson:  On  January  7,  Mrs  Ivy  Roberta 
Wilson.  MPS,  69  Cliveden  Court,  London 
Road.  Brighton.  Mrs  Wilson  qualified  in 
1925. 
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Topical  reflections 

BY  XRAYSER 

Drug  packaging 

PACKAGING  of  dispensed  medicines  has  assumed  greater  importance  with 
the  passing  of  the  years — with  the  kind  of  medicine  in  use,  and  with  the 
problems  posed  daily  by  the  manufacturers  of  medicines  of  all  descriptions. 
Reference  was  made  at  the  January  meeting  of  the  Pharmaceutical  Society's 
Council  to  the  dispensing  of  tablets  of  glyceryl  trinitrate,  and  a  paper  on  the 
subject  has  been  prepared  by  the  Society's  Department  of  Pharmaceutical 
Sciences.  Attention  is  drawn  to  recommendations  for  the  dispensing  of  such 
tablets  until  such  time  as  present  official  packaging  instructions  are 
amended.  The  objective  is  to  secure  as  small  a  loss  of  potency  as  possible, 
and  contamination  of  cotton  wool,  rubber,  polythene,  paper  and  cork  are 
mentioned  as  well  as  what  are  described  as  polyethylene/foil  laminates.  The 
recommendations  have  been  inspired  by  practice  in  the  United  States  where 
they  have  been  adopted  as  a  result  of  tests  and  observation,  and  they  refer 
to  the  mannitol-based  tablets. 

I  see  no  reference  to  the  fact  that  they  differ,  in  the  patient's  hands,  from 
most  other  tablets,  in  that  they  are  of  little  use  if  stored  in  a  locked  cupboard 
in  the  home.  By  their  very  nature  and  purpose  they  must  be  carried  by  the 
patient  at  all  times,  ready  for  immediate  use,  and  if  they  are  to  be  kept  by 
him  in  the  original  container  in  which  they  were  dispensed  they  will  be 
subjected  to  some  pretty  rough  treatment.  It  might  then  become  a  question 
of  whether  the  loss  by  absorption  into  cotton  wool  is  any  worse  than  the 
eventual  reduction  of  some  of  the  tablets  to  fragments  and  powder. 

There  is  also  the  question  of  dosage  which  is  directly  related  to  need,  and 
whether  any  loss  is  such  as  to  cause  the  patient  any  harm.  If  he  finds  he  has 
to  take  another  tablet,  he  usually  does.  There  is  a  reference  to  "significant" 
loss  of  potency,  but  how  significant  that  may  be  we  are  not  told. 


Odd  sizes 

I  note  from  the  report  of  the  Council  meeting  that  a  new  range  of  containers 
for  dispensing  strip  and  "blister''  packs  has  been  mooted.  The  suggestion 
is  commendable  in  many  ways,  though  I  think  that  the  proposal  to  raise  the 
question  of  standardisation  of  such  pack  sizes  with  the  Association  of  the 
British  Pharmaceutical  Industry  is  the  more  important,  for  with  the 
proliferation  of  such  packs  in  ever-increasing  assortment,  it  will  be  no  time 
bsfore  a  further  range  of  cartons  becomes  necessary.  And  it  is  more  than 
time  for  the  industry  to  reach  uniformity  in  other  directions — to  decide,  for 
example,  if  ten  is  a  better  number  than  twelve  or  vice  versa.  No  blame  can 
attach  to  the  doctor  who  has  not  mastered  the  niceties  of  the  whole  thing. 

And  there  are  ointments  in  10g,  13g,  14g  and  20g  and  25g.  There  may  be 
good  reason  for  the  variety,  though  I  confess  it  escapes  me,  especially  when 
an  enterprising  physician  decides  to  mix  two  or  three  ointments  in  equal 
parts  and  they  are  available  only  in  the  most  unequal  parts. 


News  in  brief 

□  "War  and  Peace",  the  first  major  Kodak 
exhibition  to  be  held  in  1973  at  the  new 
Kodak  photographic  gallery  at  246  High 
Holborn,  London  WC1,  opens  to  the  pub- 
lic February  14  until  March  9.  This  show 
is  about  the  BBC's  presentation  of  Tol- 
stoy's "War  and  Peace". 


□  Pharmacists  in  Ilkeston.  Derbyshire, 
are  to  co-operate  in  an  unwanted  medi- 
cines campaign  to  be  run  from  February 
12-17.  The  town's  home  and  public  safety 
committee  is  providing  collection  bins  for 
use  in  pharmacies. 

□  Non-white  employees  in  South  African 
pharmacies  are  to  benefit  from  a  pension, 
life  insurance  and  disability  scheme  intro- 
duced by  the  South  African  Retail 
Chemists  and  Druggists  Association. 
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Next  week,l,627765 women 
will  be  given  one  of  these. 


A  lot  of  them  will  want  more. 


sun 
silk 

SHAMPOO 

K balsam 
tonic 


In  every  copy  of  next  week's 
"Woman's  Own)'  there'll  be  a 
free  trial  sachet  of  new  Sunsilk 
Balsam  Tonic  Shampoo. 

Having  tried  it,  a  lot  of  your 
customers  will  want  more.  And 
they'll  be  coming  to  you  to  get  it. 

This  new  Sunsilk  Shampoo 
has  already  been  a  run-away 
success:  in  just  one  month  it 
helped  Sunsilk  increase  brand 
leadership  of  the  shampoo 
market  by  25%. 

After  next  week,  we' 1 1  be 
selling  even  more.  Will  you? 


One  of  the  5  new 
Sunsilk  Shampoos 


6 


Elida  Gibbs  Ltd 
The  Brand  Builders 
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New  products 
and  packs 


Cosmetics  and  toiletries 
Total  Silvikrin  range 

The  Silvikrin  women's  hair  care  product 
range  now  comprises  Silvikrin  conditioning 
hairspray  and  Silvikrin  conditioning  sham- 
poo as  well  as  the  Silvikrin  conditioning 
rinse  which  was  launched  last  September. 

The  Silvikrin  hairspray  has  been  almost 
"totally  re-formulated"  and  now  contains 
a  conditioning  system  which  provides  "a 
more  natural  hold  combined  with  im- 
proved shine  and  manageability"  said  a 
Beecham  spokesman.  The  addition  of  this 
ingredient  also  makes  comb-through  and 
brush-out  much  easier.  The  new  hairspray 
is  available  in  three  sizes,  standard  (£0  25), 
medium  (£0  35)  and  large  (£0-54). 

The  new  Silvikrin  conditioning  shampoo 
is  a  "high  quality  cleansing  shampoo  first 
and  foremost"  said  the  spokesman,  "but 
with  the  added  capability  of  providing 
general  conditioning  benefits  such  as  body 
and  manageability".  And  Silvikrin's  well 
known  natural  ingredients  for  dry,  greasy, 
normal  and  problem  hair  have  been  re- 
tained. Available  in  sachet  form  (£0  03|), 
plus  standard  (£013),  medium  (£019)  and 
large  sizes  (£0  28). 

All  three  products  in  the  total  range  have 
"natural  ingredients"  labels  across  their 
containers.  Both  the  shampoo  and  condi- 
tioning rinses  are  presented  in  clear  PVC 
bottles  incorporating  a  flow-control  plug 
to  prevent  spillage  and  over-application. 
The  conditioning  rinse  is  enclosed  in  a 
cardboard  box,  the  design  of  which  con- 
tinues the  overall  range  theme.  And  the 
aerosol  of  the  standard  and  medium  hair- 
spray sizes  are  fitted  with  an  integral  fitting 
colour-matching  cap  (Beecham  Products 
Beecham  House,  Great  West  Road, 
Brentford,  Middlesex). 


Aqua  Man  da  additions 

Two  new  products  have  been  added  to  the 
Aqua  Manda  range  from  Goya.  They  are 
fragrance  tissues  and  extra  large  talc. 

Five  tissues,  each  soaked  in  Aqua  Manda 
fragrance  and  sealed  in  an  airtight  sachet, 
are  presented  in  a  handbag  size  box 
(£015).  The  new  giant  Aqua  Manda  talc 
is  "more  than  twice  the  size  of  the  standard 
size"  say  Goya  (£0  50).  For  a  short  time 
this  talc  will  be  available  at  special  intro- 
ductory offer  price  of  £0  45  (Goya  Ltd, 
Badminton  Court,  Amersham,  Bucks.). 


New  Hiltone  shader 

Beecham  Products  have  added  a  new 
shader  to  the  other  three  in  the  Hiltone 
range.  The  new  one  is  called  Golden  Sun 
(£0  08)  and  will  "enrich  dark  blonde  hair" 
as  well  as  adding  "warmth  to  pale  blonde 
hair".  Like  the  others,  Golden  Sun  is  a 


temporary  shampoo  toner  and  will  last 
until  the  next  shampoo  only.  The  Honey 
Gold  shade  will  now  be  discontinued 
(Beecham  Products,  Beecham  House, 
Great  West  Road,  Brentford,  Middlesex). 


Haircare 

Hair  decorations 

Three  new  types  of  Barrettes  for  the  hair 
have  been  added  to  the  Ravina  range  of 
hair  decorations.  For  both  day  and  evening 
wear,  these  hair  decorations  include  no. 
712,  an  open  design  barrette  made  of  bam- 
boo (£0-45)  and  no.  751  a  simulated  tor- 
toiseshell  barrette  with  eight  circles  (£0  3 5). 
All  three  items  are  individually  blister 
packed  on  a  decorated  card. 

Counter  display  units  are  available 
(Ravina  Ltd,  3  Barton  Road,  Water  Eaton 
Industrial  Estate,  Bletchley,  Bucks). 

Economy  size  Ribena 

The  launch  of  a  new  economy  size  Ribena 
has  been  announced  by  Beecham  Foods, 
Great  West  Road,  Brentford,  Middlesex. 
The  25^  fl  oz  bottles,  developed  specifically 
to  increase  the  size  of  the  total  black- 
currant health  drink  market,  is  being  intro- 
duced in  the  North-west  area  this  week. 

The  new  size,  which  will  retail  at  £0  42 
(including  2^p  bottle  deposit)  was  subjected 
to  an  intensive  store  panel  test  in  the 
home  counties  during  September  and  Octo- 
ber last  year.  A  company  spokesman  said 
that  results  indicated  Ribena  sales  in- 
creased by  between  20  and  30  per  cent  in 
outlets  stocking  the  new  size  alongside  the 
family  and  standard  sizes  (Beecham  Foods, 
Beecham  House,  Great  West  Road,  Brent- 
ford, Middlesex). 

Sundries 

Jacquelle  accessories 

For  1973  Jacquelle  have  launched  a  range 
of  purses  and  travel  holdalls  called  Tropi- 
cana  in  a  bold,  multi-print  cotton  fabric. 
All  items  have  toning  linings  and  the  range 
includes  a  flat  holdall  with  three  individual 
zipped  sections;  a  mini-beach  bag;  a  large 
cosmetic  purse  with  elasticated  indise 
pocket;  an  extra-long  zip  cosmetic  purse 
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and  a  box-shaped  zip  holdall  fully  fitted 
with  plastic  bottles  and  jars.  Prices  in  the 
Tropicana  range  are  from  £0  49  to  £3-25 
(inclusive  of  VAT).  The  products  are  for 
sale  from  April  I  (Jacquelle  Sales,  Kitty 
Brewster  Estate,  Blyth,  Northumberland). 

Veterinary 

New  Canovel  pack 

Beecham  Veterinary  Products  have  intro- 
duced a  new  50  tablet  pack  (£0  30)  of 
Canovel  tablets  to  their  present  range.  The 
new  50  tablet  Securitainer  packs  are  sup- 
plied in  an  attractive  display  outer  contain- 
ing six  packs.  A  showcard  is  also  available 
on  request  (Beecham  Veterinary  Products, 
Beecham  House,  Great  West  Road,  Brent- 
ford, Middlesex). 

Dietary  supplement 

Multiple  sclerosis  treatment 

The  Cantassium  Co,  a  subsidiary  of  G.  O. 
Woodward  &  Co  Ltd,  are  marketing  Can- 
tamac  vitamin  compound  diet  supplement 
tablets  for  the  treatment  of  multiple 
sclerosis.  The  product  has  been  produced 
in  response  to  recent  publicity  about  a 
treatment  regimen  used  by  the  playwright 
Roger  MacDougall  who  claims  to  have 
undergone  a  complete  recovery  by  having 
a  gluten-free  diet  and  taking  additional 
vitamins.  He  believes  that  a  form  of 
gluten  sensitivity,  different  from  gluten 
coeliac  sensitivity,  causes  multiple  sclerosis. 

Cantamac  tablets  contain:  vitamins  Bi 
4mg,  B2  2mg,  B3  166mg,  B6  lOmg,  E 
30mg,  C  lOOmg,  calcium  pantothenate 
20mg,  calcium  gluconate  150mg  and  mag- 
nesium hydroxide  150mg.  In  packs  of  100 
(£1-50)  (The  Cantassium  Co,  229  Putney 
Bridge  Road,  London  SW15). 
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come  true 
in  the  South 


Three  Wishes,  a  unique  foam  bath  and 
skin  conditioner  in  one,  was  launched  by 
Elida  Gibbs  in  Southern's  test  market 
in  September  1  971 . 

Southern  Television  was  chosen 
for  several  reasons. 

First,  the  bath-additive  market  was  already 
highly  developed  and  secondly,  Southern's 
compact  size  allows  for  the  rapid, 
accurate  and  inexpensive  assimilation 
of  campaign  results. 

Thirdly,  the  commercials  -  devised 
by  Lintas  with  the  message  "Every  woman 
should  be  given  Three  Wishes  to  make 
her  feel  more  beautiful"  -  were  produced  with 

Southern's  VTR  facilities. 

Over  fifty  30-second  spots  were  transmitted 


throughout  October  and  December  1 971 , 
with  a  follow-  up  campaign  in  the  Spring. 
Results  were  pleasing. 

Distribution  reached  a  high  level  -  over  88% 
of  chemists,  and  60%  of  grocers  carrying 
bath  additives  stocked  Three  Wishes. 
And  an  independent  retail  audit  revealed 
that  the  product  outsold  its  nearest  competitors 
by  1 4  units  to  4  units. 

Good  product  recognition  was  established  by 

7-second  Sunday  afternoon  spots  to  the  trade, 

and  the  Spring  campaign  showed 

that  Three  Wishes  was  strong  enough  to 

break  down  the  seasonal  image 

of  bath  additives. 

Three  Wishes  went  national  in  September  1 972. 
Already,  the  signs  are  that  the  test  market 
success  is  being  repeated. 


It  pays  to  invest  with 

SOUTHERN 


INDEPENDENT  TELEVISION 

For  further  information  contact  John  Miell,  Sales  Director,  SouthernTelevision  Ltd. 
Glen  House,  Stag  Place,  London  S.W.I.  Telephone  01  834  4404 
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Promotions 


Backing  for  new  Silvikrin 

Support  for  the  newly-styled  and  reformu- 
lated Silvikrin  range  includes  a  total  of 
£400,000  on  TV  and  Press  advertising  in 
the  first  six  weeks  alone.  And  a  wide- 
spread couponing  campaign  for  both  the 
new  Silvikrin  conditioning  shampoo  and 
conditioning  hairspray.  together  with 
sachet  sampling  of  the  shampoo  through 
a  major  women's  magazine,  is  designed  to 
encourage  a  strong  trial  and  purchase  pat- 
tern in  the  early  weeks  of  the  campaign. 
A  wide  range  of  colourful  display  mate- 
rial is  available  and  includes  dump  bins, 
shelf  stickers,  shelf  liners  etc  (Beecham 
Products,  Beecham  House,  Great  West 
Road,  Brentford.  Middlesex). 

Syntex  window  display 

Until  the  end  of  February,  Syntex 
Pharmaceuticals  is  offering  sets  of  spe- 
cially designed  window  display  material  to 
promote  the  Syntex  skin  care  range.  Each 
set  of  display  material  includes  four  large 
dummy  cartons:  two  protecting  day  cream 
packs,  each  measuring  6in  square  and  two 
I2in  high  protecting  hand  and  body  lotion 
packs;  two  colour  showcards  plus  three 
yards  of  36in  wide  black  and  white  silk — 
the  design  of  which  incorporates  the  Syn- 
tex skin  care  "profile"  (Syntex  Pharma- 
ceuticals Ltd,  Consumer  Division,  St  Ives 
House,  St  Ives  Road,  Maidenhead.  Berks). 

Bristol-Myers  offers 

Special  Spring  offers  from  Bristol-Myers 
include  twin  packs  and  extra-value  packs 
on  Fresh  &  Dry  deodorant  plus  discounts 
on  Mum  deodorant. 

Special  cans  will  contain  double  the 
quantity  for  the  same  price  of  Fresh  & 
Dry  blue  and  Fresh  &  Dry  with  natural 
herbs  aerosols.  Twin  packs  for  these  pro- 
ducts will  also  be  available  containing  a 
28cc  roll-on  and  the  appropriate  free  refill. 
And  extra  discounts  ranging  from  5  per 
cent  to  15  per  cent  will  be  offered  on  Mum 
rollettes  and  refills. 

These  offers  will  continue  to  the  end  of 
February  (Bristol-Myers  Products,  Stam- 
ford House,  Langley,  Slough  SL3  6EB). 

'Steradent  Stakes'  competition 

A  trip  to  the  Derby  plus  £100  to  spend 
on  the  day's  racing  for  each  winner  is  the 
major  trade  promotion  planned  for  Stera- 
dent by  Reckitt  &  Colman's  household 
division  in  early  1973. 

The  competition  will  be  based  on  a 
horse  racing  theme  and  is  called  the 
"Steradent  Stakes",  aimed  at  chemist  and 
grocery  outlets.  Each  entrant  will  be  given 
the  names  of  two  fictitious  horses,  a  sire 
and  a  dam,  and  from  a  list  of  seven  names 
will  select  the  three  most  appropriate  for 
foals  from  these  two  horses  in  order  of 
preference.  As  a  tie-breaker,  each  entrant 
will  suggest  a  further  name  for  the  foal. 

Ten  "Steradent  Stakes"  tokens  are  re- 


quired for  each  entry  and  these  can  be 
found  on  the  code  slips  inserted  in  every 
Steradent  pack,  the  number  of  tokens 
depending  on  the  size  of  pack. 

There  will  be  25  first  prizes  of  a  trip  to 
the  Derby  at  Epsom  on  June  6  for  the 
winners  and  their  wives.  In  addition,  each 
of  the  winners  will  receive  £100  to  spend 
on  the  day's  racing  (or  not,  as  he  pleases). 
Well  known  TV  personality,  Stratford 
Johns,  will  present  the  prizes  on  Derby 
Day.  There  are  also  100  consolation 
prizes  of  portable  TV  sets  to  be  won 
(Reckitt  &  Colman  Household  Division 
Ltd.  Dansom  Lane.  Hull). 

Maybelline  display 

Latest  addition  to  the  Maybelline  self  ser- 
vice display  stands  is  a  three-tiered  black 
and  red  unit  which  may  be  used  either 
as  a  floor  stand  with  legs  or  as  a  counter 
unit.  Height,  with  legs,  is  67in  and  with- 
out legs  is  36in.  The  trays,  say  Maybelline. 


have  been  custom  designed  to  take  more 
of  each  product  in  their  range.  Orders 
containing  the  stand,  attachments,  fitting 
instructions  and  products  to  fill,  come  in 
one  complete  parcel  (Maybelline,  White 
Laboratories,  Penarth  Street,  London 
SE15). 

Plenamins  advertising 

The  current  Winter  campaign  for  Super 
Plenamins,  the  multi-vitamin  and  multi- 
mineral  tablet  and  the  new  Sparkling  Plena- 
mins, vitamins  in  drink  form,  which  ends 
in  March  include  advertisements  in  the 
Daily  Mirror,  Daily  Express,  Sunday 
People.  Scottish  Daily  Record,  News  of 
the  World  plus  women's  magazines  such 
as  Woman,  Woman's  Own,  and  Reader's 
Digest.  The  slogan  is  "take  one  a  day  for 
goodness  sake"  (Minnesota  3M  Labora- 
tories Ltd,  Loughborough,  England). 

Father's  day  again 

Point-of-sale  material  for  Father's  Day  on 
June  17  includes  a  display  rondel  which 
will  be  printed  in  yellow  and  brown  and 
in  two  sizes,  5in  and  lOin  diameter.  They 
are  suggested  for  use  as  car  stickers  as 
well  as  on  shop  windows,  shop  interiors 
and  for  reproduction  on  business  station- 


ery and  advertisements.  The  message  is 
deliberately  simple  so  that  the  rondels 
can  be  used  by  all  manufacturers  and  re- 
tailers in  any  trades  providing  the 
products  are  suitable  for  Father's  Day 
gifts.  Prices,  including  postage  and  pack- 
ing, will  be  at  cost  on  bulk  rates.  The 
rondels  are  being  produced  by  the  Mens- 
wear  Association  of  Britain,  125  Grand 
Buildings,  Trafalgar  Square,  London 
WC2N  5EP. 


on  TV 
next  week 

Ln  =  London;  M  =  Midland;  Lc  =  Lancashire; 
Y  =  Yorkshire;  Sc  =  Scotland;  WW  =  Wales 
and  West;  So  =  South;  NE  =  North-east; 
A  =  Anglia;  U  =  Ulster;  We  =  Westward; 
B  =  Border;  G  =  Grampian;  E  =  Eireann; 
CI  =  Channel  Islands. 

Alka-Seltzer:  All  areas 

Alberto  Balsam  (creme  rinse  condi- 
tioner): Ln,  M,  Lc,  Sc,  WW,  So  A 

Alberto  V05  hairspray:  Ln,  M,  Lc,  Sc,  WW, 
So,  A 

Anadin:  All  except  E 

Andrews:  Sc,  WW,  So,  We,  B,  G.  CI 

Askit  powders:  Sc,  G 

Brylcreem:  All  areas 

Buttercup  syrup:  M,  Lc,  Y.  B 

Caroline  (disposable  nappies):  M 

Close  Up:  All  areas 

Coldrex:  Ln 

Junior  Disprin:  All  areas 
Drylook:  M 

Fresh-Lemon  soap:  All  areas 
Head  and  Shoulders:  All  except  E 
Hedex:  Ln,  Sc,  WW,  So,  A,  B,  G 
Kleenex  Flair  towels:  M,  Lc,  Y,  Sc,  WW, 

NE,  U,  We,  B,  G,  CI. 
Kleenex  Maxi-Dri  towels:  Ln. 
Menthacol:  Ln,  Lc,  Sc,  WW,  So,  A,  B,  G 
Milk  of  Magnesia  liquid:  Ln,  Sc,  G 
Milk  of  Magnesia  tablets:  Ln,  Sc,  WW,  So, 

A,  We,  B,  G,  CI 
Macleans  toothpaste:  All  areas 
Rennies:  All  except  U 
Signal:  WW 
SR:  All  areas 

Sunsilk  hairspray:  All  areas 
Sunsilk  shampoo:  All  areas 
Tuftytail  (disposable  nappies):  All  except 

E 

Vicks  Sinex:  All  except  U 
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Nicholas  Products  to 
distribute  Personna 

Personna  International  UK  Ltd  have 
signed  a  distribution  agreement  with 
Nicholas  Products  Ltd,  giving  them  an 
exclusive  franchise  to  sell  the  Personna 
range  of  shaving  products  and  toiletries 
in  the  UK. 

The  agreement,  effective  February  1, 
will  allow  Personna  to  expand  quickly  in 
the  UK  through  a  professional  and 
aggressive  selling  organisation,  and  will 
allow  Nicholas  Products  to  optimise  one 
of  their  marketing  resources. 

Personna  believe  that  with  Nicholas 
Products'  penetration  in  grocery  and 
chemist  outlets,  they  will  be  able  to 
strengthen  their  hold  on  the  shaving 
market.  Launch  of  the  first  joint  promo- 
tion, involving  a  Personna  product  and  a 
Nicholas  toiletry,  is  expected  next  week. 

Head  &  Shoulders  goes  national 

Head  &  Shoulders,  the  dandruff  control 
shampoo  from  Procter  &  Gamble.  Gos- 
forth,  Newcastle-upon-Tyne,  which  has 
been  successfully  test-marketed  in  restric- 
ted areas,  is  now  going  on  sale  nationally. 
Television  advertising  began  earlier  this 
month  across  the  country  and  features 
60-  and  30-second  commercials  with  the 
theme  "New  Head  &  Shoulders,  a  dandruff 
shampoo  that  works". 

The  new  shampoo  is  available  in  two 
forms:  as  a  lotion  in  white  glass  bottle 
and  as  a  cream  in  polythene  tubes. 

Quinidine  stocks  safe 

Lake  &  Cruikshank  Ltd,  Berkhamsted, 
Herts,  report  that  a  fire  occurred  recently 
at  their  quinidine  plant  in  Lancashire  but 
supplies  of  the  drug  held  in  reserve  should 
be  adequate  to  meet  demand  for  the 
home  market  until  production  commences 
again. 

Bonne  Bell  into  chemists 

Bonne  Bell,  the  privately-owned  American 
cosmetic  company,  at  present  distribu- 
ting through  Selfridges  and  Lewis's  stores, 
are  about  to  mount  their  national  launch 
in  this  country.  They  will  start  with  a  letter 
being  sent  to  350  chemists  from  the  com- 
pany's president,  Jess  Bell. 

Headquarters  in  the  UK  are  at  York 
House.  Empire  Way.  Wembley.  Middlesex, 
and  Mr  Neil  Brookwick,  managing  direc- 
tor, commented  "Bonne  Bell.  America,  is 
a  successful  company  who  have  always 
supported  privately-owned  chemists.  Bonne 
Bell's  continued  intention  in  setting  up  an 
administrative  board  including  chemists 
will  encourage  Bonne  Bell  representatives 
to  meet  chemists  from  other  sales  areas". 

He  went  on:  "Each  representative  will 
spend    some    time    actually    behind  a 


chemist's  counter  so  he  can  be  orientated 
first-hand  to  the  problems  that  face  a 
chemist  in  his  day-to-day  marketing.  In 
this  way  he  will  understand  both  sides 
of  the  selling  operation." 

Fefol  Spansule  colour 

Smith  Kline  &  French  Laboratories  Ltd. 
Welwyn  Garden  City,  Hertfordshire,  an- 
nounce that,  due  to  a  modification  in  the 
manufacturing  process,  the  red  pellets  in- 
corporated in  Fefol  Spansule  capsules  will, 
in  future,  be  slightly  lighter  in  colour. 
This  change  will  become  effective  from 
February  1973  and  does  not  alter  the  com- 
position. 

Effer-C  relaunched 

Arthur  H.  Cox  &  Co  Ltd,  93  Lewes  Road, 
Brighton.  BN2  3QJ,  are  introducing  their 
lemon  flavoured  vitamin  C  tablets,  Effer-C, 


in  a  proprietary  pack  of  10  tablets  (£0  32). 
The  tablets,  each  containing  ascorbic  acid 
lg.  used  to  be  listed  under  Cox's  Chem- 
ist's own  brand  range. 


Amendments  to  lists 

Concept  Pharmaceuticals  Ltd.  Russell 
House,  59  High  Street,  Rickmansworth, 
WD3  1EZ.  state  that  Pentral  Tempules 
30mg  strength  will  be  discontinued  when 
current  stocks  are  exhausted.  Pentral  80 
continues  to  be  available.  The  company 
says  that  if  patients  are  required  to  con- 
vert to  this  strength  one  Pentral  80  Tem- 
pule  will  provide  approximately  twice  the 
level  of  activity  over  a  12-hour  period 
compared  with  the  30mg  capsule. 

From  February  1  Riker  Laboratories, 
Morley  Street.  Loughborough,  Leicester- 
shire LE11  1EP,  are  discontinuing  the  fol- 
lowing packs:  Vandid  infusion  540ml  (06 
per  cent  solution)  and  Vandid  injection 
5ml  ampoules  in  packs  of  6.  Vandid  oral 
solution  and  Vandid  injection  2ml  am- 
poules in  packs  of  6  will  continue  to  be 
available. 

Bonus 
offers 

Arthur  H.  Cox  &  Co  Ltd,  93  Lewes  Road, 
Brighton,  BN2  3QJ.  Effer-C  tablets.  14 
tubes  invoiced  as  12  until  March  31. 

Vestric  Ltd  branches.  Pharmaton  capsules 
orders  over  £5  at  trade  prices,  1\  per  cent 
discount,  over  £10,  10  per  cent  discount 
(until  February  28). 
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The  lost  7,000 

It  is  estimated  that  as  many  as  7,000  out 
of  18,000  pharmacists  in  general  retail 
practice  are  not  owners  of  single  phar- 
macies and  as  such  are  vitally  affected  by 
Draft  Directive  V  of  the  EEC.  It  is  re- 
ported that  the  EEC  (Policy)  Committee 
have  recently  given  further  consideration 
to  the  effect  of  this  directive  as  a  result 
of  letters  in  the  pharmaceutical  Press  from 
employed  pharmacists.  The  committee  has 
re-affirmed,  and  the  Council  has  accepted 
the  principles  of  draft  directive  V  but 
would  "actively  pursue  ways  of  mitigating 
any  adverse  affects".  What  a  ridiculous 
situation  to  get  into! 

I  have  not  yet  seen  the  text  of  these 
directives  in  full  and  one  would  have 
thought  that  on  such  a  big  issue  as  this 
every  pharmacist  should  have  been  made 
aware  of  what  was  being  discussed.  The 
whole  issue  should  have  been  subject  to 
more  widespread  publication  of  the  facts; 
more  comment  and  debate  than  we  have 
had  so  far.  Other  than  a  few  words  of 
enlightenment  from  Mr  C.  C.  B.  Stevens 
reported  as  part  of  his  address  to  certain 
branches  we  are  completely  in  the  dark  as 
to  the  full  implication  of  these  directives 
and  their  future  effect  on  pharmacy  in 
this  country.  I  am  sure  that  the  way  we 
practise  pharmacy  in  this  country  by 
allowing  an  employed  pharmacist  to  prac- 
tise in  the  same  way  as  a  proprietor  should 
not  be  abandoned  without  full  discussion 
and  debate. 

The  Society  have  always  claimed  that 
they  are  not  sectionalised  but  they  do  seem 
at  the  moment  to  be  supporting  actively 
the  interest  of  some  sections  whilst  ne- 
glecting the  interests  of  employed  phar- 
macists. Do  pharmacists  employed  in  re- 
tail practice  realise  what  is  going  on  or 
are  they  already  the  lost  7.000? 

W.  H.  Howarth 
Wollaton, 
Nottingham. 

Glass  containers 

In  your  report  (C&D,  January  13,  p30)  on 
the  meeting  called  by  the  Glass  Manufac- 
turers Federation  to  discuss  the  require- 
ments of  the  European  Pharmacopoeia  for 
glass  containers  for  injectable  preparations, 
it  is  stated  that  "after  draft  proposals  had 
been  circulated  to  interested  bodies  they 
were  changed  without  further  consulta- 
tion". 

In  fact  it  was  made  clear  at  the  meeting 
that  the  revised  proposals  had  been 
brought  to  the  attention  of  the  glass  makers 
and  that  the  requirements  had  been  ac- 
cepted by  the  United  Kingdom  Delegation 
to  the  European  Pharmacopoeia  Commis- 
sion in  the  absence  of  any  objections  from 
the  makers. 

G.  R.  Kitteringham 

Secretary  BP  Commission 


Advertiser's  Announcement 
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Launch  of  total  Silvikrin's 
women's  hair  care 
product  range 

This  is  the  third  in  a  series  of  supplements  prepared  especially  for  "Chemist 
&  Druggist"  by  Beecham  Products — Britain's  foremost  toiletry  manufacturer. 
Its  purpose  is  to  outline  the  opportunities  that  exist  in  the  toiletry  market  and 
to  help  the  chemist  realise  the  maximum  profit  from  retailing  fast-moving 
Beecham  brands. 


CHEMISTS 

TOILETRY 

SUPPLEMENT 


Silvikrin 

Silvikrin 

Silvikrin  L 

condrtomg 
nree 

conditontng 
rinse 

oandifcmmg . 
rinse 

The  Silvikrin  Hair-Care  Range.  A  powerful  new  group  of  products  linked  by  common  packaging,  product  and 
advertising  themes.  The  packs  with  unique  and  highly  distinctive  design  theme  enhance  the  strong  associations 
of  the  Silvikrin  name  with  "natural  ingredients" . 


Beecham  Products  today  announced  plans 
to  place  more  than  £2  million  behind  the 
introduction  of  their  unique  new  range  of 
Silvikrin  hair  care  products. 

This  new  move  is  the  result  of  Beecham's 
careful  reappraisal  of  the  fast-expanding 
hair-care  market  and  follows  an  intensive 
research  and  development  programme  from 
which  has  emerged  a  completely  integrated 
range  of  superior  products  linked  by  com- 
mon packaging,  product  and  advertising 
themes  Silvikrin  Conditioning  Shampoo. 
Silvikrin  Conditioning  Hairspray  and  Silvi- 
krin Conditioning  Rinse.  Launched  in  Sep- 
tember. 1972.  the  latter  has  already  earned 
a  substantial  share  of  this  valuable  market. 

The  introduction  of  this  powerful  new 
range  is  expected  to  have  a  dramatic  effect 
on  the  market  at  a  time  when  the  aware- 
ness and  popularity  of  hair  care  is  at  its 
highest. 

Silvikrin  is  without  doubt  one  of  the 
most  valuable  Beecham  brand-names  in 
the  UK  toiletry  market.  To  add  to  the 
strength   of   Silvikrin's    appeal,  Beecham 


have  extensively  reformulated  product,  pack 
and  advertising  approach  to  ensure  that 
Silvikrin  leads  the  market  trends. 

With  the  help  of  the  biggest-ever  hair- 
care  products  launch  it  is  Beecham's 
intention  to  claim  an  increasingly  greater 
share  of  the  market  and  to  consolidate 
their  position  in  this  field  as  number  one 
manufacturer  in  the  UK. 


The  markets 

Following  a  growth  of  9  per  cent  since 
1971.  the  hairspray  market  today  is  esti- 
mated to  be  worth  no  less  than  £26  million 
at  RSP.  An  even  greater  growth  in  the 
shampoo  market — 18  per  cent  in  the  last 
year — has  lifted  this  market's  value  to  an 
unprecedented  £25-5  million. 

The  dynamic  rinse  sector  of  the  condi- 
tioning market  is  now  increasing  by  20  per 
cent  per  annum,  building  up  the  market  to 
an  estimated  £4  5  million  at  RSP  by  1974, 
with  new  Silvikrin  Conditioning  Rinse 
playing  a  major  part  in  boosting  the  market. 


Massive  support 

The  massive  weight  of  Beecham's  adver- 
tising and  promotional  investment  is  de- 
signed to  give  unprecedented  impetus  to 
the  newly  styled  and  reformulated  brand 
range,  and  with  competitive  effort  at  its 
lowest  ebb.  by  outspending  all  rivals, 
maximum  gains  are  forecast  for  the  New 
Silvikrin  range. 

Advertising 

In  the  first  6  weeks  of  the  campaign  alone, 
a  total  of  £400,000  in  TV  and  Press  adver- 
tising will  be  seen  by  millions  of  women 
throughout  the  country.  This  figure  exceeds 
the  combined  advertising  appropriations  of 
two  major  competitive  shampoo  brands  for 
(he  whole  of  1972. 

Strong  promotional  backing 

A  widespread  couponing  operation  for 
both  shampoo  and  hairspray,  together  with 
sachet  sampling  of  shampoo  through  a 
major  women's  magaz'ne,  is  designed  to 
encourage  a  strong  trial  and  purchase 
pattern  in  the  early  weeks  of  the  campaign. 
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Extensive  Product  Reformulation 


Silvikrin  Conditioning  Hairspray — a  new  ultra-fine  spray  specially 
developed  to  hold  the  hair  firmly  and  yet  gently.  A  new  perfume  and 
a  unique  conditioning  system  to  provide  a  more  natural  hold  and 
improved  shine  and  manageability. 

Ultra-fine  hairspray 

Silvikrin  hairspray  has  been  almost  totally  reformulated.  The  new  ultra-fine  spray  has 
been  specially  developed  to  hold  the  hair  firmly  and  yet  gently.  With  a  delicate  new 
perfume,  the  spray  contains  a  unique  conditioning  system  which  provides  a  more  natural 
hold  combined  with  improved  shine  and  manageability.  The  addition  of  this  ingredient 
also  makes  comb-through  and  brush-out  very  much  easier. 


Silvikrin  Conditioning  Shampoo — a  high  quality  yet  moderately  priced 
shampoo  with  conditioner. 

Conditioning  shampoo 

The  launch  of  New  Bristow's  at  the  beginning  of  1972  and  its  subsequent  outstanding 
success,  has  highlighted  the  consumer  awareness  of  "conditioning"  and  has  indicated  a 
growing  need  for  a  popular-priced  shampoo  which  offers  some  of  these  conditioning 
qualities.  New  Silvikrin  Conditioning  Shampoo  is  a  high-quality  cleansing  shampoo 
first  and  foremost,  but  with  the  added  capability  of  providing  general  conditioning 
benefits,  such  as  body  and  manageability.  New  Silvikrin  retains  the  natural  ingredients 
that  have  played  such  a  great  part  in  its  previous  success. 

Conditioning  rinse 

Launched  in  September  of  last  year,  Silvikrin  Conditioning  Rinse  is  specially  formulated 
in  three  variants  to  suit  different  hair  types,  each  one  containing  extra  conditioning 
properties  derived  from  mineral  oil,  fatty  alcohol  and  lanolin.  In  addition,  specific 
conditioning  ingredients  have  been  included  in  each  formulation — -astringent,  witch- 
hazel  and  lemon  for  greasy  hair,  a  herbal  tonic  conditioner  for  normal  hair  and 
moisturising  almond  oil  in  the  variant  for  dry  hair. 

With  the  combination  of  these  conditioning  ingredients  the  product  is  unique.  Silvikrin 
Conditioning  Rinse  leaves  the  hair  richer,  thicker  and,  by  neutralising  static  electricity 
in  the  hair,  provides  complete  control  and  manageability. 

"New  Look"  packaging 

With  an  intensive  research  programme  behind  them,  Beecham  are  confident  that  their 
colourful  new  range  packaging  has  all  the  right  ingredients  to  provide  the  maximum 
attraction  to  women  across  all  age  groups. 


Silvikrin  Conditioning  Rinse — a  unique 
rinse  which  leaves  the  hair  richer, 
thicker  and  provides  complete  control 
and  manageability. 


This  totally  integrated  range  of  striking 
Shampoos,  Hairsprays  and  Conditioning 
Rinses  is  the  result  of  many  months  of 
development.  All  packs  have  unique  and 
highly  distinctive  design  themes,  which 
enhance  the  strong  and  favourable  associa- 
tions of  the  Silvikrin  name  with  "natural 
ingredients",  and  presents  a  fresh,  modern 
and  utterly  feminine  appearance  to  the 
consumer. 

All  three  products  have  attractive 
"natural  ingredients"  labels  across  the  com- 
plete range,  the  theme  of  which  reflects 
the  respective  hair-type  for  which  it  is 
designed. 

Both  the  shampoo  and  conditioning  rinse 
are  contained  in  clear,  safe  PVC  bottles 
which  incorporate  a  special  flow-control 
plug  to  prevent  spillage  and  over-applica- 
tion. 

The  conditioning  rinse  bottle  is  enclosed 
in  a  striking  carton,  the  design  of  which 
continues  the  overall  range  theme. 

Adding  to  the  elegance  of  the  hairspray. 
the  standard  and  medium  sizes  are  fitted 
with  attractive  integral  fitting  colour- 
matching  caps  which  vastly  improve  over- 
all appearance  and  shelf  impact. 

These  new  packaging  improvements  make 
Silvikrin  the  only  completely  integrated 
conditioning  hair-care  range  on  the  market 
today. 


In  order  to  create  the  maximum  con- 
sumer impact  at  point-of-sale,  a  powerful 
and  extensive  range  of  colourful  display 
material  is  available  and  includes  dump- 
bins,  shelf  stickers,  shelf  liners,  etc.,  all 
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specially  designed  to  suit  different  types  of 
outlet. 

Sizes  and  prices 

Keeping  abreast  of  current  market  trends 
and  providing  even  better  value-for-money, 
new  large  sizes  have  been  introduced  for 
both  the  hairsprays  and  shampoos. 

The  following  are  the  sizes  and  prices 
for  the  New  Silvikrin  Hair-Care  Range. 


The  new  large  size  shampoo  offers  the 
best  value  for  money  of  the  range.  In 
addition  the  fill  on  medium  and  standard 
bottles  has  been  increased,  yet  the  price 
remains  the  same.  The  sachet  remains  un- 
altered in  fill  and  price. 

The  new  large  hairspray  is  also  the  best 
value  for  money.  The  medium  and  stan- 
dard sizes  retain  the  same  fill  and  price. 


New  Silvikrin  Conditioning  Shampoo 


Fill 


Sachet 
Standard 

Medium 

Large 


40  cc 
(previously  34  cc) 

80  cc 
(previously  70  cc) 

130  cc 
(new  size) 


New  Silvikrin  Conditioning  Hairspray 

Standard  120  gm 

Medium  200  gm 

Large  320  gm 

New  SHvikrin  Conditioning  Rinse 

Sachet 

Bottle  40  cc 

Selling  in  winter 


RSP 
3ip 
13p 

19p 

28p 


25p 
35p 
54p 

5p 
18p 


In  the  fast-expanding  deodorant  market, 
Beecham's  two  highly  successful  products, 
Body  Mist  and  Cool,  have  strengthened 
still  further  their  leading  positions  in  1972 
and  forecast  even  greater  gains  in  the 
coming  year. 

One  of  the  primary  reasons  for  the 
dramatic  expansion  of  the  market  as  a 
whole,  is  the  rapid  increase  in  demand  for 
deodorants  during  the  winter  months.  In 
fact,  contrary  to  popular  misconception, 
the  decline  in  sales  during  the  winter 
months  is  only  marginal — about  one  fifth 
between  October  and  March. 

When  examined  in  the  light  of  the  rapid 
market  growth,  the  winter  months  clearly 


represent  an  exceptional  profit  opportunity 
— particularly  for  the  chemist,  who  enjoys 
the  lion's  share  of  deodorant  sales. 

In  a  recent  Beecham  sales  analysis,  fig- 
ures for  the  summer  of  1969  were  compared 
with  those  for  the  winter  of  1970.  Volume 
during  the  latter  period  was  in  fact  greater 
than  that  for  the  summer  of  1969.  The 
same  pattern  is  repeated  for  last  winter, 
during  which  period  consumer  sales  were 
exactly  the  same  as  those  during  the  sum- 
mer of  the  previous  year. 

A  recent  piece  of  research  shows,  how- 
ever, that  Body  Mist  and  Cool  have  a 
greater  potential  during  the  winter  than 
other  brands. 


Body  Mist — the  totally  feminine  appearance  of  the  aerosol  cans  together 
with  the  convenient  handbag-size  squeeze  packs.  With  a  choice  of  three 
popular  perfumes  and  effective  anti-perspirant  formula,  Body  Mist 
provides  complete  confidence  for  the  female  user  at  a  moderate  price 


The  strength  of  Body  Mist  undoubtedly 
lies  in  its  totally  feminine  appeal.  Re- 
launched in  April  1971.  the  brand,  with  its 
choice  of  three  perfumes  and  added  anti- 
perspirant  formula  has  continued  to  re- 
inforce its  market  leadership  whilst  build- 
ing up  a  strong  loyalty  amongst  its  users. 
It  is  this  popularity  and  the  fact  that 
women  show  a  far  more  regular  usage 
pattern  which  account  for  the  consistently 
hiah  Body  Mist  winter  sales. 


Cool — striking  steel-blue  aerosol  and 
unique  square-sectioned  roll-on.  These 
attractive  designs  provide  exceptional 
shelf  stand-out  and  exactly  the  right 
appeal  to  the  'unisex'  deodorant  market 

Regular  purchase  patterns 
At  the  same  time  Cool,  though  designed 
for  both  male  and  female  usage,  is  almost 
invariably  purchased  by  women  and  there- 
fore benefits  from  the  same  strong  regular 
purchase  pattern.  Since  introduction  at  the 
beginning  of  1972,  the  memorable  and 
compelling  television  advertising  coupled 
with  a  programme  of  strong  promotional 
activity  has  led  to  a  rapid  increase  in  sales 
for  the  product. 


A  'still'  from  Cool's  memorable  and 
compelling  television  commercial.  Since 
the  brand's  launch  in  early  1972,  this 
striking  campaign,  coupled  with  lively 
promotional  activity,  has  created  an  ever- 
increasing  demand  for  Cool  and  provided 
chemists  with  consistently  strong  sales 

With  both  produots  designed  to  fulfil  ex- 
actly the  needs  of  the  two  major  segments 
of  the  deodorant  market  and  recent  reports 
of  exceptionally  encouraging  sales  figures 
already,  Beecham  confidently  predict  in- 
creased profits  from  sales  of  Body  Mist 
and  Cool  through  chemists  this  winter. 
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Vosene  - 
medicated 


Advertiser's  Announcement 


Britain's  leading 
shamnoo 


hiltone 
FREE 


The  exceptional  success  of  a  recent  trade 
deal  on  Vosene  has  prompted  Beecham  to 
extend  the  offer  period  into  the  early  part 
of  the  new  year.  To  enable  the  chemist  to 
maximise  his  sales  during  this  period,  a 
massive  boost  is  being  given  to  the  brand's 
now  famous  television  advertising  in  the 
form  of  a  heavy  concentration  of  coverage 
which  pushes  Vosene's  spending  to  £60.000 
in  January  alone.  This  strong  new  burst  of 
Vosene's  highly  memorable  colour  com- 
mercials will  be  seen  by  millions  of  view- 
ers throughout  the  country  and  is 
designed  to  stimulate  an  unprecedented 
demand  for  Vosene  and  provide  a  unique 
profit  opportunity  for  the  chemist. 

Dandruff  treatment 

The  strength  of  Vosene's  success  almost 
certainly  lies  in  its  reputation  as  a  high- 
quality,  reliable  medicated  shampoo  which 
offers  a  truly  effective  treatment  for  dan- 
druff, and  it  is  particularly  in  the  pro- 
fessional environment  of  the  pharmacy 
that  the  housewife  expects  to  find  the 
brand. 

Seen  by  the  consumer  as  *good-value- 
for-money',  the  brand  provides  an  ideal 
shampoo  for  all  members  of  the  family, 
substantiating  Vosene's  claim — 'Britain's 
Best-Loved  Medicated  Shampoo'. 

With  heavy  television  investment  and 
further  strong  support  in  both  advertising 
and  promotional  backing  to  come.  Beecham 
confidently  predict  an  outstandingly 
successful  year  ahead  for  Vosene  and 
further  increased  profits  for  the  chemist. 

Scenes  from  Vosene's  television  adver- 
tising. Emphasising  the  brand's  strength 
as  a  truly  effective  treatment  for  dandruff, 
the  "Goal"  commercial  features  as  part 
of  a  massive  £60,000  high-concentration 
campaign  during  January,  to  be  followed 
with  further  strong  support  this  year. 


Hiltone  hair 

lightener 

offer 

Beecham  Products  recently  announced  the 
introduction  of  an  attractive  new  consumer 
offer  to  further  boost  the  popularity  of 
their  Hiltone  Creamy  Hair  Lightener. 

Each  of  the  strikingly  colourful  Hiltone 
packs  incorporates  a  cut-out  coupon  which 
can  be  exchanged  for  any  one  8p  sachet 
from  the  Hiltone  Shader  range. 

By  combining  these  two  well  established 
and  popular  hair  products  and  providing 
extremely  competitive  trade  terms.  Beecham 
predict  a  significant  increase  in  sales 
through  chemists. 

Beecham  and 
the  profit 
conscious 
chemist 

With  leading  products  strongly  represented 
in  all  the  five  major  toiletry  categories, 
Beecham  acknowledge  their  obligation  to 
give  maximum  assistance  to  the  chemist 
to  enable  him  to  derive  the  greatest  possible 
benefit  from  retailing  their  toiletry  lines. 

To  this  end.  their  top  quality  products 
are  supported  by  massive  advertising  and 
promotional  activity  to  generate  a  consis- 
tently strong  consumer  demand.  This  is  the 
sort  of  brand  backing  which  can  be  pro- 
vided only  by  a  major  manufacturer  such 
as  Beecham  and  the  profit-conscious 
chemist  is  wise  to  select  only  fast-moving, 
heavily  backed  products  which,  by  long 
tradition,  the  consumer  expects  to  find  in 
the  pharmacy. 
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Where  to  practise 

Much  has  been  written  and  said  about  the  future  of 
pharmacy  in  relation  to  health  centres — should  a 
service  be  offered  within  the  centre,  adjacent  to  it,  in 
the  shopping  centre,  or  in  the  domiciliary  situation? 

Generally  the  profession's  official  view  has  been  that 
convenient  public  access  to  the  service  should  be 
paramount,  and  since  that  is  not  always  a  criterion 
determining  the  site  of  a  health  centre,  the  usual  answer 
is  that  the  service  is  best  offered  where  the  consumer 
shops. 

But  what  if  the  consumer  changes  the  place  where 
she  shops?  Does  the  pharmaceutical  service  follow 
her  into  the  hypermarket  or  the  superstore,  remain 
hopefully  in  the  "dead"'  town  centre  to  serve  the 
residual  immobile  population — or  transfer  belatedly 
to  the  health  centre? 

These  questions  are  becoming  more  relevant  as 
shopping  patterns  move  rapidly  in  pursuit  of  American 
and  Continental  systems,  and  they  are  as  important 
to  the  "professional"  pharmacist  as  to  the  "commer- 
cial". Thus  note  must  be  taken  of  reports  such  as  that 
issued  by  MPC  &  Associates  this  week  (p93). 

The  MPC  report  bears  out  last  week's  C&D  finding 
in  Caerphilly  that  town  centre  specialist  non-food  shops 
are  unaffected  by  the  advent  of  the  hypermarket  on  the 
periphery.  But  from  the  point  of  view  of  a  pharma- 
ceutical service,  if  the  consumer  is  coming  to  the  town 
centre  only  irregularly  to  seek  advice  about  a  hi-fi  unit 
or  other  "specialist"  product,  should  the  pharmacy  be 
there?  Against  that,  if  the  housewife  makes  food- 
shopping  a  weekly  or  fortnightly  family  affair  instead 
of  a  daily  trip  to  the  corner  grocer,  is  the  hypermarket 
the  right  environment  for  the  pharmacist? 

Regional  centres 

One  "intermediate"  location  that  is  being  tried  both 
in  the  United  States  and,  particularly,  in  France,  is 
the  "regional  shopping  centre".  MPC  have  looked  at 
French  experience  and  find  they  have  been  created 
to  satisfy  the  needs  of  a  minimum  population  of  100,000 
and  to  provide  the  same  purchasing  opportunities  as 
one  would  find  in  any  major  town  centre — a  wide 
selection  and  choice  of  comparison  goods  from  a 
number  of  competitive  stores. 

The  title  "regional"  is  given  to  any  commercial 
complex  which  includes  at  least  two  department  stores, 
services  such  as  banks,  insurances,  estate  agencies, 
post  offices  and  restaurants.  The  two  department  stores 
are  linked  by  a  covered  mall. 

Total  building  area  varies  between  400,000  square 
feet  and  1,500,000  square  feet,  and  parking  space 
between  2,000  and  10,000  places.  The  centre  itself  is 
planned,  developed,  owned  and  managed  as  a  unit 
related  in  location,  size  and  type  of  shops  to  the  trade 
area  which  it  serves.  The  management  lease  the  shops 
on  the  basis  of  a  percentage  of  the  turnover  realised 
by  the  tenants,  who  also  contribute  to  a  central 
association  designed  to  promote  the  centre  as  a  whole. 

In  1964,  the  French  Government  embarked  upon  a 
major  programme  of  building  fifteen  such  centres 
around  Paris  to  relieve  the  ever-increasing  congestion 
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in  the  city  centre.  Britain  has  smaller  developments 
beginning  on  similar  lines  but,  as  with  hypermarkets,  it 
is  too  early  to  say  what  their  long  term  effect  on 
shopping  habits  will  be. 

For  pharmacy,  they  may  have  even  more  important 
implications  than  health  centres  if  the  two  were  to 
develop  independently.  But  they  need  not.  Pharmacists 
are  the  only  "shopkeepers"  among  the  health 
professions,  and  for  once  this  expertise  can  be  an 
advantage. 

The  profession  can  advise  that  the  siting  of  new 
health  centres  should  be  considered  in  the  context  of 
local  development  plans — that  way,  the  pharmaceutical 
service  may  often  be  brought  close  to  where  both  the 
doctor  and  the  patient  need  it. 


Pressure  on  prices 

To  the  pressure  of  severe  retail  competition  is  now  to 
be  added  the  coercion  of  the  government,  backed  by 
statutory  powers  and  a  host  of  those  who  will  be 
claiming  to  be  experts. 

Some  indication  of  the  degree  of  the  squeeze  that 
can  be  exerted  is  reflected  in  the  announcement  by  the 
Minister  of  Trade  and  Consumer  Affairs  (Sir  Geoffrey 
Howe)  that  his  Department  had  received  about  6,800 
complaints  concerning  prices  since  November  6.  Half 
of  these  were  not  relevant  to  the  standstill.  The  other 
half  had  been  or  were  being  investigated.  In  about  2,300 
cases  where  investigation  was  complete,  the  complaint 
was  not  substantiated. 

In  250  cases,  prices  were  found  to  be  above  the  level 
permitted  by  the  standstill  and  in  all  those  cases  the 
firms  concerned  had  reduced  their  prices. 

Following  that  statement  Mr  S.  Chapman  MP  suggested 
it  should  be  a  statutory  requirement  that  when  VAT 
was  introduced  and  purchase  tax  and  selective 
employment  tax  abolished  any  increase  or  decrease  in 
the  cost  of  goods  or  services  should  be  indicated  and 
the  goods  should  be  marked  with  the  price  so  that 
the  public  may  know  the  exact  extent  and  scope  of  this 
new  tax. 

Sir  Geoffrey  Howe  said  the  suggestion  would  be 
borne  in  mind.  The  Weights  and  Measures  inspectors 
would  be  monitoring  retail  prices  and  the  Government 
would  provide  a  guide  list  of  typical  items  indicating 
the  kind  of  change  of  price  up  or  down  the  housewife 
could  expect.  The  Price  Commission  would  have  power 
to  obtain  reports  on  what  was  happening. 

No  mention  was  made  of  the  problems  that  the  new 
legislation  and  VAT  are  likely  to  cause  the  retailer — 
criticisms  appear  to  be  very  one-sided  and  are  coming 
from  both  sides  of  the  House. 

We  hope  that  when  the  government's  "list"  is  drawn 
up,  it  will  be  borne  in  mind  that  price  reductions — even 
of  jp — wj||  not  be  possible  on  every  item  where  VAT 
is  lower  than  purchase  tax.  It  will  be  noted  that  Boots 
have  this  week  claimed  to  have  passed  on  their 
selective  employment  tax  savings  on  a  mere  18  lines! 
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Drug  interactions 


2:  BASIC  MECHANISMS 

by  P.  F.  D'Arcy,  BPharm.  PhD,  FPS,  FRIC,  MPSNI,  professor  of  pharmacy,  The  Queen's  University  of  Belfast 


Drug  interactions  can  occur  inside  or 
outside  the  body.  They  can  occur  before 
administration  when  drugs  are  added  in 
vitro  to  an  intravenous  drip,  or  they  can 
have  origins  in  a  tablet  or  capsule  when 
one  component  of  the  formulation  alters 
the  subsequent  bioavailability  of  the  active 
drug.  They  can  occur  in  the  intestine  be- 
fore adsorption  when  a  drug  or  food 
component  modifies  the  absorption  char- 
acteristics of  another  drug.  They  can  also 
occur  after  absorption  either  from  drug 
competition  for  protein  binding  sites  in 
the  plasma,  or  from  drug  competition  at 
binding  sites  or  antagonism  at  receptor 
sites  in  the  tissues  at  which  they  arrive. 

Interactions  may  modify  the  degrada- 
tion of  a  drug  by  inducing  or  inhibiting 
metabolic  enzyme  systems,  especially  those 
associated  with  liver  microsomes.  They  may 
intervene  in  the  excretory  processes  of  the 
drag  in  the  kidney  tubules;  indeed  there  is 
no  phase  from  administration  to  elimina- 
tion where  drug  interactions  are  excluded. 

The  many  possible  sites  of  drug  inter- 
action are  shown  on  figure  1;  this  illus- 
trates clearly  the  extent  of  the  problem. 

Drug  interaction  in  vitro 

Drugs  may  interact  prior  to  administra- 
tion; it  is  in  the  lore  of  pharmacy  that 
medicaments  may  be  incompatible  with 
each  other  in  the  bottle.  This  was  a  fre- 
quent, but  well  recognised  hazard  in  the 
bygone  days  of  the  elaborate  compound 
prescription.  Incompatibility  was  the  only 
drug  interaction  that  caused  concern  then. 
But  times  have  changed,  and  the  unit  dos- 
age from  the  bottle  of  medicine  has  been 
largely  replaced  by  the  tablet,  capsule  or 
injection  of  the  newer  therapeutic  agent. 

The  understanding  of  how  drugs  can 
interact  with  each  other  inside  the  body 
has  gradually  been  augmented,  but  this 
specific  problem  of  in  vitro  drug  inter- 
action has  been  almost  forgotten  for  over 
a  quarter  of  a  century.  It  has  now  come 
back  into  prominence  as  a  result  of  the 
common  vogue  of  adding  multiple  drags 
at  patient  level  in  the  ward  to  commer- 
cially prepared  standard  intravenous  infu- 
sions, and  also  as  a  result  of  the  gradual 
realisation  that  the  formulation  of  the 
solid  dosage  form,  the  tablet  or  capsule, 
can  have  pronounced  effects  on  the  bio- 
availability of  the  active  component. 

Additives  to  intravenous  fluids 

It  is  inevitable  that  the  number  of 
situations  in  which  drags  are  added  to  in- 
fusion fluids  is  increasing;  this  practice 
reflects  the  expanding  use  of  a  wide  range 
of  IV  fluids.  In  a  survey  carried  out  in  six 
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hospitals  in  Ulster  during  January  19721 
it  was  found  that  a  total  of  6,833  sepa- 
rate IV  infusions  documented,  2,742  (40  1 
per  cent)  had  drugs  injected  into  the  in- 
fusion container,  and  in  a  considerable 
proportion  of  these  the  additives  were 
multiple. 

There  is  growing  evidence  that  some 
drugs  will  not  retain  their  integrity  and 
efficacy  in  certain  fluids  if  they  are  added 
alone  or  with  other  drugs.  When  drugs  are 
added  to  infusion  solutions  a  number  of 
unwanted  changes  may  occur.  There  may, 
for  example,  be  an  interaction  between  the 
drugs  and  the  infusion  fluid,  or  there  may 
be  an  interaction  between  the  drugs  them- 
selves. In  either  of  these  situations,  the 
drug  or  drugs  and  the  fluid  may  be  de- 
graded. The  rate  at  which  these  processes 
occur  will  vary  from  situation  to  situation 
and,  like  all  chemical  or  physical  chemical 
reactions,  it  will  be  influenced  by  tempera- 
ture, time,  pH.  exposure  to  light  and  the 
presence  of  electrolytes.  The  inherent 
instability  of  those  fluids  which  are  emul- 
sions or  contain  components  in  saturating 
or  near  saturating  concentration  will  also 
contribute. 

The  products  of  the  reaction  may  be  in- 
active, or  may  produce  an  altered  thera- 
peutic response,  or  may  even  be  toxic. 
Occasionally  these  changes  may  become 
evident  as  a  precipitation,  cloudiness  or 
colour  change,  but  equally  well  the  reaction 
can  proceed  without  any  visible  change  in 
the  fluid  vehicle. 

There  are  two  further  problems  asso- 
ciated with  the  addition  of  drags  to  infusion 
fluids.  The  first  of  these  is  sterility.  This, 
however,  is  within  the  professional  skill  of 
pharmacists  and  will  not  be  elaborated 
upon  further  except  to  comment  that  in 
the  Ulster  survey  the  majority  of  the  addi- 
tions were  made  by  nurses  on  the  wards. 

The  second  problem  is  that  for  many 
drugs  the  original  trial  work  was  done  on 
injection  solutions  of  a  few  millilitres  given 
intramuscullarly  or  intravenously.  The 
pharmacokinetic  implications  of  diluting  a 
drug  to  500-1,000  ml  with  the  infusion  fluid 
are  thus  not  always  established  or  indeed 
even  realised. 

Bioavailability 

Not  all  in  vitro  drug  interaction  takes  place 
in  the  infusion  bottle.  There  is  also  the 
related  problem  of  component-interaction 
in  the  solid  dosage  form — the  tablet  or 
capsule.  Excluding  the  obvious  and 
usually  established  incompatibilities,  there 
is  now  a  growing  awareness  that  the  com- 
position of  solid  dosage  formulations  may 
influence  the  release  and  subsequent 
absorption  of  the  active  ingredientfs)  in  the 
intestine  and  the  plasma  levels  it  achieves. 
Bioavailability  is  a  word  frequently  used 
in  pharmacy  today,  but  it  should  be 
realised  that  the  interference  of  a  formula- 


tion ingredient,  whether  it  be  diluent  or 
active  principle,  with  the  optimal  activity 
of  another  active  component  is  just  one 
further  facet  of  drug  interaction  in  its 
widest  sense. 

Recen/tly  the  Pharmaceutical  Society's 
department  of  pharmaceutical  sciences 
published  a  guide  to  pharmacists  in  dealing 
with  the  problems  presented  by  the  varying 
therapeutic  potencies  of  different  prepara- 
tions of  the  same  drug.2  Drugs  for  which 
evidence  of  this  therapeutic  non-equival- 
ence of  preparations  appears  to  be  particu- 
larly strong  are:  chloramphenicol,  digoxin, 
nitrofurantoin,  oxytetracycline,  phenin- 
dione,  phenylbutazone,  phenytoin,  tetra- 
cycline and  tolbutamide. 

The  principles  of  the  standardisation  and 
quality  control  of  drugs  which  have  been 
accepted  in  the  past  by  the  official  books 
of  standards  are  no  longer  adequate;  bio- 
availability studies  and  the  demonstration 
of  non-equivalence  have  rendered  many  of 
these  standards  inadequate.  New  and 
meaningful  criteria  for  the  standardisation 
of  bioavailability  of  a  drug  from  its  pre- 
parations should  be  required  for  all  new 
drugs  introduced  into  the  clinic,  for  all 
established  drugs  where  non-equivalence  is 
hazardous,  and  later,  for  all  other  drugs. 

Perhaps  the  concluding  comment  on  this 
situation  should  be  that  with  most  drugs 
there  is  a  wide  variation  in  the  response 
of  the  patient  to  the  drug.  Reports  from 
the  pathological  and  biochemical  laborato- 
ries assist  the  doctor  to  adjust  the  dosage  of 
a  drug  according  to  the  individual  patient 
response  noted.  It  would  seem  therefore 
that,  the  main  danger  to  the  patient  would 
be  due  to  large  difference  in  bioavailability 
which  could  be  responsible  for  either  toxic 
reactions  due  to  overdosage  or  reduced  or 
non-response  due  to  an  inadvertant  reduc- 
tion in  dosage. 

Drug-metabolising  enzymes 

Many  of  the  interactions  between  drugs 
are  due  to  drug-metabolising  enzymes, 
particularly  in  the  liver,  being  affected  by 
the  previous  administration  of  other  drugs.3 
The  simplest  example  of  this  is  that  pre- 
treatment  with  a  drug  may  increase  the 
activity  of  the  enzyme  system  responsible 
for  metabolising  that  drug. 

Studies  in  rats  have  clearly  shown  that 
pre-treatment  with  phenylbutazone  will 
enhance  the  ability  of  the  liver  to  metabo- 
lise phenylbutazone  and  pre-treatment  with 
the  tricyclic  anti-depressant  imipramine. 
will  likewise  enhance  the  ability  of  liver 
microsomes  to  metabolise  imipramine. 

The  major  problem  arises  when  one  drug 
cross-stimulates  or  inhibits  the  metabolism 
of  another  drag.  As  to  how  the  augmen- 
ting actions  arise  is  a  matter  of  contention 
and  biochemical  discussion,  but  it  has  been 
suggested  that  they  are  due  to  the  synthesis 
of  enzyme  protein  by  polycyclic  hydro- 
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carbons  and  drugs.  Support  for  this  view 
is  given  by  the  observation  that  this  in- 
duction of  increased  microsomal  enzyme 
activity  is  completely  prevented  by  intro- 
ducing the  amino  acid-antagonist,  ethio- 
nine,  into  the  system.  This  prevents  the 
incorporation  of  methionine  and  glycine 
into  liver  protein. 

Smoking,  alcohol,  pesticides  and  many 
drugs  will  act  as  enzymes  inducers.  The 
importance  of  the  former  agents  is  appa- 
rent in  this  respect  when  one  considers 
their  widespread  use  in  the  community. 
Table  I  lists  some  drug  interactions  due  to 
enzyme  induction,  and  table  2  lists  some 
drug  interactions  due  to  enzyme  inhibition. 

Drug  interaction  complexity 

A  drug  may  be  exposed  to  the  effects  of 
interaction  at  more  than  one  site  and  by 
more  than  one  mechanism.  Perhaps  the 
best  example  of  this  is  given  by  the 
coumarin  anticoagulants.  Their  effect  can 
be  diminished  or  potentiated  by  a  wide 
range  of  drugs  acting  at  a  multitude  of 
sites.  Table  3  illustrates  the  extent  to  which 
the  coumarins  are  involved  in  drug 
interactions.  They  are  certainly  one  of  the 
most  vulnerable  of  groups  of  drugs  in  this 
respect. 

In  the  preceding  account,  emphasis  has 
been  somewhat  biased  towards  the  adverse 
drug  interactions  that  may  occur  when 
another  drug  is  introduced  into  a  therapeu- 
tic regime.  It  must  be  emphasised  however 
that  very  severe,  even  fatal  adverse  effects 
may  occur  when  a  drug  which  causes 
acceleration  of  drug  metabolism  is  with- 
drawn from  such  a  regime.  In  such  a  case, 
the  daily  intake  of  the  remaining  drug, 
previously  well  tolerated,  is  transformed 
into  a  virtual  overdose  due  to  its  now 
normal  but  slower  metabolism.  The 
coumarins  again  provide  a  classical  ex- 
ample of  this  with  the  increased  pro- 
thrombin time  and  spontaneous  massive 
haemorrhage  that  can  occur  when  pheno- 
barbitone,  an  enzyme  inducer,  is  withdrawn 
from  a  patient  on  coumarin  anticoagulant 
therapy. 
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Table  1 

Some  drug  interactions  due  to 
enzyme  induction 


enzyme  inducer 
(stimulator) 

barbiturates 


chloral  hydrate 
ethanol 

glutethimide 
griseofulvin 
phenylbutazone 
phenytoin 


drug  activity  reduced 

by  enhanced 

metabolism 

coumarin 

anticoagulants. 

Cortisol,  digitoxin 

dipyrone, 

griseofulvin, 

phenytoin, 

testosterone 

dicoumarol 

pentobarbitone, 

tolbutamide 

dipyrone,  warfarin 

warfarin 

aminopyrine,  Cortisol 
Cortisol 


INTRAVENOUS  ROUTE 

Additives  -  in  vitro 
interaction 


ORAL  ROUTE 

Altered 
bioavailability 


INTESTINE 

Drug  or  food 

modifies  

absorbtion 
characteristics 
of  another  drug 


DRUG 
INTERACTION 


RECEPTOR  SITES 

Drug  competition 
or  antagonism 


Fig.  1:  Possible  sites  of  drug  interaction 


PLASMA 

Drug  competition 
for  protein 
binding  sites 


LIVER 

Induction  or 
inhibition  of 
metabolic  enzyme 
systems 


KIDNEY 

Drug-induced 
modified  excretory 
mechanisms 
eg 

passive  reabsorbtion 
(pH,pKa  effects)  and 
active  reabsorbtion 
(competition  for 
tubular  secretion) 


Table  2:  Some 

enzyme 
inhibitor 

allopurinol 

aspirin, 

dicoumarol, 

phenylbutazone. 

phenyramidol, 

sulphaphenazole 

Cortisol, 

testosterone 

dicoumarol. 

disulfiram. 

isoniazid.  PAS, 

warfarin 


drug  interactions  due 

drug  activity  increased 
by  decreased 
metabolism 

6-substituted  purines 
tolbutamide 


nortriptyline 
phenytoin 


enzyme 
inhibitor 


to  enzyme  inhibition 

drug  activity  increased 
by  decreased 
metabolism 
warfarin 
barbiturates, 
phenindione, 
tyramine 

oxyphenbutazone 
barbiturates, 
dicoumarol, 
phenytoin.  primidone 
dicoumarol, 


disulfiram 
MAO-inhibitors 


methandienone 
methylphenidate 

phenyramidol 
prednisolone 


cyclophosphamide 
fnot  activated) 


Table  3:  Interactions  with  anticoagulants  (coumarins) 

Drugs  which  antagonise  the  therapeutic  response 
by  enzyme  induction  by  reduced  absorption 


barbiturates 
dichloralphenazone 
ethchlorvynol 
griseofulvin 


cholestyramine 


Drugs  which  potentiate 
by  enzyme  inhibition 

chloramphenicol 
disulfiram 
ethanol 
phenyramidol 

by  reducing  availability 
of  vitamin  K 
neomycin  and 
oral  broad 
spectrum  antibiotics 


the  therapeutic  response 

by  displacement  from 
protein  binding 
chloral  hydrate 
diazoxide 
ethacrynic  acid 
indomethacin 
mefenamic  acid 
nalidixic  acid 
oxyphenbutazone 
phenylbutazone 
sulphonamides 
tolbutamide 


by  increasing  clotting 
factor  synthesis 

oral  contraceptives 
vitamin  K 
(pregnancy) 


by  increased  receptor  site 
affinity 

clofibrate 

D-thyroxine 

Norethandrolone 


by  reducing  clotting 

factor  synthesis 

anabolic  steroids 

eg  ethyloestrenol 
methandienone 
norethandrolone 
and  other  C-17 
alkylated  androgens 

quinidine.  salicylates 
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The  measurement  of 
compaction  force 

by  J.  J.  Deer  (chief  technician)  and  P.  Finlay  (electronics  technician),  School  of  Pharmacy,  University  of  London 


A  force  exerted  between  two  apparently  rigidly  fixed  points  on  a  machine  will 
result  in  a  dimensional  change.  This  may  exhibit  as  bending,  stretching,  or 
compressing  of  certain  components  of  the  machine;  as  the  displacement  of  one 
component  relative  to  another;  or  as  a  combination  of  both  reactions.  Detection 
and  measurement  of  such  reactions  by  a  suitable  transducer  will  enable  the 
causative  force  to  be  evaluated,  and  in  this  article  Mr  Deer  and  Mr  Finlay 
describe  some  novel  applications  of  this  principle  to  tableting. 


In  recent  years  considerable  effort  has 
been  devoted  to  the  development  of  an 
efficient  transducer  system  with  which  to 
monitor  the  compaction  forces  occurring 
on  a  rotary  tablet  making  machine.  Several 
authors1'2-1'4  have  described  methods,  most 
of  which  are  based  on  either  strain  gauges, 
or  piezo  electric  transducers.  One  company, 
Killian  of  Germany,  fit  as  a  standard  ac- 
cessory a  micro  switch  system  to  part  of 
their  machines. 

But  there  is  one  method  which,  until 
quite  recently,  has  been  neglected.  This 
utilises  the  effect  of  displacement  which 
occurs  on  certain  parts  of  a  tablet  machine 
as  a  result  of  the  compaction  force.  Two 
systems  are  described.  The  first  that  of 
Levene  and  King,  the  second,  a  new  devel- 
opment, the  result  of  recent  work  by  the 
authors. 

Patented 

The  first  system  was  used  by  Levene  and 
King  while  employed  by  ICI  on  problems 
associated  with  the  production  of  catalyst 
pellets.  Although  the  company  patented 
the  idea,5  it  was  apparently  unsatisfactory, 
and  development  was  discontinued.  The 
system  was  shelved  and  forgotten  for  sev- 
eral years,  until  resurrected  by  the  authors 
in  the  mistaken  belief  that  they  had  discov- 
ered a  new  technique.  Only  the  diligence 
of  an  efficient  agent  unearthed  the  original 
patent  and  prevented  a  second  application 
being  made,  and  possibly  granted,  for  the 
same  system. 

The  failure  of  the  original  workers  to 
develop  the  system  was  possibly  due  to  the 
limitations  of  the  transducers  then  avail- 
able, and  the  authors  freely  acknowledge 
the  fact  that  the  success  that  has  now  been 
possible  is  due  to  the  improvements  that 
have  been  made  since  the  displacement 
transducer  was  described  by  Schaevitz.6 

Known  briefly  as  Linear  Variable  Dis- 
placement Transducers  (LVDT) — or  more 
simply  as  displacement  transducers — they 
have  a  claimed  sensitivity  of  better  than 
1//  in,  and  are  limited  only  by  the  external 
circuitry  and  type  of  indicator  used,  that 
is,  volt  meter,  oscilloscope,  or  galvano- 
meter recorder,  etc. 

In  the  first  experiments  conducted  by 
the  authors,  the  transducer,  Sangamo  type 
050  gauging  head,  was  attached  to  the 
frame  of  a  Manesty  Beta  Press  in  such 
position  that  the  spring  loaded  armature 
was  in  contact  with  the  "free"  end  of  the 
cantilevered   lower  pressure  roll  support 


beam.  The  "free"  end  is  in  fact  supported 
by  the  overload  spring  assembly  of  the 
press,  the  other  end  being  attached  by  pivot 
to  the  machine  frame.  It  was  discovered 
subsequently  that  this  arrangement  was 
identical  to  that  described  in  the  patent 
literature. 

The  transducer  was  supplied  with  12 
volts  DC  from  a  stabilised  power  unit  (APT 
type  TCU  250)  and  the  output  was  con- 
nected to  a  storage  oscilloscope  (Tektronics 
type  564).  The  machine  was  equipped  with 
a  full  set  of  12  mm  punches,  and  a  supply 
of  suitable  granular  material  was  fed  into 
the  hopper.  The  machine  was  then 
switched  on  and  allowed  to  run  for  about 
30  seconds,  during  which  time  the  feed 
screw  was  randomly  adjusted  in  order  to 
vary  the  compaction  force. 

The  effect  was  detected  by  the  trans- 
ducer, and  clearly  displayed  on  the  oscillo- 
scope. The  experiment  was  repeated  sev- 
eral times  with  the  same  result. 

A  controlled  experiment  was  then  de- 
signed in  which  the  displacement  system 
was  compared  with  two  others.  The  first 
was  that  described  by  Ridgway  et  aP  in 
which  a  piezo  electric  load  washer  was  in- 
serted into  the  pressure  roll  axle  in  such 
position  that  it  was  located  exactly  over 
the  punch,  and  therefore  over  the  point 
of  compression  during  the  compaction 
cycle.  This  system  is  believed  to  be  re- 
liably linear  over  the  normal  working 
range. 

The  second  system  was  that  described  by 
Marshall4  in  which  a  piezo  electric  trans- 
ducer was  again  used,  but  in  this  case 
positioned  so  as  to  monitor  the  reaction 
occurring  at  the  extreme  end  of  the  pressure 
roll  axle  as  a  result  of  the  compaction 
force.  The  output  of  all  three  systems  was 
connected  to  a  UV  galvanometer  recorder 
(SMI  type  10-100)  in  order  that  simulta- 
neous recordings  could  be  made  of  each. 
As  before,  the  machine  was  equipped  with 
a  full  set  of  12  mm  punches,  and  a  supply 
of  suitable  granular  material. 

A  series  of  experiments  was  then  carried 
out  in  which  the  machine  was  run  at  several 
different  speed  and  pressure  settings 
between  the  ranges  of  60-1500  tablets  per 
minute,  and  approximately  1,000-2.200  kg 
applied  force.  The  recorded  results,  when 
analysed,  indicated  that  the  response  of  all 
three  systems  was  similar.  Using  the 
Ridgway  system  as  a  reference,  the  maxi- 
mum deviation  of  the  displacement  system 
was  4  per  cent,  and  that  of  the  Marshall 


system,  between  7-8  per  cent  deviation. 

A  second  series  of  experiments,  carried 
out  on  a  Manesty  D3  (fig  1)  machine,  when 
only  the  displacement  system  and  the 
Marshall  system  were  compared,  indicated 
that  the  response  of  both  systems  was 
linear  above  a  value  of  1000  kg.  However, 
below  that  figure  a  curvature  appeared  in 
both,  but  that  of  the  displacement  system 
was  in  the  opposite  sense  to  that  of  the 
Marshall  system,  indicating  that  while  the 
sensitivity  of  the  former  appeared  to  in- 
crease, that  of  the  Marshall  system 
diminished  (fig  2). 

The  experiment  was  repeated  several 
times  with  the  same  result.  No  attempt  has 
been  made  so  far  to  explain  this  difference, 
which  is  probably  due  to  the  characteristics 
of  the  machine  and,  particularly,  the  loca- 
tion of  each  transducer  on  it. 

A  third  and  last  experiment  was  con- 
ducted recently  in  the  School  of  Pharmacy 
of  Barcelona,  Spain,  by  J.  J.  Deer,  working 
in  collaboration  with  Dr  C.  Fauli  (Profes- 
sor Agregado,  department  of  pharmaceuti- 
cal technology). 

A  displacement  transducer,  Penny  & 
Giles  type  0  050,  sensitivity  200MV/0  001" 
was  fitted  to  a  rotary  tablet  machine  of 
Spanish  manufacture,  but  unknown  vintage. 
The  machine  was  not  equipped  with  an 
overload  system,  wherefore  the  compaction 
force  was  expected  to  cause  a  dimensional 


Figure  1:  Pressure  roll  assembly  of 
Manesty  D3  machine,  showing  position  of 
LVDT  and  variable  inductance  transducer 
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Figure  2:  A  =  LVDT,  B  =  Marshall  system. 
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Figure  3:  Variable  inductance  transducer. 


change  in  some  component  which  could  be 
detected.  The  top  and  bottom  pressure  rolls 
were  each  mounted  on  a  heavy  metal 
casting.  Four  steel  pillars  of  some  50  cm 
long  by  4  cm  diameter  were  screwed  into 
the  lower  casting,  one  to  each  corner.  The 
upper  casting  was  rigidly  supported  by  the 
pillars,  and  prevented  from  any  upward 
movement  relative  to  them  by  substantial 
locking  nuts.  The  displacement  transducer 
was  attached  to  the  lower  end  of  one  of 
the  pillars,  adjacent  to  the  bottom  pressure 
roll. 

A  metal  rod,  approximately  1  cm  dia- 
meter was  fixed  to  the  top  of  the  same 
pillar,  and  its  length  was  adjusted  so  as 
to  be  in  contact  with  the  spring-loaded 
armature  of  the  transducer.  This  was  done 
in  such  manner  that  any  lengthening  of  the 
support  pillar  would  result  in  an  electrical 
output  from  the  transducer,  which  should 
be  proportional  to  such  dimensional 
change,  and  therefore  to  the  cause  of  the 
change — in  this  case  the  compaction  force. 

It  was  of  course  possible  to  predict  an 
approximate  dimensional  and  electrical 
result  for  a  given  compaction  force.  But 
because  the  pressure  rollers  were  not 
positioned  so  that  the  force  was  equally 
shared  by  all  four  support  pillars,  this 
could  be  little  more  than  guesswork.  How- 
ever, guesswork  proved  to  be  close  to  fact, 
and  a  most  satisfactory  signal  appeared  on 
the  storage  oscilloscope,  (Tektronics  564) 
which  could  be  clearly  identified  as  a  typi- 
cal rotary  tablet  machine  compaction 
curve,  showing  the  customary  punch  to 
punch  variations.  Again  the  experiment 
was  repeated  several  times  with  the  same 
result. 

Variable  inductance  transducer 

A  recent  interesting  advance  in  instru- 
ment&uoB  »ccnnology  is  the  application  of 
the  vanaole  inductance  transducer  to  com- 
paction force  measurement  on  a  rotary 
tablet  machine. 

The  variable  inductance  transducer  is  an 
electrical  device  which,  when  supplied  with 
a  suitable  input  voltage  provides  an  output 
voltage  that  is  related  to  the  electro-mag- 


netic, or  inductive  characteristics  of  the 
system.  Inductance  is  varied  according  to 
the  proximity  of  a  metal  object.  For  ex- 
ample, the  pressure  wheel  of  a  rotary  tablet 
machine.  There  being  no  physical  contact 
between  the  object  and  the  transducer.  The 
output  voltage-proximity  ratio  is  effectively 
linear  over  the  range  of  ±0  025  inch  and 
sensitivity  is  200  mv/0001  inch.  Frequency 
of  response  to  a  modulating  signal  can  be 
as  high  as  50,000  Hz,  depending  on  the 
frequency  of  the  supply,  or  "carrier" 
voltage.  Dimensions  of  the  transducer  vary 
as  to  type.  That  used  by  the  authors, 
Graham  White  Instruments  probe  type 
375-x,  being  some  j  inch  diameter  by 
1  inch  long. 

It  was  shown  during  discussion  of  the 
LVDT  system  that  the  response  of  a  trans- 
ducer that  is  positioned  on  part  of  the 
machine  remote  from  the  punches  will 
probably  be  non-linear.  It  would  therefore 
be  unsuitable  for  research  purposes.  It  is 
in  fact  generally  accepted  that  for  such 
purpose  the  transducer  should  be  positioned 
on,  or  as  near  to,  the  punch  as  possible. 
But  because,  on  a  rotary  machine,  the 
punch  system  and  the  pressure  wheel  must 
be  free  to  rotate,  and  are  therefore  in- 
accessible to  permanent  electrical  connect- 
ing leads,  those  systems  that  have  been 
developed  to  satisfy  this  requirement1, 9 
are  rather  complicated,  difficult  to  install, 
and  expensive.  Therefore,  the  prospect  of 
a  system  with  which  to  overcome  these 
difficulties  was  particularly  attractive  to 
the  authors. 

Wheel  movement 

It  is  known  that  a  mechanical  strain,  or 
dimensional  change  occurs  on  certain 
parts  of  a  tablet  machine,  as  a  result  of 
the  force  exerted  at  the  ounches  durine  the 
comDacnon  Drocess.  and  the  authors 
reasoned  that  because  the  source  of  such 
strain  was  the  reaction  of  the  pressure 
wheel  through  which  the  force  was  applied, 
there  must  be  movement  of  the  wheel  rela- 
tive to  the  fixed  frame  of  the  machine 
which  the  inductive  transducer  may  be 
able  to  monitor  and  evaluate. 


Assuming  that  the  machine  was  in 
reasonable  mechanical  condition,  so  that 
the  hardened  steel  rim  of  the  pressure 
wheel,  and  the  bearing  and  axle  assembly 
were  concentric,  free  rotation  of  the  wheel 
should  cause  no  significant  modulation  of 
a  strategically  positioned  transducer.  But  a 
diametric  movement,  caused  by  the  com- 
paction force,  through  which  the  distance 
between  the  wheel  and  the  transducer  was 
caused  to  change,  should  result  in  an 
electrical  output  signal  from  the  transducer 
proportional  to  the  change,  and  therefore 
to  the  causative  force. 

Theory  tested 

A  simple  experiment  was  carried  out  to 
test  the  theory.  The  transducer  was 
mounted  in  a  suitable  holder,  which  was 
attached  to  the  main  frame  of  the  machine 
(Manesty  D3)  in  a  position  which  it  was 
judged  would  be  subjected  to  little,  if  any, 
strain  during  the  compaction  process.  The 
holder  was  designed  so  as  to  position  the 
active  face  of  the  transducer  at  a  fixed 
point  close  to  the  top  of  the  upper  pres- 
sure wheel,  in  order  to  detect  any  upward 
movement  of  the  wheel  as  the  punches 
were  driven  between  it  and  the  lower  pres- 
sure wheel.  To  calibrate  such  upward 
movement  in  terms  of  an  applied  force,  a 
piezo  electric  load  washer  of  known  char- 
acteristics was  inserted  between  the  faces 
of  the  two  specially  made  punches.  The 
electrical  output  signals  from  both  it  and 
the  inductance  transducer  were  displayed 
on  an  oscilloscope,  and  recorded,  using  a 
UV  recorder  and  a  digital  meter.  The 
machine  was  turned  by  hand  and.  for  this 
initial  experiment,  care  was  taken  to  ensure 
that  the  punch  was  in  contact  with  the 
same  region  of  the  pressure  wheel  for  each 
incremental  compression.  The  results  of 
the  experiment,  which  was  repeated  several 
times,  was  a  perfectly  linear  relationship 
between  transducer  response  and  applied 
force  over  the  range  of  0-4,400  kg.  to 
better  than  50  kg.  But  the  graph,  when 
plotted,  did  not  pass  through  the  origin, 
but  was  displaced  by  an  amount  equal  to 
Continued  on  p.  112 
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Compaction 
force 


the  measurement  of  displacement  or  strain 
occurring  in  a  component  that  is  free  to 
rotate.  For  example,  the  ICI  patent  ap- 
pears to  cover  the  measurement  of  dis- 
placement of  a  "spring  restrained  member", 
while  that  of  the  Upjohn  Co2  is  for  the 
measurement  of  dimensional  change  in  a 
"substantially  stationary  member".  The 
pressure  wheel  of  a  tablet  machine  is 
neither  spring  restrained,  nor  stationary. 


continued  from  p.  111 

an  upward  movement  of  the  wheel  to 
0  002  in  (fig  3). 

When  the  wheel  was  examined  for  bear- 
ing wear  and  concentricity  it  was  found 
that  the  wear  varied  between  0  0015  and 
0  0025  in,  and  that  the  face  of  the  wheel 
was  not  concentric  with  the  axis.  Such  an 
error  would  adversely  affect  any  trans- 
ducer system,  and  may  explain  efficiency 
limitations.  But  only  this  type  of  contact- 
less  transducer  could  detect  such  a  fault 
on  a  moving  object  in  such  manner  as  to 
make  it  possible  to  distinguish  between  it 
and  variations  in  tablet  weight,  by  indicat- 
ing changes  in  the  base  line  from  which 
pulse  heights  are  measured. 

Work  on  the  system  is  at  an  early  stage, 
but  we  believe  it  to  be  particularly  promis- 
ing from  a  technological  viewpoint,  and 
interesting  in  regard  to  patent  rights.  It  is 
an  unfortunate  fact  that  all  instrumenta- 
tion techniques  for  use  on  a  tablet  machine 
at  the  present  time  are  the  subject  of 
patent  rights  in  the  name  of  one  organisa- 
tion or  other.  But  none  seems  to  cover 


Conclusions 

There  is  no  transducer  that  can  be  regarded 
as  the  perfect  answer  to  the  problem  of 
instrumenting  a  rotary  tablet  compressing 
machine  (for  control  purposes).  At  best 
their  use  is  only  an  attempt  to  introduce 
modern  techniques  in  an  effort  to  minimise 
the  faults  of  a  machine  of  not  particularly 
modern  design. 

None  of  the  transducers  available  are 
proof  against  hazards  which  may  be  en- 
countered on  the  factory  floor,  or  for  that 
matter  in  a  research  section.  Such  hazards 
may  be  of  human  origin  or  environmental, 
or  simply  wear  and  similar  occurrences  on 
the  machine.  Moreover,  there  is  insufficient 
evidence  of  the  long  term  stability  of  any 
system  to  substantiate  rash  claims. 

But  within  these  limits  the  displacement 
transducer  compares  favourably,  or  even 
advantageously,  with  other  systems.  It  is  of 
robust  construction,  and  able  to  withstand 
rough  treatment  to  a  greater  extent  than  a 
strain  gauge  installation.  In  this  respect  it 
may  be  compared  with  the  Piezo  electric- 
transducer.  It  is  little  more  expensive  than 
strain  gauges,  and  far  less  so  than  piezo 
electrics.    Installation    presents    few  pro- 


blems. The  first  experiments  carried  out  by 
the  author  made  use  of  a  simple  workshop- 
type  magnet  in  order  to  secure  the  trans- 
ducer to  the  machine.  The  output  may  be 
displayed,  without  amplification,  on  a  volt 
meter,  an  oscilloscope,  an  ultra  violet  re- 
corder or.  if  preferred,  in  digital  form. 
Alternatively  it  may  be  used  in  a  feedback 
control  loop  in  order  to  maintain  the 
machine  setting  during  a  production  run. 

The  authors  feel  that  the  LVDT  system 
may  provide  an  inexpensive  method  for 
some  aspects  of  production  control,  pro- 
vided care  is  taken  to  ensure  that  responses 
are  both  meaningful  and  stable. 

The  variable  inductance  system  is  parti- 
cularly promising,  and  may  prove  suitable 
for  both  control  and  research  purposes. 
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Irish  licence  certificate 
recognised  by 
New  South  Wales 


The  Pharmacy  Board  of  New  South  Wales 
has  informed  the  Pharmaceutical  Society 
of  Ireland  that  under  revised  regulations 
the  Irish  licence  certificate  will  continue 
to  be  recognised  for  the  purpose  of  regist- 
ration in  that  state. 

Announcing  this  at  the  January  meeting 
of  the  Council  of  the  Irish  Society  the 
registrar,  Mr  J.  G.  Coleman  explained  that 
it  was  incorporated  in  the  appropriate 
New  South  Wales'  regulations  that  auto- 
matic registration  would  be  given  to  Irish 
pharmacists.  The  Society  has  been  asked  to 
send  copies  of  its  past  and  current  sylla- 
buses. 

The  president.  Mr  R.  J.  Semple,  pointed 
out  that  there  had  been  similar  arrange- 
ments with  other  countries  for  30  years. 

Answering  Mr  W.  J.  Butler,  the  registrar 
said  that  phamacists  coming  from  coun- 
tries with  which  they  had  not  got  recipro- 
cal arrangements  must  submit  their 
applications  to  the  Society's  adjudicating 
committee  which  would  then  recommend 
whether  they  should  be  registered  in  Ire- 
land or  not,  and,  if  so,  the  conditions 
which  should  apply. 

A  letter  from  the  Institute  of  Chem- 
istry of  Ireland  noted  that  one  of  the 
EEC  draft  directives  provided  that  only 
a  pharmacist,  or  a  person  holding  an 
equivalent  qualification,  could  be  appoin- 
ted in  charge  of  pharmaceutical  manu- 
facturing, and  pointing  out  that  as  they 
considered  this  to  be  a  radical  departure 
from  the  existing  practice  in  the  Republic 
they  would  like  to  meet  representatives  of 
the  Society  to  discuss  the  matter. 

The  registrar  explained  that  he  had 
replied  that  the  Society's  representatives 
would  bring  the  matter  to  the  attention 
of  the  joint  committee  on  EEC  affairs. 

Mr  R.  J.  Power,  referring  to  the  pro- 
posed harmonisation  of  the  academic 
course  in  pharmacy  within  the  EEC,  said 
it  would  be  of  such  a  standard  that  the 
graduate  would  be  capable  of  accepting 
full  responsibility  at  all  levels  of  phar- 
macy, including  industrial  pharmacy. 
This  was  the  policy  of  colleagues  in 
Europe  and  it  was  the  view  of  Irish  phar- 
macists also.  The  principles  of  the  directive 
would  be  introduced  gradually. 

More  emphasis  on  analysis 

The  president  said  that  greater  emphasis 
would  be  placed  on  pharmaceutical  ana- 
lysis in  the  case  of  Irish  pharmacists  tak- 
ing jobs  in  Europe. 

The  registrar  reported  that  following 
representations  to  the  Department  of 
Education  they  had  received  a  supple- 
mentary grant  of  £15,000  to  enable  the 


activities  of  the  College  of  Pharmacy  to 
continue  until  the  next  annual  grant  fell 
due. 

Mr  J.  E.  Burrell,  treasurer,  said  the 
supplementary  grant  was  necessary  to  help 
the  College  continue  its  educational  and 
research  activities. 

A  letter  from  the  Department  of  Agri- 
culture confirmed  the  appointment  of  Mr 
J.  P.  O'Donnell  as  the  Council's  repre- 
sentative on  the  consultative  committee 
under  the  Animal  Remedies'  Act,  which, 
the  registrar  pointed  out,  had  been  re- 
activated after  a  number  of  years. 

Mr  Tom  McGuinn  said  the  Act  had 
worried  him  for  some  time  and  he  did  not 
know  if  its  implications  were  fully  under- 
stood by  all  members.  Under  the  Act, 
drugs  were  divided  into  two  categories.  In 
respect  of  one  category  the  regulations 
concerning  control  and  sale  would  apply 
while  they  would  not  apply  to  the  other 
category.  This  was  introducing  double 
standards  as  far  as  quality  and  sale  of 
veterinary  drugs  were  concerned. 

Repeal  Animal  Remedies  'Act' 

He  was  aware  that  poor  quality  drugs 
were  available  for  veterinary  use  which 
would  not  pass  a  strict  test  and  the 
Council  could  not  agree  to  this  distinc- 
tion. He  suggested  requesting  the  Min- 
ister to  repeal  the  Act  and  incorporate 
it  in  a  new  Medicines'  Bill  to  deal  with  the 
sale  and  control  of  all  medicines. 

Supporting  this  suggestion,  Mr  Walsh 
said  they  could  not  have  double  standards, 
adding  that  this  emphasised  the  need  for 
the  introduction  of  Medicines'  legislation. 

Arising  out  of  the  law  committee,  con- 
cern was  expressed  at  a  report  by  the 
Society's  inspector  on  a  visit  to  a  new 
"supermarket"  pharmacy  during  which  he 
discovered  that  the  dispensing  department 
lacked  equipment  and  other  basic  require- 
ments necessary  for  the  provision  of  an 
adequate  service. 

The  inspector  reported  that  he  had 
instructed  the  pharmacist  manager  to  take 
immediate  steps  to  rectify  the  situation 
and  the  pharmacist  had  undertaken  to  do 
so.  The  inspector  was  instructed  to  inspect 
the  premises  again  shortly. 

Complaints  were  voiced  at  the  failure 
of  the  Department  of  Health  to  provide 
the  Council  with  copies  of  the  new  Misuse 
of  Drugs'  Bill  in  time  for  discussion  at 
the  meeting. 

Mr  T.  R.  Miller  said  that  as  a  statutory 
body  very  much  involved  in  the  control 
of  medicines  they  seemed  to  have  been 
treated  in  a  cavalier  fashion,  considering 
that  the  medical  correspondents  of  the 


Dublin  daily  papers  had  been  writing 
about  the  Bill  on  the  day  on  which  it 
had  been  issued. 

Mr  Power  felt  the  complaint  was  well 
founded,  as  the  new  Bill  envisaged  amend- 
ments to  the  Poisons  and  Pharmacy  Acts 
and  required  to  be  examined  in  detail  by 
the  Council.  They  were  all  aware  that  the 
purpose  of  the  Bill,  basically,  was  to 
introduce  more  severe  penalties  for  drug 
abuse.  It  also  proposed  to  amend  the 
Poisons  and  Pharmacy  Acts  and  the 
Society  should  be  consulted  in  advance  as 
a  statutory  body.  They  had  requested  this 
on  at  least  two  previous  occasions. 

Mr  Corrigan  said  the  Department  had 
undertaken  that  they  would  present  the 
Council  with  copies  of  relevant  Bills  in 
time,  and  he  considered  they  could  plead 
on  this  occasion  that  they  had  given  it  in 
time  for  the  Council's  monthly  meeting. 
He  thought  the  Department  had  given 
them  reasonable  time. 

Mr  Miller  remarked  that  the  Bill  was 
published  on  January  4  and  the  Council 
received  a  copy  from  the  Department  on 
January  9. 

Mr  McGuinn  said  he  wished  to  express 
his  disappointment  at  the  lack  of  com- 
munication between  the  Department  and 
the  Society  in  regard  to  the  Bill  which 
affected  the  very  constitution  of  the 
Society.  They  deserved  a  little  more 
courtesy  from  the  Department.  He  was 
under  the  impression  that  there  would  be 
consultations  with  the  Society  prior  to  the 
publication  of  the  Bill,  but  now  that  it 
had  been  published  the  chances  of  hav- 
ing any  radical  changes  effected  became 
lessened. 

The  Registrar  reported  that  the  Conseil 
National  L'Ordre  des  Pharmaciens,  Paris, 
had  forwarded  the  ninth  edition  of  the 
French  Pharmacopoeia  and  it  was  decided 
to  reply  expressing  the  Council's  best 
appreciation  of  this  generous  gesture. 

Members  who  may  wish  to  secure  this 
edition,  containing  the  most  recent  mono- 
graphs of  the  European  pharmacopoeia, 
should  obtain  copies  through  l'lmprimerie 
Maisonneuve.  B.P.  39,  57,  Moulin-les- 
Metz. 

An  annua!  college  lecture 

Professor  R.  F.  Timoney  wrote  stating 
that  the  academic  staff  of  the  College  pro- 
posed organising  an  annual  college  lecture 
to  be  delivered  by  a  pharmacist  prominent 
in  the  academic  or  professional  fields.  The 
first  lecture,  on  March  15,  would  be  given 
by  Professor  A.  H.  Beckett,  FPS.  head  of 
the  Department  of  Pharmacy.  Chelsea 
College  of  Science  and  Technology,  Uni- 
versity of  London.  Title  of  the  lecture,  to 
be  sponsored  by  the  postgraduate  educa- 
tion committee,  would  be  "Progress  in 
drugs — boon  or  curse?".  Members  of 
pharmaceutical  bodies,  representatives  of 
the  Department  of  Health  and  other  inte- 
rested persons  would  be  invited. 

Mr  Power  reported  that  he  was  resign- 
ing from  the  National  Health  Council  on 
which  he  had  represented  the  Society  for 
the  past  nine  years.  As  he  was  a  member 
of  the  Co-Ordinating  Committee  on  Drug 
Abuse  and  the  Drug  Education  Commit- 
tee, as  well  as  other  bodies  he  could  not 
find  the  necessary  time  to  devote  to  the 
Health  Council's  activities. 

Mr  Walsh  said  he  had  made  observa- 

Continued  on  p114 
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tions  at  the  November  meeting  of  the 
Council  in  relation  to  skin  rash  on  a 
patient's  face  following  a  report  by  a 
dermatologist.  It  appeared  that  his  views 
had  been  misinterpreted  by  some  people 
in  relation  to  topically-applied  strong 
corticosteroids  on  certain  seborrhoeic  skin 
conditions.  The  new  flourinated  corticoste- 
roids are  much  more  effective  than  hydro- 
cortisone in  the  topical  treatment  of 
steroid-responsive  dermatoses,  he  said. 
They  were,  however,  capable  of  poten- 
tially adverse  reactions  in  certain  sebor- 
rhoeic skin  conditions,  ie,  rosacea-like 
dermatitis  (RLD). 

Mr  Walsh  added:  "I  agree  entirely  that 
these  potent  corticosteroid  products 
should  not  be  recommended  by  pharma- 
cists and  in  no  circumstances  should 
patients  use  these  creams  and  ointments, 
especially  for  acne-type  conditions  on  the 
face,  without  medical  advice.  Neither 
should  they  be  recommended  for  infants. 

"In  my  opinion,  having  examined  all 
the  relevant  literature,  the  plain  hydro- 
cortisone creams,  etc,  may  continue  to  be 
used  in  a  wide  variety  of  skin  conditions. 
It  is  desirable  that  all  bases  for  such  pre- 
parations should  be  sterile  as  patients  can 
sometimes  be  allergic  to  a  particular  base; 
the  question  of  advising  a  water-soluble 
or  a  greasy  base  is  also  relevant  when 
recommending  skin  preparations". 

Appeal  fund 

After  the  Registrar  had  reported  that 
over  £1.000  had  been  received  from  phar- 
macists throughout  the  country  in  reply  to 
the  appeal  for  the  fund  to  carry  out  an 
economical  survey  of  pharmacy,  it  was 
agreed,  on  the  motion  of  Mr  Walsh 
seconded  by  Mr  Corrigan.  to  contact  Dr 
Garret  FitzGerald  to  commence  the  sur- 
vey. The  registrar  stated  that  a  "steady 
trickle"  of  £5  contributions  was  still  com- 
ing in. 

Mr  Walsh  expressed  satisfaction  at  the 
response  to-date  and  said  he  hoped  it 
would  continue. 

On  the  motion  of  Mr  Burrell,  congra- 
tulations were  extended  to  the  registrar 
who  has  been  occupying  the  position  for 
the  past  25  years. 

Register  changes 

Mrs  Ellen  O'Reilly  (nee  Banahan) 
MPSI,  and  Mrs  Philomena  Murray  (nee 
Hodgers),  Assistant,  were  granted  change 
of  names  in  the  register  having  submitted 
marriage  certificates. 

Patrick  F.  Connaugbton,  Dispensing 
Chemist  and  Druggist,  was  restored  to  the 
registers. 

The  following  changes  of  address  were 
noted : 

Mrs  Mary  Reynolds,  LPSI.  to 
6  Camden  Place,  Cork:  Mr  Edward 
Crowley,  MPSI,  to  228  Woodfern  Acres, 
Palmerstown.  Dublin  20:  Mr  Ernest  i. 
Evans,  MPSI.  to  5  Parliament  Street. 
Dublin  2:  Mr  John  A.  Gleeson,  MPSI,  to 
111  Ardnamara  Road.  Malahide.  co 
Dublin:  Mr  Patrick  J.  Nolan,  LPSI,  to  2 
Lockfield  Close,  Coolmine  Woods,  Clon- 
silla,  co  Dublin:  Mr  Timothy  J.  Kerins. 
MPSI,  54  Arnold  Park,  Glenageary,  co 
Dublin;  Mrs  Teresa  A.  Casey.  LPSI  to  6 
Stillorgan  Park,  Blackrock.  co  Dublin;  Mr 
Michael  A.  McDonagh.  MPSI.  to  40  Abbey 
Road,  Monkstown.  co  Dublin. 


Market 
News 


CREAM  OF  TARTAR 
UP  £42  TON 

London,  January  24:  Potassium  acid  tar- 
trate (cream  of  tartar)  has  risen  by  £42 
metric  ton  to  £423  for  spot  supplies.  The 
maker,  in  advising  the  new  rates,  says 
that  Departmental  approval  has  been 
given  to  the  rise  brought  about  by  the 
further  weakness  of  sterling. 

Offers  of  nutmegs  from  the  West  Indies 
have  dried  up  due  to  a  short  crop  this 
time.  Mace  too  is  consequently  short. 
Ginger  prices  were  mostly  advanced 
while  turmeric  was  down  for  shipment. 
Elsewhere  in  crude  drugs  Peru  balsam, 
gentian  root,  podophyllum  and  Brazilian 
menthol  were  slightly  easier.  Lemon  peel 
continued  to  advance. 

Pharmaceutical  chemicals 

Potassium  acid  tartrate:  £423  metric  ton. 
Quinidine:  Alkaloid  (10-kg  lots)  £50  kg;  sulphate 

£47  50. 

Quinine:  (Per  kg  in  85-kg  lots)  Alkaloid  £3625; 
bisulphate  £27  50:  dihydrochloride  £35  25;  hydro- 
chloride £34-50;  sulphate  £30;  hydrobromide  (10- 
kg)  £34-40. 

Crude  drugs 

Aconite:  Spot  £1,125  metric  ton;  £1.000.  cif. 
Agar:  (lb)  Kobe  No.  2,  £1-15;  European  £0-73. 
Aloes:  (metric  ton)  Cape  primes  £365  spot;  £345 
c if  Curacao  £725  spot;  £660,  cif. 
Balsams:  (lb)  Canada  £2-15  spot;  shipment  £2-10, 
cif.  Cobaiba:  BPC  £125  Para,  £0  40.  Peru:  £V15, 
£1-10,  cif.  Tolu:  BP  £0  70. 

Belladonna   (metric  ton)   leaves  £320  spot;  £315, 
cif.  Herb  £250;  £225,  cif   Root,  £320  nominal  spot. 
Benzoin:  BPC  £42  to  £48  cwt  spot;  £40-£45,  cif. 
Buchu:  Spot  £2'15  kg;  shipment  offers  awaited. 
Camphor:  BP  natural  powder  £120  kg  spot;  £V05, 
cif.  Synthetic  BP  £0-57  kg  in  500-kg  lots. 
Cardamons:   (Per  lb  cif)  Alleppy  greens  No.  1, 
£1-45;  prime  seeds  £1-55. 

Cascara:  Spot  £500  metric  ton;  no  cif.  offers. 

Cassia:  Lignea,  broken  £800  metric  ton  cif. 

Cherry  bark:  Spot  £380  metric  ton,  cif. 

Chilles:  Zanzibar  £600  ton  spot. 

Cinnamon  bark:  Seychelles  £350  ton  cif.  nominal. 

Cinnamon  quills:  four  O's  £0  23lb;  quillings  £016 

lb.  cif. 

Cloves:  Madagascar  £1,620  metric  ton,  cif. 
Cochineal:   Tenerife    black-brilliant   £7    kg  spot; 
£6  85,  cif.  Peruvian  silver  grey  £6  75  spot  nominal; 
£6-55,  cif. 

Colocynth  pulp:  Spot  £700  metric  ton. 
Cocillana:  Spot  £700  metric  ton 
Dandelion:   Root  £535  nominal   metric  ton  spot; 
£520,   cif  nominal. 

Gentian:  Root  £500  metric  ton  spot;  £490.  cif. 
Ginger:  (ton)  Cochin,  new  crop  £250,  cif.  Jamai- 
can £930,  cif.  Nigerian  split  £260  spot;  £250,  cif. 
peeled  £350.  cif.  Sierra  Leone,  £350.  cif. 
Gums:  Acacia:  Kordofan  cleaned  sorts  £325  metric 
ton  spot,  Karaya:  No  2  faq  £22  cwt,  spot. 
Tragacanth:  (50  kg)  No.  1  spot  £385.  No.  2  £340. 
Honey  (Per  ton  in  6-cwt  drums  ex-warehouse) 
Australian  light  amber  £308  50,  medium  £298  50. 
Canadian  £412  50.  Mexican  £340.  Chinese  light 
amber  £297. 

Henbane:  Niger  West  European  £1,500  metric  ton, 
cif. 

Hydrastis:  Spot  £2  801b;  £2  60.  cif 
Kola  nuts:  West  African  halves  £100  spot;  ship- 
ment £85  metric  ton,  cif. 

Jalap:  Mexican  15%  resin  £1,025  metric  ton. 
Lanolin:  Anhydrous  BP  minimum  1,000  kg  £375  to 
£415;  cosmetic  grade  £430. 
Lemon  peel:  Spot  £335  metric  ton;  £315,  cif. 
Liquorice  root:  (metric  ton)  Chinese  £105  spot; 
£70,  cif.   Russian  £120  spot,  £80,  cif. 
Lobelia:  American  herb  £780  metric  ton,  cif. 
Lycopodium:  Indian  £4  75  kg;  Canadian  £510  kg. 


Mace:  Grenada  offers  withdrawn. 

Menthol:  (kg)  Chinese  spot  £6-10;  shipment  £5-85, 

cif.  Brazilian  spot  £3  80;  shipment  £3  65,  cif. 

Nutmeg:  West  Indian  not  quoted. 

Nux  vomica:  Shipment  £100  metric  ton,  cif. 

Pepper  (ton)  Sarawak  black  £410  spot;  £395,  cif; 

white  £590,  £570,  cif. 

Pimento:  Jamaican  £830  long  ton,  cif. 

Podophyllum:  Emodi  £335  metric  ton  cif. 

Quillaia:  £775  metric  ton  nominal. 

Rhubarb:  From  £0  30  to  £150  lb. 

Saffron:  Mancha  superior  £84  kg. 

Sarsaparilla:  Spot  £1  40  kg;  no  cif  offers. 

Seeds:   (ton)  Anise:  China  star  £175  duty  paid; 

shipment  £135,  cif.  Caraway:  Dutch  £2.120  metric 

ton.    cif.    Celery:    Indian    £320;    shipment  £265. 

cif.  Coriander:  Moroccan  £83,  cif.  Cumin:  Indian, 

£325,    cif.    Chinese    £300    metric    ton,    cif.  Dill: 

Indian,   for   shipment   £180,   cif    Fennel:  Indian 

£210,   cif.   Chinese  £225  metric  ton.  Fenugreek: 

Moroccan   £95.   cif.    Mustard:  E60-E180  spot. 

Senega:  Canadian  £1-90  lb  spot  nominal. 

Senna:  (lb)  Tinnevelly  No.  3  faq  leaves  £0  06i; 

pods,    hand-picked    £011;    manufacturing  £08i; 

Alexandrian    h/p   £0  52   ex   wharf  manufacturing 

£0  26  nominal. 

Squill:  White  spot  £340  metric  ton  nominal. 
STyrax:  £2  30  lb  spot;  £2  25,  cif. 
Tonquin  beans:  Angostura  £850  metric  ton  spot. 
Turmeric:  Madras  finger  £220  ton;  £200,  cif. 
Valerian:  (metric  ton)  Continental  £280;  £275  cif; 
Indian  £270  spot;  £265,  cif. 

Waxes:  (ton)  Bees:  Australian  £640,  cif.  Candella 
£570  on  spot;  £545  cif.  Carnauba  prime  yellow, 
spot  £700;  £635,  cif;  fatty  grey  £400  and  £355,  cif. 
Witchhazel  leaves:  Spot  £800  metric  ton  nominal. 

Essential  oils 

Bois  de  rose:  £5  25  kg.  spot;  £5,  cif. 
Cilronella:  Ceylon  spot  £145  kg.  £130,  cif. 
Clove:  Madagascar  leaf  £130  spot,  shipment  un- 
quoted. English-distilled  bud  £17  50. 
Eucalyptus:  Natural  80-85  per  cent  £0  80  kg.  cif. 
Lemongrass:  £2  60  spot,  £2  50,  cif. 
Petitgrain:  Spot  £5  00  kg;  shipment  £4  35. 
Spearmint:  Chinese  £6  60,  cif. 


Coming  events 


Monday,  January  29 

Torquay  Branch  National  Pharmaceutical  Union, 

Sun  Lounge,  Victoria  Hotel,  Belgrave  Road, 
Torquay,  at  8  pm.  Mr  E.  J.  Downing  (assistant 
secretary,  NPU,  on  "VAT". 

Tuesday,  January  30 

Chester  Branch,  Pharmaceutical  Society, 

Grosvenor  Hotel,  Chester,  at  8  pm.  Discussion 
on  "VAT "  by  a  member  of  HM  Customs  and 

Excise. 

Fife  Branch,  Pharmaceutical  Society, 

Ollerton  Hotel,  Kirkcaldy,  Fife,  at  7.30  pm. 

Talk  by  Professor  Campbell. 

Ipswich  and  East  Suffolk  Branch.  National 

Pharmaceutical  Union,  Copdock  House  Hotel. 

Ipswich,  at  8  pm.  Mr  T.  P.  Astill  (deputy 

secretary,  NPU)  on  "VAT  and  the  retail 

pharmacist". 

Wednesday,  January  31 

Bournemouth  Branch,  Pharmaceutical  Society, 

Postgraduate  medical  centre.  Royal  Victoria 
Hospital,  Boscombe,  at  1.15  pm.  Mr  C.  E.  P. 
Markby  on  "A  surgeon's  experience  in  Israel". 
Main  committee  room,  The  New  Hospital,  at 
1.15  pm.  Dr  E.  L.  Dars  on  "Medication  in  the 
elderly" . 

East  Kent  Branch.  National  Pharmaceutical 

Union,  County  Hotel.  Canterbury,  at  8  pm. 
Mr  T.  P.  Astill  on  "VAT". 

Thursday,  February  1 

Huddersfield  Branches,  National  Pharmaceutical 
Union,  and  Pharmaceutical  Society,  Royal  Swan 
Hotel.  Westgate,  Huddersfield,  at  8  pm.  Mr  T.  P. 
Astill  on  "Trouble  in  store". 
Thames  Valley  Branch,  National  Pharmaceutical 
Union,  Winthrop  House,  Surbiton,  Surrey,  at 
8  pm.  Speaker  Mr  D.  N.  Sharpe  (member  of 
NPU  executive  committee  and  the  board  of  NPU 
Marketing  Ltd). 

Friday,  February  2 

Nottingham  University  pharmacy  students 

annual  dinner  and  dance.  Tickets  £1.75. 
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The  touch  of 

REAL 
Beauty 


CREAM 


In  shades  of  Ivory,  Natural,  Ochre,  Peach. 
Sungold,  Apricot,  Rachel. 

V 

Recommended  Retail  Prices:  | 
TUBES  No.  2     13p  each  (Trade      79p"doz.)  \ 
TUBES  No.  3     22p  each  (Trade  £1.30  doz.)  % 
PLASTIC  JARS  38p  each  (Trade  £2.36   doz.)  jfe 


The  ALL  IN-ONE 
Make  up. 

A  complete 
modern  beauty 
treatment. 

FROM  YOUR  USUAL  WHOLESALER 
OR  DIRECT  FROM 

1   DIXOR  LTD. 

ST.  LEONARD'S  RD,  MORTLAKE  SW14 


KINGSTED 


refrane  goes  National  after 
Test  Market  triumph! 


National  Press  Campaign  begins  January  28th 
in  NEWS  "  the  WORLD,  Sunday  express, 
and  other  big  nationals  promising  large  public  demand 


THE 

Sun 


Retail  price  89p 

Introductory 
Special  Offer 

from  N.RU.M.and 
Radiol  Chemicals  Ltd 

12charged  as  10  - 
retail  value  £1 0.68 
Cost  £5.93 
Profit  £4.75 


Press  Relations  Campaign 
*High  impact  point  of 
sale  material 
Supporting 
iterature 

KINGSTED 


refrane 


SMOKING  CONTROL  CAPSULES 
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Hospital 
appointments 


Situations  vacant 


llford  &  District  Hospital 
Management  Committee 
GROUP  PHARMACY 
DEPUTY  CHIEF  PHARMACIST 
V (GROUP) 
Salary    Scale    £1.920/2.430    p. a. 
plus  £126  p. a.  London  Weighting. 
Applications  to  the  Group  Secre- 
tary,    King     George  Hospital, 
Eastern   Avenue,    llford,  Essex. 


CHELSEA  AND  KENSINGTON  HOSPITAL 
MANAGEMENT  COMMITTEE 

PHARMACISTS  (basic  grade) 
required  for 
Modern  Group  Pharmacy 
Department 

situated  at  St.  Stephen's  Hospital, 
Chelsea,  London,  SW10  9TH. 
Possibility  of  single  accommoda- 
tion. 

Further  details  from  Group 
Pharmacist. 

Tel:  01-352  8161  Ext.  466 
Applications  to  House  Governor, 


For  sale 


For  premature  ejaculation.  Retail  75p 
per  tube  Wholesale  £2.50  carton 
of  6  Post  paid  cw.o.  from: 

LLOYDS  SURGICAL  DEPT  LTD.. 
COMMERCIAL  ROAD,  PORTSMOUTH. 

Showcard  free  on  request 


FOR  SALE — Trade  mark  'Influban' 
class  HI.  Offers  to:  Box  No.  2093. 


Tenders 


NORTHERN  IRELAND  HOSPITALS 
AUTHORITY 
DRUGS 

Tenders  are   invited  for: — 

The  supply  of  drugs  to  hospitals 
in  Northern  Ireland  for  12  months 
commencing  1st  May,  1973. 

Full  information  and  forms  of 
tender  may  be  obtained  from: — 

The  Supplies  Department.  51, 
Cromwell  Road,  Belfast,  BT7  1JX. 

Completed  tenders  to  be  sent 
to: —  The  Secretary,  Northern 
Ireland  Hospitals  Authority,  25 
Adelaide  Street,  Belfast,  BT2  8FG. 

so  as  to  reach  him  not  later 
than  5  p.m.  on  Friday  2nd  Feb. 
ruary,  1973.  The  Authority  does 
not  bind  itself  to  accept  the 
lowest  or  any  tender. 


Manufacturing 
Chemist  or 
Production 
Pharmacist 

Bristol-Myers  an  international  company  in  the  toiletries,  pharmaceutical  and 
hair  care  field  have,  as  a  result  of  expansion  and  re-organisation,  an 
opportunity  for  a  suitably  qualified  man  to  take  control  of  the  pharmaceutical 
packaging  and  manufacturing  section  at  their  Ruislip  factory.  The  man 
chosen  will  be  responsible  to  the  pharmaceutical  production  manager  for 
the  manufacture  and  packaging  of  pharmaceutical  products  (in  capsule, 
tablet  and  liquid  form). 

Applicants  must  be  able  to  demonstrate  from  their  career  to  date 
the  ability  to  handle  a  skilled  labour  force  and  the  knowledge  of 
relevant  manufacturing  and  packaging  equipment  and  processors  gained 
through  a  minimum  of  2  years'  industrial  experience.  Formal  qualification 
which  may  have  a  pharmaceutical  or  chemical  base  must  be  of  a  standard 
recognised  in  British  pharmaceutical  manufacturing  practice. 

The  salary  offered  for  this  key  post  is  negotiable  depending  on  age  and 
experience  and  the  terms  of  employment  reflect  the  major  international 
status  of  the  company. 

Please  telephone  or  write  for  an  application  form  to: 

The  Personnel  Manager 

Bristol-Myers  Company  Limited 

Stonefield  Way 

Victoria  Road 

South  Ruislip,  Middlesex 

Tel:  01-845  5541 


Pharmacy  Manager  Required 

For  Recently  Modernised  Shop 
Situated  on  the  borders  of  Kent  and  South  London 
Attractive  salary  plus  half-yearly  bonus  and 

contributory  Pension  Scheme 
2  bedroom  Accommodation  Available 

Apply  in  first  instance  by  telephone  to: 
Mr  G.  French, 

Superintendent  Pharmacist, 
01-854  2000  Ext.  263 

or  write  to: 

Personnel  Manager, 

Royal  Arsenal  Co-operative  Soc.  Ltd., 

147  Powis  Street,  Woolwich  SE18  6JN 


In  Teheran/Iran  immediate 
vacancy  for 

Industrial 
Pharmacist 

experienced  in  Injectable  Solu- 
tions and  Tablet  Coating  Process. 
Minimum  1  yr.  contract,  age  max. 
35  years. 

Please  write  with  full  details  of 
qualification  and  experience, 
recent  photo  and  salary  required 

to: 

Dopar  Lab.  Co.  Ltd., 
P.O.B.  1265, 
Teheran/Iran 
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Depot  Managers  and 
Assistant  Managers 


Barclay  &  Sons  is  one  of 
the  largest  and  fastest  growing 
pharmaceutical  wholesalers  in 
the  U.K..  with  twenty-five 
depots  nation  wide. 

To  continue  its  rapid  growth 
it  needs  experienced 
Pharmaceutical  Depot  Managers 
and  Assistant  Managers. 

To  energetic  men  with 
proven  ability  we  offer  attractive 


salaries  plus  company  car. 
annual  profit-related  bonus  and 
a  big  future. 

Please  write,  in  confidence, 
with  full  details  of 
Inn  day      age,  experience  and 


present  salary  to : 
Managing  Director, 
Barclay  &  Son  Ltd., 
P.O.  Box  111. 
Sheffield,  S13  9LS 


selling  careers  have  perked  up  again 


(ever  since  our  products  hit  the  scene!) 


And  that's  not  surprising  when  you're  hitting  it 
with  selling  sensations  like  HAI  KARATE.  It's 
chopped  a  major  slice  out  of  the  highly  competitive 
after  shave  market  very  rapidly  indeed!  It's  fast 
becoming  a  brand  leader  along  with  Unicliffe's 
running  mates:  LIMMITS.  TRIMETTS  AND  TCP. 

All  our  products  have  tremendous  'second  to  none' 
sales  support  including  heavy  TV  advertising, 
and  there  are  unique  new  product  ideas  already 
in  test  market  which  are  planned  to  make  1973 
even  more  successful  than  1972. 

So  much  for  Unicliffe  products.  Let's  move  on 
to  your  career  with  this  dynamic  division  of  the 
international  Pfizer  Group.  Right  now  we're 
looking  for  Salesmen  under  30  like  you  with  a 
couple  of  years'  Sales/Merchandising  experience 
to  sell  to  chemists,  department  and  drug  stores  in: 

KENT  &  E.  SUSSEX 

We  offer  you  a  good  starting  salary  and  other 
benefits  that  have  perked  up  too  like  above  average 
bonus  BASED  ON  PERSONAL  ACHIEVEMENT, 
promotion  from  within  policy,  company  car  with 
unlimited  private  use.  non-contributory  pension 
scheme,  free  life  assurance  and  sickness  benefit, 
luncheon,  garage  and  telephone  allowances  and 
"TRAINING  TO  THE  HIGHEST  STANDARDS  OF 
PROFESSIONALISM  IN  SELLING". 

We  offer  you  sales  careers  that  have  perked  up  in 

every  respect! 


Sounds  interesting  doesn  t  it,  start  selling  now  by  writing 
to  Jack  Mendoza,  our  Field  Sales  Manager  at  the  address 
below.  He's  waiting  to  hear  from  you! 

Unicliffe  Limited 
Wellington  House 
6/9  Upper  St  Martin's  Lane 
London  WC2H  9DL. 


118    Chemist  &  Druggist 


27  January  1973 


Situations  vacant 


Agents 


WHOLESALE  CHEMIST 
SUNDRIES  CASH  &  CARRY 
WAREHOUSE  REQUIRE 

MANAGER  capable  of  organising  and  admini- 
stering East  Midlands  Unit  with  million  pound 
turnover.  Excellent  salary,  bonus  and  conditions 
for  right  man. 

Reply  to  BOX  2078 


Business  opportunities 


COMMON  MARKET 

IMPORTER  and/or 
EXCLUSIVE  AGENT 

We  are  looking  for 
efficient  manufacturers 
of  pharmaceutical 
chemicals,  raw 
materials,  intermediates 
for  sale  to  Belgium  and 
Common  Market 
Countries  where  we  are 
well  introduced  to 
industries. 

CODECHIMIC 

Avenue  de  la  Ramee  19 
1180  BRUSSELS  (Belgium) 


Optrex 


Optrex  Limited,  Manufactur- 
ers of  internationally  known 
Pharmaceutical  Products, 
would  be  interested  in  out- 
right purchase  of  o.t.c.  or 
other  Branded  Chemists' 
Products.  Any  other  reason- 
able basis,  such  as  royalty, 
considered.  Please  write  in 
strict  confidence  to: 

H.  M.  Seward, 
Managing  Director, 
Optrex  Ltd.,  17  Wads  worth 
Road,  Perivale,  Greenford, 
Middlesex  UB6  7JW 


Shopfittings 


Low  Cost 
Unit 

Shopfronts 

600  Designs 

EH 

♦  InAnodlsed  Aluminium 
Built  in  Illuminated  signs 

4-  Available  from  stock 

*  Installed  In  2  Days 
on  most  sites 

UNIT  SHOPFRONTS  LTD 

9  Alntree  Road   Perivale  Middlesex 

PHONE:01-997-9943/7 

36 

Months 
To  Pay 

ELECTRICAL  installations  and  re- 
wires, fluorescents,  spots,  heaters, 
etc.,  Suspended  Ceiling  Specialist. 
Interplan  Electrics  Limited,  Jado 
House.  Northbridge  Road,  Herts. 
Tel:  5417-9. 


24  HOUR  REFITS.  No  trade  loss  ar- 
rangements. Your  shop  replanned 
free.  Show  shops  available  for  view- 
ing in  the  London  area.  Cash.  Cre- 
dit. Rental.  S.  G.  Clark,  Kytes 
House,  Watford.  WD2  6NT.  Tel: 
01-703  9285,  or  Garston,  Herts. 
79151  any  time. 


SHOPFRONTS  and  interior  fittings 
by  Chemist  Specialists.  WARWICK 
SHOPFITTING,  20  Rudd  Street. 
London.  SE18  6RS.  Tel:  01-854 
0343 


Agencies 


AGENCIES  WANTED  by  early  retired 
area  rep.  25  years  strong  live  con- 
nection, chemists,  stores,  etc.  Man- 
chester, S.E  Lanes  and  Cheshire. 
Excellent   refs.   Box   No.  2095. 


Due  to  expansion 
Mavala  require 
Manufacturers  agents 

Calling  on  chemists,  leading  department  stores 
and  allied  wholesalers. 

These  well-known,  nationally  advertised  product 
lines  are  offered  on  generous  commission  on  Retail 
and  Wholesale  orders. 

Agents  are  required  for,  Derbyshire,  Leicestershire, 
Northamptonshire,  Huntingdonshire, 
Cambridgeshire,  Cumberland,  Westmorland  and 
the  South  West  of  Nottinghamshire. 

Contact:  E.  Harrison  now,  for  further  details. 

MAVALA 

Laboratories  Limited 

48  High  Street,  Horley,  Surrey. 

Tel:  Horley  6961. 


AGENTS 
REQUIRED 

AGENTS  REQUIRED 

with   live  connections 
in  Chemists  Trade  by 
manufacturers  of 

Advertised 
DISPOSABLE 
and  other 
BABY  PRODUCTS 

Enquiries  to: 
Box  No.  2092 


Stocktaking 


SCOTLAND.  George,  Orridge  require 
additional  Stocktaking  staff  from 
their  Glasgow  Office.  Previous  ex- 
perience an  advantage.  Substantial 
salary,  and  bonus.  Five-day  week. 
Luncheons  provided.  Lady  applicants 
considered.  Apply  J.  D.  Roy,  George, 
Orridge,  20  Renfrew  St.,  Glasgow 
G2  3BW.  Tel.  041  332  7977. 


Wanted 


URGENTLY  REQUIRED,  all  Items 
connected  with  old-fashioned  Phar- 
macies.— Runs  of  drug  drawers,  shop 
rounds,  jars,  etc. — Telephone  Ash- 
tead  (Surrey)  72319  or  write  Robin 
Wheeler,  'Maplehurst',  Park  Lane. 
Ashtead,  Surrey. 


Miscellaneous 


Please  mention  C  &  D 
when  replying 
to  advertisements. 


FASHION  JEWELLERY 

Jodez  (Manchester)  Ltd. 
9  Sugar  Lane  &  34  Shudehlll 
Manchester   4.    DEAnsgate  6S6S 

Largest  and  most  exclusive 
selection  of  Necklets,  Brooches, 
Chainbelts,  Dress  Rings,  Ear- 
rings (all  types),  Hair-Orna- 
ments, etc.  Limited  quantity  of 
clearing  lines  available,  parcels 
from  £5.00  and  upwards. 


,„  rr.„,  p.Hoin  hu  twp  <?inNFY  PRpq<;  I  TD   Sidnev  Road    Bedford   and  published  by  BENN  BROTHERS  LTD,  25  New  Street  Square,  London,  EC4A 
LTeR.gl8te™^  this  publication  may  be  reproduced,  stored  in  a  retrieval  sys tern,  or  transmitted 

m  any  form  o7  by  any  means,  electronic,  mechanical,  photocopying,  recording  or  otherwise  without  the  pnor  permission  of  Benn  Brothers  Ltd.  mmywS 
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FULLY  FASHIONED  BABY  PANTS 

Small,  Medium,  Large,  Ex.  Large,  White  and  Colours 

TIE  PANTS  Also 

Cotsheets,  Plastic  bibs  in  plain  and  nursery  print.  Terry  bibs—  Cotsheets- 
Made  in  England  Samples  and  Quotations  from: 

A.  &  H.  HEYMAN  '  HORNDALE  AVENUE  ™ 
AYGLIFFE  INDUSTRIAL  ESTATE,  CO.  DURHAM  3307" 


ORALGER 


pellets"  ?  MOUTH  ULCERSI 


ANTIBIOTICS  &  VITAMINS  LTD.,  01-903  SMI 

PARKAR  HOUSE,  BERESFORD  AVENUE.  WEMBLEY,  MIDOX. 


SURGICAL  ELASTIC  HOSIERY 


•  TWO-WAY  STRETCH  ELASTICYVARN 

•  NYLON  LIGHTWEIGHT  STOCKINGS 

•  NYFINE  LIGHTWEIGHT  TIGHTS 

•  SEAMLESS  ONE-WAY  STRETCH 

•  NYLON  NET 

Stock  Sizes  or  Made  to  Measure 
Also  obtainable  direct  or  through  your  wholesaler.  Write  (or  literature. 

Abdominal  Belts  "  Spinal  Supports  '  Elastic  Band  Trusses  -  Jock  Straps 
Suspensory  Bandages      '     Athletic  Slips      "      Stockinette  Bandages 

E.   SALLIS    LTD.,      Vernon    Works,    Basford,  Nottingham 

Phone:  77841-2  Grams:  Eesiness 


TEEbft 

HAIR  STRAIGHTEMER 


The 
minute  answer 
for  curly  headed 
GIRLS  and  BOYS 

Straightens  the  frizziest 
of  hair 

Regularly  advertised  in  popular 
magazines.  The  demand  is  there 
—you  only  have  to  stock  it. 

NO  PROBLEM  OF  COMPETITIVE  LINES. 

Trade  price  £0.63  +  P.T. 
Recommended  Retail 
Price  £1 .09. 

Order  direct  or  from  our 
representative. 
TEEDA  Division  of 
H.&T.  KIRBY. 


34,  &  T.  Kirby,  Mildenhall,  Suffolk 


When  mothers  of  difficult 
babies  seek  your  advice... 
suggest 

Sister  Lauras 


sistf 

25/ 


The  simple  cereal  con- 
tent  is  purposely  NOT 
fortified  with  added 
minerals  or  vitamins 
therefore  it  can  be 
given  with  'other' 
foods,  (this  could 
give  you  even  more 
profit  I).  A  simple, 
honest  food  that 
encourages  healthy 
babies,  quiet  nights, 
happy  days.  From  all 
wholesale  chemists. 


sold  only  through  chemists  «^» 

Sister  Lauras  food  for  babies 

Manufactured  since  1920  by  Sister  Lauras  Infant  & 
Invalid  Food  Co.  Ltd.,  Blshopbrlggs,  Glasgow 
G64  1PF.  Distributing  agents  for  the  Republic  of  Ireland.  May 
Roberts  Ltd.,  Grand  Canal  Quay.  Dublin  2. 


120    Chemist  &  Druggist 


27  January  1973 


POLISH  PHARMACEUTICAL  INDUSTRY 

"POLFA" 

offers 


1.  Antibiotics 
2.  Alkaloids 

3.  Enzymes  and  hormones 
4.  Cardiac  glycosides 

5.  Salicylates 
6.  Sulphonamides 
7  Dextran  and  other  products 

in  qualities  conforming  to  the  latest  world 
pharmacopoeias.  A  wide  range  of  finished  drugs 
includes  injections,  tablets,  ointments,  syrups,  etc.  ^ 


Sole  exporter: 

ri  pph 

Import  and  Export  of  Chemicals  Ltd., 
CIECH-POLFA  Pharmaceutical 
Products  Division, 
Warszawa  1,  Jasna  12,  Poland. 

Detailed  information  is  available  from  our  agents: 
AIMGLO-DAL  LTD.,  Chesterfield  House, 
Bloomsbury  Way,  London,  WC1 . 
Telex :  23825    Cables :  ANGLODAL  London. 


i 


BARTEX  PL/824 


BARTEX  PL/823 


npid  turno\ 
rised  Sungl 

House  o 

ks  &  Bartlett  Co.,  Ltd;,  Bariex 
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Leon  House, 
High  Street 
Croydon  CR0  9XT 
Surrey 

Telephone 
01-681  0376/7 


SUNGLASSES  1973 

The  Shape  of  things 
to  come  


"Anything  goes"  is  a  saying  often  heard  in  the  fashion  world  today 
and,  over  the  past  few  years,  a  phrase  used  increasingly  to  describe 
sunglasses.  But  gradually  people  are  becoming  more  discriminating 
again  in  what  they  buy — choosing  a  design  which  will  both  flatter  and 
last — rather  than  because  it  conforms  to  one  fad  or  another  irrespective 
of  quality.  Because  of  this,  they  seem  prepared  to  pay  much  more  for 
a  quality  pair  of  sunglasses.  Many  companies  reported  "heavy  sales" 
of  the  more  expensive  polarised  models — despite  last  year  being 
generally  acknowledged  as  "an  unsatisfactory  one  for  the  sunglasses 
industry"  due  to  the  changeable  weather. 

The  overall  trend  for  1973  is  a  return  to  more  conservative  designs, 
both  for  shapes  and  colours.  Smaller  eye  shapes  are  back  and  darker 
lenses  often  replace  the  high  transmission  lenses  of  1971  and  '72. 
Designers  are  also  predicting  a  swingback  to  light  plastics  and  this  is 
reflected  in  many  collections  where  the  emphasis  has  been  placed  on 
the  plastic-framed  styles.  But  these  are  plastic  frames  with  a 
difference.  Not  the  dark,  strong  colours  of  before,  but  translucent 
shades  with  subtle  mixtures.  A  popular  feature  of  many  new  ranges  is 
the  new  degrade  frames,  so  called  because  of  their  French  creators. 
This  is  a  method  of  gradually  increasing  the  colour  tone  from  bottom 
to  top  of  a  frame  and  can  look  very  effective,  especially  with  such 
colours  as  mauve,  almond  and  auburn.  Shell  also  remains  a  firm 
favourite  among  designers. 

Popular  shapes  for  the  moulded  and  sheetstock  plastic  frames  are 
oval  and  "squarish"  with  curves  and  bevels,  which  is  an  altogether 
more  flowing,  softer  look  than  before.  Many  of  the  plastics  have  been 
matched  with  metal  for  an  interesting  combination  theme. 

Metal-framed  sunglasses  continue  to  be  popular,  particularly  now 
that  new  techniques  in  die-casting  make  their  production  easier,  and 
their  designs  less  restricted.  Designs  include  developments  on  the 
"tear-drop"  and  "aviator"  theme  and  the  threepenny-piece  shape 
reappears  in  many  collections.  Brow  bars  are  predominantly  straight, 
and  are  often  doubled  while  side-arms  come  in  for  considerable 
attention. 

Monel,  a  silvery  coloured  metal  with  a  high  sheen,  is  what  Polaroid 
are  predicting  will  replace  the  old  gold-washed  finish  in  metal-framed 
designs.  Other  companies  predict  a  new  move  towards  the  nickel  or 
chrome  finishes.  And  nearly  all  collections  offer  a  matt  black  metal 
selection.  These  matt  black  designs  were  first  introduced  last  year  but 
were,  as  one  designer  said,  "slow  in  getting  off  the  ground".  But  most 
companies  are  hopeful  that  the  public  will  be  more  receptive  this  year 
and,  with  this  in  mind,  are  offering  a  wide  choice  of  styles. 

CR39 — the  astronauts'  sunglasses  were  made  from  this  material — 
is  being  used  by  more  companies  this  year,  but  one  or  two  are  "still 
a  bit  cautious".  Manufacturers,  however,  continue  to  increase  their 
ranges  of  polarised  models.  Photosun  lenses,  which  darken  automati- 
cally as  the  sunlight  increases,  have  also  appeared  for  the  first  time  in 
many  collections;  and  likewise  the  Zeiss  Umbral  models  which  one 
manufacturer  enthusiastically  called  "the  success  story  of  the  year". 

All  the  signs  point  to  much  more  confidence  within  the  industry 
than  in  the  past  few  years,  with  new  ideas,  materials  and  many  more 
creative  designs.  All  it  needs  now,  as  one  designer  said,  is  "the  sun, 
and  lots  of  it,  to  shine  in  on  all  our  efforts".  And  so  say  all  of  us. 


4    Supplement  to  Chemist  &  Druggist 


27  January  1973 


Photochromic  Sunglasses 


by  Ian  Tebbutt,  F.A.D.O. 


The  notable  success  story  of  1972  was  the 
introduction  and  concentrated  marketing  of 
a  range  of  sunglasses  fitted  with  the  revolu- 
tionary Umbramatic  photochromic  sun 
lenses.  Chemists  will  recall  all  too  well 
the  particularly  inclement  weather  during 
the  peak  buying  months  of  May  and  June 
and  the  consequent  difficulties  presented  to 
them  in  the  disposal  of  their  sunglass 
stocks. 

The  introduction  of  Umbramatic. 
however,  created  an  immediate  and 
dramatic  impact  with  the  fickle  sunglass- 
wearing  public.  Here  was  a  lens  which 
changed  density  and  absorption  automatic- 
ally, according  to  the  brightness  of  the 
sunshine. 

Manufactured  by  Carl  Zeiss,  a  lead- 
ing West  German  optical  manufacturer, 
these  lenses  darken  when  exposed  to  long- 
wave ultra  violet  light,  for  example,  in 
bright  sunshine,  yet  when  the  light  changes 
— when  one  walks  into  a  room,  for  in- 
stance, they  clear. 

Cause  and  effect 

How  long  have  photochromic  lenses  been 
available  and  what  causes  this  amazing 
effect?  Photochromic  spectacle  lenses, 
manufactured  by  the  Corning  Glass  Com- 
pany of  America,  were  first  introduced  into 
this  country  some  5  years  ago  under  the 
trade  names  of  Photogray  and  more 
recently  also  Photosun.  Colormatic  lenses, 
manufactured  by  another  West  German 
company.  Rodenstoek.  have  also  been 
introduced  into  this  country  within  the  last 
two  years. 

Umbramatic  glass  contains  a  num- 
ber of  chemical  elements  which  are  not 
found  in  standard  tinted  spectacle  lenses 
of  optical  quality.  To  the  usual  alkali  boron- 
silicates  is  added  a  mixture  of  silver, 
chlorine,  bromine  and  copper  which  form 
what  can  be  termed  an  "activating  pow- 
der". When  the  lens  blank  has  been 
moulded  and  cooled,  it  has  a  blueish  tint 
resulting  from  the  reaction  to  the  heat  of 
these  added  constituents.  The  blanks  are 
then  subjected  to  a  tempering  process;  a 
heat  treatment  under  which  the  silver, 
chlorine,  bromine  and  copper  atoms  form 
myriads  of  crystal  particles  in  the  glass 
mass.  The  colour  of  the  moulding  changes 
again — to  a  straw  tint.  (For  the  range  of 
Umbramatic  sunglasses,  the  lenses  are 
also  vacuum  coated  with  a  pleasing  sherry 
brown  tint  to  give  a  minimum  absorption 
of  approximately  35  per  cent.  This  absorp- 
tion will  increase  to  approximately  70  per 
cent  when  the  lenses  are  fully  activated.) 

The  colour  changes  which  then  occur  are 
largely  the  result  of  the  behaviour  of  the 
silver  atoms,  and  this  is  dependent  on  the 
nature  and  intensity  of  the  light  source, 
or  the  temperature  of  the  lens  and  its 
surroundings.  Here,  it  is  interesting  to  note 
that  at  higher  temperatures,  photochromic 


(3 
O 


S 
in 
C 
n) 
U 
H 


80 
70 
60 
50 
i.0 
30 
20 
10 


Tra 

nsmiss 

>icm  i 

n  une" 

- 

icposec 

stat 

e 

40°C 

20°C 

0°C 

i0°C 


25°C 
20°C 


0°C 


10 


15 
0 


10 


15 


20 


25         30  [min] 


Darkening  — 


Recovery  time 


The  diagram  above  shows  time  of  colour  change  in  Umbramatic  35  per  cent  at 
different  temperatures  under  normal  daylight  conditions;  while  the  diagram  below 
illustrates  time  of  colour  change  in  Umbramatic  35  per  cent  at  different  temperatures 
under  sunlight  with  high  UV  content  (e.g.  the  sea  or  in  mountains) 
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—  Darkening   ~*~  1  

lenses  darken  less  but  clear  more  quickly, 
at  lower  temperatures  they  become  darker 
but  clear  more  slowly  and  that  following 
only  brief  exposure,  the  lenses  clear  more 
rapidly  than  after  longer  exposures. 

"Life-span"  of  photochromic  lenses 

A  most  important  point  regarding  all  photo- 
chromic lenses  is  that  this  process  of 
darkening  and  clearing  can  be  repeated 
indefinitely — without  any  signs  of  fatigue. 
However,  most  lenses,  when  newly  ob- 
tained, do  require  a  short  time  to  become 
"run-in"  and  prospective  purchasers  should 
be  advised  that  the  optimum  speed  of 
change  may  not  be  obtained  during  the 
first  few  days  of  wear.  Also,  whilst  photo- 
chromic lenses  are  highly  recommended 
for  driving,  it  should  be  pointed  out  that 


Recovery  time   - 

the  windscreen  of  the  car  will  absorb  a  very 
small  percentage  of  the  activating  ultra 
violet  light,  and  therefore  the  lenses  will 
not  darken  to  the  very  maximum  absorption 
figures  quoted,  although,  in  practice,  tests 
have  shown  that  the  difference  is  negligible 
and  more  than  adequate  absorption  is 
attained 

Prospects  for  1973 

The  introduction  of  photochromic  lenses 
represents  a  real  breakthrough  into  the 
expanding  British  sunglass  market  and  pro- 
vides the  chemist  with  the  first  real 
opportunity,  since  the  introduction  of  the 
first  polarised  sunglasses,  to  offer  a  new 
product  in  this  line  which  really  is  different 
— a  sunglass  for  all  round  the  year — all 
round  the  clock ! 
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GUIDELINES  TO 

NEW  COLLECTIONS 


Polaroid  (UK)  Ltd 

Rosartne  House 

WeEwyn  Garden  City,  Herts 

This  year  sees  the  "largest  ever  collection 
of  sunglasses  to  be  launched  in  Britain" 
which  is,  say  Polaroid,  largely  due  to  their 
international  policy  plus  advanced  tech- 
niques in  die-casting  metal  and  spraying 
moulded  plastics.  Their  1973  collection 
comprises  120  variations  on  a  total  of  79 
styles  with  designs  selected  from  France. 
Italy,  Holland,  England  and  the  United 
States. 

For  people  who  wear  prescription  spec- 
tacles Polaroid  offer  a  total  of  14  clips  and 
of  the  eight  different  styles,  six  are  avail- 
able with  a  choice  of  lenses.  The  principal 
lens  colours  are  tan.  neutral  and  high  trans- 
mission neutral.  One  new  clip  is  a  smaller 
version  of  an  existing  rim  clip.  26  metal- 
framed  designs  are  introduced,  seven  of 
which  are  to  be  marketed  in  two.  or  in  one 
case,  three  colour  variations,  making  a 
grand  total  of  37  metal-framed  styles. 
Monel,  a  silvery-coloured  metal  with  a 
high  sheen  is  currently  very  popular  and 
Polaroid  expect  this  to  replace  the  old 
gold  washed  metal  frames  They  also  ex- 
pect their  matt  black  frame  metal  alterna- 
tives to  be  much  in  demand  this  season. 

The  trend  towards  moulded,  rather  than 
sheetstock  plastic-framed  sunglasses,  will  be 
consolidated  in  1973  as  the  company  be- 
lieve this  process  allows  for  many  varia- 
tions in  styling  and  colouring.  45  frame 
colour  or  lens  tint  variations  on  the  31 
styles  of  plastic-moulded  sunglasses  make 
up  the  collection.  And,  by  contrast,  there 
are  only  nine  sheetstock  styles  with  a  total 
of  19  colourways. 

The  most  popular  colours  for  plastic 


sunglasses  remain  the  shell,  havana.  tabac 
and  smoke  tints,  but  trends  point  towards 
translucent  frames  of  colours  like  green, 
sapphire  and  aubergine  as  seen  in  Polaroid's 
Dutch  design,  (model  8385)  which  has  subtle 
auburn  lights.  To  round  up  the  range 
Polaroid  offer  a  choice  of  three  snow 
goggles,  one  of  which  has  been  designed 
on  a  new  small  eye  concept. 

Their  display  material  includes  cubes, 
posters,  five-sunglass  window  display, 
showcards  and  pvc  window  decal  in  brand 
colours.  Television  advertising  is  also  plan- 
ned and  is  intended,  say  Polaroid,  to 
generate  over  a  300  spot  network,  reaching 
90  per  cent  of  the  adult  population. 
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The  style  illustrated  above  is  Amy  from 
the  Oliver  Goldsmith  range  of  handmade 
sunglasses,  described  below 


P.  Oliver  Goldsmith  Ltd 
60  Poland  Street 
Oxford  Street, 
London  W1V  4BL 

From  February  1  the  company  is  offering 
15  models,  ex-stock  at  £7-75  each,  plus  a 
slip-in  case.  The  standard  lenses  for  all  their 
designs,  which  are  handmade,  will  be  CR39 
Hard  Resin  in  the  Goldsmith  shades  of 
Summer  Brown.  Summer  Smoke  and  Sum- 
mer Pink.  And.  if  required,  Photsun  lenses 
can  also  be  fitted.  Goldsmith  have  included 
graduated  lenses  which  are  basically  a 
thermally  coloured  base  with  a  graduation 
of  brown  on  top. 

An  interesting  example  of  their  range  is 
Amy  which  has  a  medium-weight  round 
eye  frame,  highly  polished,  available  in 
either  grey  fleck,  brown  fleck,  transparent 
pink  and  forest  mist  colours.  The  Kendal 
design  has  slightly  tilted  rims  giving  a  wide 
field  of  vision.  The  rims  form  a  flowing 
line,  broken  only  by  the  decoration  around 
the  joints,  also  available  in  four  shades. 
And  the  Tack  was  created  for  the  woman, 
or  man.  who  likes  a  "bolder"  design. 


mm 


Left,  two  metal- 
framed  styles 
from  the  Polaroid 
collection:  the 
man  is  wearing 
no.  6301  which 
features  an 
unusual  cut-out 
across  the  bridge 
and  the  girl  no. 
4226.  The  model 
shown  above  is 
no.  4332  a 
classic  aviator 
style  with 
emphasis  on  the 
brow  bar;  and 
bottom  right, 
style  no.  7301 ,  an 
attractive  shell 
frame 
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Appointed  wholesalers 
of 

Zeiss  Sunglasses 
to 

The  Chemist  Profession 
for  1973 


CR  Crosskill 

Calvert  Works  Norwich  Norfolk  NOR  79K 

Telephone 

&  Sons  Ltd 

Norwich  27101/2 

Sunayds 

86  Vauxhall  Road  Liverpool  L3  6DL 

Telephone 

051-236  8995 

Supervite 

107-109  Gt  Eastern  St  London  EC2A  3JD 

Telephone 

Manufacturing  Co  Ltd 

01-253  0827 

Western 

32A  Allensbank  Crescent  Cardiff  CF4  3YN 

Telephone 

Trading  Co 

0222-26872 

Comprehensive  stocks  of  all  models 

Umbral 

Umbralet 

Umbramatic 


Illustrated  catalogue  and  price  list  on  request 


|  West 

Germany 
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Gentlemen  prefer  Zeiss 

1973. 

Greatest  year  everfor  Zeiss  umbral  sunglasses. 

With  big  advertising  campaigns  on  TV,  glossy  magazines 

and  the  motoring  journals. 

Colour  catalogue  freely  available. 

TV  starts  March  London,  Southern,  Midlands,  Westward,  Harlech,  Anglia, 
Tyne  Tees,  Border,  Central  Scotland 

and  the  ladies  adore  them 


Degenhardt  &  Co  Ltd.  31-36  Foley  Street  London  W1 P  8AP  01  -636  8050 


8    Supplement  to  Chemist  &  Druggist 


27  January  1973 


the  sun  lovers 

solarite 
polrama 


G190  Pol -Rama 


CR39  2  Solarite 


8 


'The  Sun  Lovers'  are  your 
customers.  They'll  want 
stylish  new  sunglasses  of 
good  technical  quality, 
at  a  moderate  price. 
We  do  our  part  by 
offering  you  SOLARITE 
High  Fashion  &  Optical 
lines  and  40  fast 
selling  Pol-Rama 
polarising  models. 
Then  we  give  you 
attractive,  practical 
Display  Units,  and  we've 
even  invented  'Sunglass 
Adviser'  Badges  to 
delight  your  sales  staff. 

Act  profitably  by  sending 
for  our  NEW  Sunglass 
Catalogue  -  it's  a  real 
charmer. 


Lessar 
Brothers 
Limited 

SUNGLASS  DIV. 

LESBRO  WORKS 
HYLTON  STREET 
BIRMINGHAM  B18  6HW 
tel:  021-554  2234  P.B.X. 


Here's  our  unique  programme  for  73: 

Solarite®  Fashion,    Pol-Rama  Polarising,   C.R.39,   Solamatic  (Photosun),   Zeiss  Umbrals 
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Degenhardt  &  Co  Ltd 
31  Foley  Street 
London  W1P  8AP 

The  "pick  of  the  Continent"  has  been 
chosen  for  their  1973  ranges,  claim  Zeiss, 
with  top  styles  selected  from  Paris,  Italy 
and  Germany.  26  styles,  14  of  them  com- 
pletely new,  make  up  the  Zeiss  Umbral 
range.  The  glass  lenses  are  precision 
ground  which,  say  Zeiss,  make  them  free 
from  waviness  and  undesirable  prismatic 
effects.  The  lenses  have  a  sherry-like  tint 
available  in  a  choice  of  two  densities  to 
absorb  either  65  or  85  per  cent  of  the 
visible  light. 

The  new  Umbrals  include  Fairlady,  an 
oval  shape  in  dark  shell,  ice  blue,  light 
brown /mottled  and  black  (£4  60);  Rimini, 
a  rolled  gold  octagonal  shape  (£6- 30); 
Tripoli  (£7-35),  a  butterfly  shape  in  pale 
sherry  mottled  and  irridescent  blue;  Pano- 
rama in  dark  sherry  with  wrap-around 
lenses  (£10  50)  to  give  a  wide  field  of  vision 
and  Moonrider  (£13  95)  with  rhodium- 
plated  white  metal. 

Zeiss  Umbralets.  for  those  who  prefer  a 
lightweight  plastic  lens  are  again  available 
in  65  and  85  per  cent  absorption.  There 
are  17  styles  in  the  range  including  seven 
new  ones  such  as  Elaine  (£5  85).  a  feminine 
Style  in  smoky  brown  mottled;  Roma 
(£6  30).  large  oval  Italian  sunglasses  in 
either  grey  mottled  or  flesh-coloured 
mottled;  Chunky  (£6  90).  designed  with 
knobs  to  keep  the  lens  off  the  table,  and 
Biarritz  (£6  90).  which  has  an  unusual 
cottage-loaf  shape  in  light  teak  with  re- 
inforced racing  sides. 

A  new  development  in  the  UK  for  Zeiss 
is  the  Flip-up,  which  follows  on  the  suc- 
cess of  the  clip-on  sunglasses  for  spectacle 
wearers,  but  is  more  convenient  in  that  it 
simply  flips  up  when  not  in  use.  Available 
in  gold  washed  metal,  the  Flip-up  retails 
at  £400.  Many  of  these  lines  are  also  in- 
cluded amongst  the  Zeiss  Umbramatic  col- 
lection, the  sunglasses  that  change  colour 
according  to  the  brightness  of  the  sunshine. 


The  Umbramatics,  say  Zeiss,  achieved 
considerable  success  during  1972  and  the 
company  expect  sales  to  increase  substan- 
tially in  1973  as  they  gain  a  wider  follow- 
ing. Eight  of  the  new  designs  are  among 
this  range  of  14  which  includes  Biarritz, 
Moonrider  and  Roma,  already  mentioned. 

A  national  advertising  campaign  is  plan- 
ned from  March  onwards  in  women's 
magazines  as  well  as  on  television.  The  new 
display  stand  together  with  display  material 
is  available  from  Degenhardt  &  Co,  UK 
distributors. 

Titcomb  Fashion  Sunglasses 
24  Hum  Road 

Christchurch,  Hants  BH23  2RN 

The  company  reported  a  "useful  turnover 
increase"  during  1972 — which  they  put 
down  to  the  success  of  their  polarised 
range.  For  1973  the  polarised  collection  has 
"been  more  than  doubled",  with  57  items 
listed.  These  include  plastic,  metal  and 
metallised  models,  ranging  in  price  from 
90p  to  £2-76. 

New  styles  are  the  light  aluminium 
framed  models  (£2-70)  plus  a  range  of 
fashion  models  with  frames  in  degrade 
colours  (from  £147).  And,  as  usual,  the 
company  offers  a  large  collection  of  non- 
polarised metal  and  plastic  models,  some 
with  the  new  degrade  frames,  together  with 
children's  models  and  clip-ons. 

A  special  feature  of  this  year's  range 
are  the  Neophan-lensed  sunglasses  which 
are  being  reintroduced,  after  a  period  of 
short  supply  now  that  the  lens  cost  "has 
become  more  realistic".  Neophan  94  lens, 
say  Titcomb,  improves  colour  contrast 
without  windscreen  "mottle"  effect  as  well 
as  excluding  more  unwanted  light.  There 
are  nine  models  altogether,  from  £144  to 
£174  with  a  choice  of  three  designs.  And 
Zeiss  Umbral  lensed  sunglasses  are  being 
offered  for  the  first  time.  Four  models 
make  up  the  range,  a  gilt  style  (£6-75);  two 
dark  shell  designs  and  a  tan  degrade  one 
(£4-50). 


Four   models   from   Titcomb  Fashion 
Sunglasses  collection.  They  are,  from 
the  top  down:  model  6453,  a  plastic- 
framed  style  available  in  assorted  lilac, 
smoke,  red  shell  and  dark  shell 
(£1-50);  a  design  with  the  new 
Neophan  lens  in  either  shell  (8476), 
sherry  degrade  (8477)  or  smokey 
shell  (8478)   (£1-65);  a  metal-framed 
style,  10483,  with  Zeiss  Umbral  lenses; 
and  9418,  a  black  framed  model 
(£2-76) 

NPU  Marketing  Ltd 
321  Chase  Road 
London  N14  6JN 

This  year  the  Nu-Look  range  of  polarised 
sunglasses  is  claimed  to  be  "bigger  and 
better  than  before"  with  a  wide  choice  of 
styles,  lens  colours  and  prices.  The  1973 
collection  introduces  two  aluminium  styles, 
one  for  ladies,  each  in  two  alternative  matt 
colours.  Other  newcomers  include  com- 
bination styles  of  plastic  with  metal:  a 
shiny  look  for  both  silver  and  gold  plus 
some  interesting  colours  such  as  lavender 
and  heliodor. 

The  combination-look  sunglasses  are 
models  N37  and  N38  with  the  plastic  trim- 
ming outside  the  metal  chassis  and  model 
N39  which  has  the  plastic  trimming  inside 
the  chassis.  N39  is  recommended  as  being 
"a  fashionable  line  for  either  sex"  (£2-90) 

Three  types  of  shell  appear  in  the  range: 
dark  shell,  savannah  shell  and  havanna. 
The  last  of  these  shell  colours,  havanna, 
forms  part  of  the  company's  economy  range 
— now  increased  to  three  models  Bl,  B2  and 
B3  (£100).  Standard  clip-ons  are  being 
featured  for  the  first  time  which,  Nu-Look 
feel,  will  increase  the  coverage  of  their 
comprehensive  range. 


Left,  Sunny  Beach  sunglasses  from  the  Zeiss  Umbralet  range  which  have  a 
high  fashion  French  frame  with  the  new  translucent  look  in  blue/brown  mist  and 
orange/blue  mist  (£6  00) .  The  lenses  are  plastic  and  are  tinted  right  through 
so  the  colour,  says  the  manufacturer,  is  permanent  and  cannot  be  removed  by 
scratching.  Right,  the  Richmond  style  from  the  Zeiss  Umbral  range.  They  have 
wrap-around  lenses  to  give  a  wide  field  of  vision  plus  rolled  gold  frames  (£15-90) 
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Samco  Sunglasses  Ltd 

SIC  Plastics  Ltd 

Floor  1 1 ,  Leon  House 

High  Street,  Croydon  CRO  9XT 

The  increasing  appeal  of  polarised  sun- 
glasses and  the  constant  demand  for  popu- 
lar prices  are  well  reflected  in  Samco's  1973 
collection.  Nearly  50  different  polarised 
models  are  included,  at  starting  prices  of 
just  over  £100. 

An  interesting  feature  of  the  new  range 
is  the  re-emergence  of  the  plastic  frame 
which.  Samco  predict,  will  be  very  popular 
again.  Model  02  sunglasses  is  one  of  four 
pin-hinge  polarised  plastics  at  the  budget 
price  of  £105.  The  plastics  range  also 
covers  seven  models  at  £1-40  with  a  metal 
hinge:  10  models  at  £160  which — like  style 
13  sunglasses — have  wire-core  reinforced 
side  arms  and  their  "Super  six"  which  is 
a  prestige  line  of  hand-finished  styles, 
double  sprayed,  with  decorated  temples 
(£1-95)  all  designed  by  Samco's  chief 
designer  in  Italy,  Vittorio  Moro. 

The  metal-framed  polarised  range  in- 
cludes "granny"  styles  like  models  28  and 
29  as  well  as  the  more  sophisticated  designs, 
model  38.  suitable  for  either  sex.  Prices 
start  from  £1  60  to  £2  75  and  include  a 
pochette  for  all  but  the  lowest-priced  items. 

Fashion-wise,  Samco  have  produced  some 
stylish,  colourful  models  for  children  and 
pre-teens  from  6p  to  25p  plus  a  large  selec- 
tion of  mirrored  glasses  in  metal  and  plas- 
tic frames.  Their  night-driving,  anti-glare 
glasses  are  fitted  with  yellow  lenses  to  aid 
relaxed  driving  while  the  upper  part  of  the 
lens  is  mirrored  to  minimise  dazzle  from 
oncoming  headlights  (from  £130).  A  high 
fashion  range  and  some  metal-framed  sun- 
glasses, mounted  with  heat-treated  filtering 
glass  lenses,  complete  the  1973  collection. 

Special  package  deals  with  well-designed 
display  stands  have  also  been  prepared  and. 
of  these,  Samco  claim  the  smaller  Como 
pack  "has  been  going  extremely  well".  This 
pack  comprises  three  dozen  polarised 
models  in  26  different  styles  at  a  cost  of 
£38-75  to  the  retailer. 

And  finally,  a  new  venture  for  Samco. 
is  their  mixed  packs  of  frames  and  lenses. 
Single  colour  dozens  are  also  available. 

No.  79,  a  metal-framed  design  from 
Samco  in  the  popular  threepenny  piece 
shape,  mounted  with  heat-treated, 
filtering  glass  lenses  which — say  Samco 
— are  practically  unbreakable 


Above,  one  of  a  range  of  children's  and 
pre-teens  sunglasses  from  Samco  this 
year  with  a  "grown-up"  look 


L.  Braun  Ltd 

22  Cowper  Street 

London  EC2 

The  Solabra  sunglasses  feature  the  usual 
comprehensive  collection  of  fashion  styles 


Vestric  Ltd 

Runcorn,  Cheshire,  WA7  5AP 

Verbania  is  the  name  of  a  new  range  of 
sunglasses  from  the  well  known  Italian 
manufacturers  S.I.C.  Mazzucchelli  to  be 
marketed  in  the  UK  by  Vestric  Ltd. 
Vestric  are  offering  24  different  polarised 
styles,  ranging  in  price  from  £0  90  to 
£2  75.  The  polarised  selection  comprises 
twelve  plastic-framed  models  in  a  variety 
of  shapes  and  lens  colours;  eight  metal- 
framed  styles  and  four  clip-ons.  Every  pair 
of  quality  polarised  sunglasses  carries 
a  product  guarantee. 

A  non-polarising  range  is  also  available 
from  Vestric  including  colourful  models  for 
children  and  pre-teens;  metal-framed  styles 
and  clip-ons  for  both  sexes.  Of  particular 


and  new  materials,  ranging  in  price  from  I 
16p  to  £2-50.  plus  an  extended  range  of 
polaried  styles. 

Nickel  and  gilt  frames  figure  prominently 
in  both  the  ordinary  and  polarised  metal- 
frame  ranges:  such  as  model  300  suitable 
for  either  sex,  with  the  new  style  fancy 
brow  bar  and  nose  bridge  plus  smoke  and 
brunite  tinted  glass  lenses  (£120):  or  model 
3180P,  which  is  a  ladies'  octagonal  design 
with  polarised  lenses  (£1-85).  Both  the 
brow  bar  and  nose  bridge  come  in  for  con- 
siderable attention  on  many  styles.  This  is 
seen  with  model  5135P,  a  unisex  design 
with  metal  frames,  polarising  lenses  and 
double  nose  bridge  plus  brow  bar.  Side 
pieces  are  also  emphasised,  with  many 
models  featuring  slotted,  reinforced  or 
panelled  sides. 

Soilabra  are  supplied  through  whole- 
salers only,  either  separately  or  as  popular 
selections,  complete  with  free  stands,  such 
as  the  S6  and  companion  S10  units  which 
consist  of  two  separate  selections  of  ladies' 
and  men's  sunglasses  in  modern  and  classic 
styles.  The  S10  (cost  to  retailer  £74  80)  com- 
prises 10  dozen  assorted  metal-frame  styles 
retailing  from  75p  to  £1T0,  while  the  S6 
(cost  to  retailer  £51-80)  has  six  dozen 
assorted  metal  and  satin  finish  sunglasses 
from  80p  to  £125. 


interest  in  this  collection  are  fashion 
styles  no.  1 1 1,  a  "strong"  square  shape  and 
no.  113.  which  has  an  aviator  look  with 
slotted  sides  (£130).  Both  models  are 
available  in  a  wide  choice  of  frame  colours 
with  six  base  glass  lens.  This  quality  of 
lens  is  used  again  for  metal-framed  styles 
879  and  881  (£100).  Other  metal  framed 
items  are  fitted  with  tempered  heat-treated, 
filtering  glass  lenses  which,  say  Vestric, 
are  "practically  unbreakable". 

As  a  special  introductory  offer.  Vestric 
are  offering  a  free  merchandising  unit 
containing  four  dozen  polarised  sun- 
glasses. The  revolving  counter  display 
stand,  supplied  free  of  charge,  holds  24 
models  and  features  two  mirrors.  Dis- 
count terms  for  quantities  of  loose  glasses 
are  also  available. 


Four  designs  from  the  Solabra  collection  by  L.  Braun  Ltd.  they  are:  top  left,  a 
unisex  style  no.  995  in  black  and  assorted  colour  satin  finish  frame  with  slotted  side- 
pieces  and  smoke  or  brunite  organic  lenses  (£1-15):  top  right,  no.  997,  a  man's  style 
with  satin  black  frame  and  new-style  panelled  side  pieces  (£1-25):  bottom  left, 
no.  1500,  a  man's  design  with  nickel  and  gilt  frames,  slotted  side-pieces  and  smoke 
or  brunite  tinted  glass  lenses  (£0-80);  and  bottom  right,  no.  220,  a  ladies'  model  also 
in  nickel  and  gilt  frames  with  double  bridge  (£0-75) 
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Sunbrello  • 

the  effective  m  alternative 


Your  customers  won't  be  able  to  take  their  J 
eyes  off  them. 

Today,  more  than  ever,  shades  are  a  fashion 
accessory  —  as  important  to  a  girl  as  her  eye 
make-up. 

Starting  this  spring,  there's  a  new  trend, 
Sunbrella.  < 

SunbfCllO   Try  them  for  size  NOW !  - 


Sunbrella  is  a  comprehensive  range  of  polarised  and  non- 
polarised sunglasses  with  plastic  wire  or  aluminium  frames  from 
Jacquelle,  they  come  with  a  discount  as  attractive  as  the  frames 
themselves  —  and  superbly  effective  free  point  of  sale  material. 


JacoueLie 


Jacquelle  Sales,  Head  Office,  Kitty  Brewster  Estate, 


Blyth,  Northumberland.  NE24  4RG.  Tel.  Blyth  2596 


On  reflection 

missing 

Polaroid 
Sunglasses 
stop  glare 


was 


For  sunglasses,  last  year  wasn't  all  that  it  might 
have  been. 

We  were  brand  leaders.  We  increased  our  share  of 
business.  But  something  was  missing. 

Could  it  have  been  that  our  display  stands  had  no 
mirror?  Something  to  show  the  customer  what  Polaroid 
sunglasses  can  do  for  the  way  she  looks,  as  well  as  the 
way  she  sees. 

We've  corrected  that  omission.  This  year  we  have 
new  display  stands  with  mirrors.  And  we've  got  a  wider 
choice  of  profitable  display  packs  than  ever  before- see 
below. 

We're  making  our  own  stand  too  on  national 
television  with  two  brand  new  commercials. 
So  we're  very  optimistic. 
Now  what  stand  would  you  like  to  take? 

The  deals 

HS2  This  60  model  pack  has  a  selection  of  metal  and  plastic 
frames  plus  clip-ons.  The  attractive  free  display  presents  24  models 
in  'take  &  try1  trays,  and  features  a  mirror. 

HS3  The  50  model  pack  contains  40  metal  and  10  plastic  frames. 
18  models  can  be  displayed  on  the  high  quality  wood  framed  'see- 
through1  bar  which  is  free.  A  mirror  is  provided. 

HS4  This  pack  comprises  30  high-fashion  plastic  frames  together 
with  20  popular  metal  designs.  The  free  'take  &  try1  display  holds 
24  models,  again  featuring  a  mirror. 

HS5  This  200  model  pack  presents  an  almost  complete  1973 
collection.  The  free  display  has  twin  rotating  towers  holding  72  models 
and  also  has  a  special  feature  panel  for  clip-ons. 

HS6  This  30  model  Clip-on  pack  has  a  selection  that  covers 
the  complete  1973  range.  The  full  colour  dispense/display  card  which 
is  free  holds  6  models  P0laK)id  SllIlglaSSeS. 

'Polaroid"  is  a  registered  trade  mark  of  Polaroid  Corporation,  Mass.,  U.S.A. 
Polaroid  (U.K.)  Ltd.,jRosanne  House,  Welwyn  Garden  City,  Herts. 
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POLARISED 
AND  STANDARD 
SUNGLASSES 
FOR  1973 


▲Whilecross  'POLARAMA' 

A  gilt-backed  revolving  Counter 
Display  Stand  with  mirror  — 
supplied  FREE — with  an 
assortment  of : 

%  5  dozen  POLARISED  Sunglasses 
suitable  for  Men  and  Ladies 

Cost  of  complete  unit  to 
retailer:  £71  20  (+  VAT) 


Whitecross  'ESPLANADE' 

A  white-backed  twin-column  revolving  Floor 
Display  Stand  on  castors  and  including  two 
mirrors — supplied  FREE — with  a  range  of: 

0  19  dozen  assorted  Plastic 

and  Metal  Sunglasses 
£  and  1  dozen  Clip-overs 


Cost  of  complete  unit  to  retailer: 
£99  80  (+  VAT) 


▲Whitecross  'SDN-BEAM' 

This  white-backed  revolving  Counter 
Display  Stand  with  mirror — supplied 
FREE — with  an  assortment  of: 

0  1 1  dozen  Plastic  Framed 

Sunglasses 
£  and  1  dozen  Clip-overs 

Cost  of  complete 
'SUNBEAM'  unit  to 
retailer:  £40-80  (+  VAT) 

Whitecross  'METALVISTA' 

is  the  Counter  Display  Stand  as 
shown  above — but  gilt-backed  and 
comprising  a  range  of: 

0  6  dozen  assorted  Metal 
Framed  Sunglasses 

Cost  of  complete 
'METALVISTA'  unit  to 
retailer:  £56  80  (+  VAT) 


▲Whitecross  'POLAR-STAR' 

A  gilt-backed  revolving  Counter 
Display  Stand  with  mirror — 
supplied  FREE — with  a  selection  of 

#  3  dozen  Gilt  Metal 
POLARISED  Sunglasses 
suitable  for  Men  and  Ladies 

Cost  of  complete  unit  to 
retailer:  £43-60  (+  VAT) 


ALL  OUR  SUNGLASSES 

ARE  AVAILABLE 
AS  INDIVIDUAL  LINES 

Ask  for  our  colour  brochure 
showing  our  complete  range 
of  POLARISED  and  STANDARD 
Sunglasses 


THE  WHITECROSS  OPTICAL  COMPANY  OF  LONDON 

(Proprietors:  Fredk.  Lehmann  Co.  Ltd.) 

FREDERICK  WORKS,  ROCHESTER  PLACE,  LONDON  NW1  9JR 

Telephone:  01  -485  6731 
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Henry  Weinberger  Ltd 
Britannia  House 
100  Drayton  Park 
London  N5  1NA 

Ten  new  styles  have  been  added  to  the  Olive 
range  of  polarised  sunglasses  this  year. 
British-made,  these  sunglasses  have  five- 
layer  laminated  polarising  lenses  made  to  a 
Standard  6D  base  curve.  They  are  silicone 
I  surface  treated  and  both  scratch  and 
shatter  resistant. 

The  company  forecasts  a  return  to  more 
traditional  dimensions  and  this  is  reflected 
in  their  new  styles,  some  of  which  are  no 
larger  than  the  typical  present-day  ophthal- 
mie  frames.  Materials  used  are  the  new 
lightweight  aluminium  alloy  plus  plastic 
and  metal  combinations.  The  new  designs 
include  matt  black  and  silver  anodised 
finishes  for  the  aluminium  frames  and  a 
matt  black  electroplated  finish  for  the  tra- 
ditional metal  pilot  frame,  model  I6l 
(£2  35).  Weinberger  say  that  the  electro- 
plating process  "ensures  durability  as  op- 
posed to  matt  paint  which  only  chips  off". 

New  transparent  colours  for  plastic 
frames  have  been  introduced,  for  example, 
degrade  cool  mauve  for  a  ladies'  model 
(no.  180,  £1-85),  degrade1  tan  for  a  unisex 
design  (model  184,  £195)  and  a  man's  style 
in  cool  almond  (model  181,  £2).  All  these 
designs  have  metal  rally  temples  to  com- 
plement the  plastic  fronts. 

The  Olive  polarised  sunglasses  are  avail- 
able with  neutral  grey  or  tan  lenses  and 
certain  models  can  also  be  supplied  with 
lilac  and  blue  lenses.  The  polarised  clip- 
ons  are  made  to  the  same  high  standard 
and  are  available  in  three  sizes,  each  in  its 
own  case,  at  £1.  The  company  are  also 
offering  a  conventional  range  of  sunglasses, 
with  the  same  wide  choice  of  design  and 
styles.  This  includes  children's  sunglasses, 
which  are  made  with  separately  moulded 
shatter-resistant  plastic  lenses  and  frames, 
carded  in  an  assortment  of  six  girls,  and 
six  boys,  pilot  shapes  in  assorted  colours. 

Point-of-sale  material  includes  compact 
versions  of  Olive's  display  modules,  avail- 
able free  as  ladderstands  with  24;  and  as 
rotating  counter  stands  with  48  assorted 
polarised  models.  Alternatively,  most 
polarised  styles  are  supplied  in  plastic 
display  trays. 


J.  &  J.  Vickers  &  Sons  Ltd 
80  Royal  Hill,  Greenwich 
London  SE10  8QG 

To  offer  the  widest  possible  selection  of 
quality  models  over  a  range  of  well-known 
brand  names  is  the  Vickers  plan  for  1973. 
The  accent  is  again  to  be  on  polarised 
models  from  Samco.  Solabra  and  Polaroid. 
The  name  of  the  West  German  manufac- 
turer, Zeiss,  is  also  to  figure  prominentia 
in  the  Vickers  collection  this  year  as  they 
have  the  sole  distributing  agency  for  the 
Umbral.  Umbralet.  and  Umbramatic 
models  to  the  photographic  and  allied 
trades. 

They  intend  to  concentrate  again  on  the 
polarised  models  from  the  Samco  collec- 
tion with  a  price  range  of  £160  to  £2  75 
for  the  metal-rimmed  models  and  £105  to 
£1-95  for  the  acetate-framed  range.  The 
plastic  models  are  offered  in  two  different 
shells  with  smoke  and  rosal  lenses  and  simi- 


lar lenses  are  fitted  to  the  gilts  and 
chromes. 

Solabra  have  prepared  special  packs  of 
selected  models  for  Vickers.  each  supplied 
with  a  display  stand.  The  established 
Polaroid  range  is  again  on  offer  either  in 
loose  orders  or  in  packs  and  Vickers  have 
a  special  offer  for  all  chemists  buying  their 
stock  in  January  and  February.  Vickers 
feel  confident  that  the  Umbramatic  sun- 
glasses from  Zeiss  will  repeat  their  success 
of  1972  and  that  this  whole  quality  range 
"is  an  exciting  prospect"  for  retailers. 


From  the  top  down:  A  polarised  metal- 
framed  style  from  the  Samco  range  that 
Vickers  are  offering  this  year;  and  three 
styles  from  the  Sherlock  MOT 
collection,  SP804  with  polarising  lenses, 
SP802  described  in  the  text  and 
SP816,  one  of  their  mini  glasses  range. 
Finally,  style  182,  a  ladies  model  from 
the  Olive  polarised  range  with  matt 
black  anodised  lightweight  aluminium 
or  silver  frame  (£2-90);  men's  model 
no.  181  with  "cool  almond"  or  shell 
front  and  metal  rally  sides  (£2  00)  also 
from  the  Olive  range;  an  Olive  polarised 
aviator  model  with  nickelplated  frame 
(£2-35) 


Sherlock  Bros 
355  City  Road 
London  EC1V1LU 

"A  diversity  of  metal-framed,  standard 
lensed  and  polarising  sunglasses"  is  how 
Sherlock  Bros  sum  up  their  MOT  collec- 
tion for  1973.  They  have  again  concen- 
trated their  efforts  on  developing  a  range 
of  metal  and  vacuum-coated  framed 
models.  And.  as  a  spokesman  for  the  com- 
pany said,  "it  would  appear  by  orders  taken 
so  far  that  our  choice  is  the  right  one — at 
least  90  per  cent  have  fallen  into  this  cate- 
gory". 

Because  of  the  success  of  their  Top  Ten 
range  last  year,  the  company  came  to  the 
conclusion  that  there  was  a  large  market 
for  good  quality  metal-framed  sunglasses, 
and  they  have  now  introduced  their  Super 
Four  range:  model  SP  800  has  a  hand- 
finished  frame  of  Alurimatt,  is  light  in 
weight,  and  is  available  in  either  silver 
or  silver  grey  (or  metallic  slate  blue): 
SP801  is  a  classical  man's  design  which  is 
hand-finished  that  has  a  brushed  silver 
finish  complemented  by  a  highly  polished 
bridge:  SP803  is  the  ladies'  equivalent  of 
model  SP801  and  is  available  in  either  a 
gold-plated  or  silver  finish;  and  SP802 
(illustrated)  is  described  by  Sherlocks  as 
being  "blatantly  trendy"  with  plastic 
polarising  lenses  and  an  aluminium  frame. 
The  side  arms  of  this  model  are  so  designed 
as  to  allow  the  wearer  to  push  the  sun- 
glasses up  on  to  the  top  of  the  head  if 
required ! 

Their  mini  glasses  (models  SP815, 
SP816  and  SP817)  are  now  being  produced 
with  polarised  lenses  because  of  the  many 
requests  last  year.  Prices  in  the  total  Sher- 
lock collection  range  from  47p  up  to 
£3  28. 
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Grafton  Optical  Co  Ltd 
1  Worship  Street 
London  EC2A  2DJ 

Coloured  enamel,  say  Grafton,  is  the  new- 
est and  most  interesting  trend  in  their  1973 
range  of  Silhouette  sunglasses.  This  com- 
pany feature  many  novel  styles — all  created 
by  the  well-known  Austrian  designer,  Dora 
Demmel. 

These  include  soft,  subtle  shades  for 
plastic  frames,  often  two  or  three  col- 
ours mixed  together.  And  the  shapes  are 
soft  and  "flowing""  as  opposed  to  the 
hard,  angular  lines  seen  in  previous  years. 
The  company  have  felt  that,  up  till  now, 
the  sides  of  sunglasses  have  "been  neg- 
lected". Consequently,  their  1973  range 
comprises  much  more  detailing  on  many 
models. 

The  coloured  enamel,  already  men- 
tioned, is  used  to  advantage  on  such 
models  as  no.  834  which  features  three 
different  colours:  white/yellow/green. 

26  models  make  up  their  range,  starting 
in  price  from  £11  00.  All  the  lens  are  on 
a  50/60  per  cent  absorption  basis,  with 
grey  as  the  colour  and  CR39  being  used  on 
many  styles. 

Mr  McLaren,  a  director  of  the  com- 
pany, summed  up  the  Silhouette  range  as 
"something  exclusive — we  never  compro- 
mise on  quality". 


Supervite  Manufacturing  Co  Ltd 
107  Great  Eastern  Street 
London  EC2  3JD 

The  main  development  for   1973.  as  far 


Silhouette  sunglasses  from  Grafton  feature  many  attractive  styles,  such  as  those 
pictured  above.  They  are,  top  I  eft  model  no.  930  with  gunmetal  finish  and  brow 
emphasis;  right,  model  no.  559  a  "squarish"  shape  with  light,  subtle  shell  frames 
and  metal  designs  on  the  side-pieces;  and,  centre,  model  no.  834,  with  the  new 
coloured  enamel  effect.  Bright  green  enamel  across  the  top  piece  and  royal  blue 
along  the  bottom  and  the  side-arms 


as  Supervite  are  concerned,  is  that  they  have 
been  appointed  wholesale  stockists  for  the 
Zeiss  Umbral,  Umbralet  and  Umbramatic 
sunglasses.  In  addition  to  this  collection, 
the  company  will  be  featuring  their  own 
range  which  includes  many  new  models 
both  in  ordinary  and  polarised  lenses. 
Supervite  are  also  offering  retailers  a 


wide  range  of  selected  stand  deals  and 
individual  glasses  from  a  number  of  impor- 
ters such  as  Whitecross,  Solabra,  Olive, 
Bartex  and  Polaroid. 

"Looking  forward  to  the  1973  season 
with  confidence."  said  a  spokesman  for 
Supervite.  "as  we  feel  we  have  something 
in  our  range  to  interest  every  buyer." 


FOR 


FOR 


PHONE 

01  692  3888 


solabra 

samco 
VIGKERS 

80  ROYAL  HILL  LONDON,  S.E.10  8.S.D. 
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Two  selections  from  the 

solabra  range  of 

fashion  sunglasses 
including 
polarised 


Ask  your  wholesaler  for 
details  and  brochure. 
L.  BRAUN  Ltd.  22  Cowper  Street 
London  EC2. 
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BIRCHWARE  LTD 


—The  Anonymous  Sunglass 
Manufacturers! 


We  have  no  brand  name  of  our  own 

We  have  no  sunglass  range  of  our  own 

We  do  have  design  and  manufacturing 
facilities  for  sunglasses — Second  to  none 


Perhaps  you  can  turn  this  rather  unusual  combination  to 
jour  advantage.  WE  WELCOME  ENQUIRIES 


ASK  FOR: 


Lionel  J.  Saxty,  Marketing  Director, 

BIRCHWARE  LIMITED, 

North  Farm  Estate, 
Royal  Tunbridge  Wells, 
Kent,  England 

Telephone:  0892-241^8  Telex:  95^1 3 3 
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Whitecross  Optical  Co 

Frederick  Works,  Rochester  Place 

Camden  Road,  London  NW1  9JR 

A  successful  season  during  1972,  say 
Whitecross,  has  led  to  their  polarised  range 
being  extended  to  include  models  retailing 
from  £150  to  £1  -95.  There  are  two  units 
j  available,  one  of  which  is  the  Polar-Star 
I  comprising  a  range  of  three  dozen  assorted 
metal-framed  polarised  sunglasses  retailing 
between  £175  and  £1-85  complete  with  a 
free  revolving  counter  display  stand.  This 
would  cost  £43  60  to  the  retailer. 

The  other  unit.  Polarama,  comprises  five 
dozen  assorted  polarised  models  between 
£1-50  and  £1-95  with  a  revolving  gilt- 
backed  counter  stand  which  costs  £71  -20. 

For  the  smaller  retailer  Whitecross  are 
offering  a  one-dozen  assorted  box  called 
Polara  which  is  a  unit  of  12  pieces,  two 
pieces  each  of  six  different  models  from 
between  £150  and  £1  95.  To  the  retailer 
i  this  would  be  £13  86.  Plastic-framed  sun- 
glasses in  various  styles,  as  well  as  metal- 
framed  models  both  gilt  and  chrome,  are 
available  as  individual  lines  or  assortments. 

Metalvista  is  an  all-metal-framed  sun- 
glass unit  of  1 1  different  styles,  six  dozen 
in  all.  from  95p  to  £150,  which  also  comes 
with  a  free  revolving  counter  display  stand, 
costing  £56- 80  to  the  retailer.  A  twin- 
column  floor  display  unit,  the  Esplanade, 
is  an  assortment  of  19  dozen  sunglasses — 
both  plastic  and  metal-frmed — from  25p 
to  £125  together  with  one  dozen  clip-overs 
at  45p.  The  Esplanade  costs  £99  80. 

A  popular  range  is  the  Sun-Beam 
(£40- 80)  unit  which  is  a  counter  display 
stand  supplied  free  with  1 1  dozen  plastic- 
framed  glasses  selling  from  25p  to  75p 
together  with  one  dozen  clip-overs  at  35p. 
Boxed  assortments  of  three  dozen  sun- 
glasses are  also  available;  the  Riveria  box 
for  ladies  and  the  Granada  box  for  men 


r 


costing  £8  40  each.  Kiddies  and  teenagers 
are  also  catered  for  in  this  extensive  range 
with  models  retailing  between  5p  and  17jp 
each. 

Linda  Farrow 

333  Grays  Inn  Road 

London  WC1  8PX 

The  young  sunglasses  designer,  Linda  Far- 
row, feels  that  the  1973  trend  is  towards 
more  plastic  with  new  styled  metal  sides 
rather  than  the  old  racing  sides.  This  is 
reflected  in  her  1973  collection  which 
features  14  plastic,  seven  metal  and  one 
aluminium  model.  Four  styles  are  fitted 
with  Zeiss  Umbral  lenses  and  the  others 
are  all  fitted  with  polarised  lenses. 

The  latest  design  is  aluminium  in  silver 
and  black  which  incorporates  a  novel 
method  of  fitting  lens,  leaving  gaps  on  the 
side  and  by  the  nose.  "But  this  in  no  way 
reduces  the  obliteration  of  sun-rays,"  says 
Linda  Farrow.  Prices  range  from  £1-20  to 
£3  40. 


Marby  Ltd 

21  Leather  Lane 

London  EC1 


P  &  R  Sunglasses  from  Marby  Ltd  feature 
a  wide  range  of  continental  styles  with 
polarised  lenses  in  tan  or  smoke.  Plastic 
lenses,  Marby  believe,  will  be  much  in 
demand  this  year — particularly  in  the  soft 
shell  colours.  Of  particular  interest  among 
their  new  models  with  plastic  frames  are 
no.  1410PP,  a  squarish  shape  with  polar- 
ised lenses  (£1T5)  and  no.  8833 1PP,  an 
oval  design  with  double  bridge  and  a  dark 
shell  frame  (£135).  Among  the  metal- 
framed  styles,  with  polarised  lenses,  is  an 
unusual  wrap-around  shape  with  gun-metal 
finish  (£2- 25).  Other  models  have  chrome 
or  gilt  frames  and  a  small  selection  is 
offered  with  a  black  matt  finish.  One 
classic  design  from  the  metal  range  feat- 
ures blue /red/white  frames.  All  polarised 
sunglasses  are  supplied  in  a  navy-blue 
plastic  gusset  case.  Clipons  complete  Mar- 
by's  polarised  range. 

Other  items  from  the  P  &  R  collection 
include  four  competitive  children's  styles, 
mirror  lens  sunglasses  and  assorted  fashion 
styles  (from  £0  25). 

The  company  have  recently  introduced 
a  new  floor  stand  which  enables  their 
sunglasses  to  be  shown  with  the  "maximum 
amount  of  display  and  the  minimum  of 
fuss".  Each  stand  can  be  supplied  with 
the  chemist's  own  choice.  A  revolving 
counter  stand  which  displays  four  dozen 
sunglasses  is  also  available. 
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These  two  models,  above  and  centre, 
are  both  wearing  Linda  Farrow  designs. 
Style  no.  115,  above,  is  a  dark  shell 
plastic  design  with  metal  slotted  sides 
available  with  either  polarised  grey 
lenses  or  Zeiss  Umbral  brown;  and 
style  123,  centre,  is  available  with 
polarised  lenses 


Bottom  corner,  left,  are  four  models  from 
the  Whitecross  polarised  collection.  They 
are,  from  the  top  down:  no.  605  (£1-25), 
no.  921  (£1-95),  no.  910  (£1-85)  and  no. 
435  (£0-75).  □  And  in  this  bottom  corner 
four  models  are  illustrated  from  the  P  &  R 
range  from  Marby  Ltd. 
From  top  down:  style  no.  88331 PP  (£2  00) 
with  shell  frame  and  metal  arms;  no. 
2370PP  (£2-10)  with  either  chrome  or  gilt 
frames;  no.  1140PP  with  shell  frame  and 
metal  joint  (1-95);  and  fourth,  no.  2210 
with  chrome  frame  (£1  -25) 
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Alfred  Franks  &  Bartlett  Co  Ltd 
167  Freston  Road 
London  W10  6TH 

The  1973  range  of  Bartex  polarised  and 
fashion  sunglasses  once  again  "embraces 
a  wide  range  of  fashion  styles  at  reason- 
able prices". 

The  new  method  of  moulded  metal 
frames  has  enabled  Bartex  to  produce  a 
delicate/strong  look  for  four  "his  and  her" 
polarised  styles  in  black,  silver  and  gilt 
finishes  at  £150  (models  3002/ PL.  3307/ 
PL  and  3008 /PL).  A  variety  of  other 
polarising  styles  are  available  at  £1-80  plus 
polarising  clip-overs  and  flip-clips  at  95p 
and  £113:  all  with  the  Bartex  100  per  cent 
money-back  guarantee. 

Fashion  sunglasses  are  also  on  offer  in 
metal,  metallised  and  plastic  frames  in  an 
assortment  of  shapes  and  sizes,  ranging 
from  children's  models  at  6p  to  a  metal- 
lised piolot-shape  with  metal  hinge  at  £100. 

This  year  Bartex  are  providing  additional 
display  stands,  free  of  charge,  with  a  quan- 
tity purchase. 

Jackel  &  Co  Ltd 
Kitty  Brewster  Estate 
Blyth,  Northumberland 

"The  widest  possible  selection,  both 
fashion-wise  and  price-wise"  is  how  Jac- 
quelle  describe  their  1973  range  of  sun- 
glasses, which  comprises  14  ranges,  cover- 
ing 70  styles  all  with  varied  colour  com- 
binations. 

The  latest  designs,  all  made  in  the  UK. 
include  Upside  Downers,  which  are 
polarising  glasses  with  grey,  or  tan  lenses 
and  dark  shell,  lavender  or  heliodor  frames 
(£195).  Big  Beautiful  Eyes  is  another 
polarising  range  which  comprises  two  styles 
for  ladies,  and  one  Unisex,  available  in 
savanna  and  dark  shell  frames  with  grey, 
tan  or  lilac  lenses  (£195). 

Jacquelle  havte  introduced  lightweight 
glasses  to  their  range  this  season.  Called 
Loops,  there  are  two  styles;  one  for  ladies, 
the  other  unisex,  which  also  have  polaris- 
ing lenses  in  grey,  tan  or  lilac  with  bright, 
matt  chrome  or  bright  aluminium  frames 
(models  Jac  985  and  992,  £2  95). 

Aluminium  frames  are  a  new  venture  for 
Jacquelle  and  this,  they  predict,  will  be- 
come increasingly  popular  as  more  people 
realise  the  comfort  and  ease  which  the 


One  of  the  "His  and  Her"  styles  from 
the  Bartex  range  available  in  black, 
silver  and  gilt  finishes,  all  at  £1-50 


material  offers.  The  main  aluminium  range 
offers  a  selection  of  black,  silver  and  laven- 
der frames  with  polarising  lenses  in  tan. 
lilac  and  grey  (models  Jac  990  and  991. 
£2  95).  Other  styles  for  the  year  include 
two  polarising  models;  one  with  a  snake- 
design  frame  and  bridge  (£195),  the  other 
with  filigree  frames  (£2-25);  plus  children"s 
sunglasses  and  a  large  choice  of  clip-on 
styles  from  39p  to  £11 5. 

Sunbrella  can  also  supply  hand-finished, 
fashion  sunglasses  in  a  choice  of  three 
styles  (models  Jac  980,  981  and  982,  £2  95). 
An  illustrated  catalogue  is  available  on 
request. 
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Style  no.  PL/0571  from  the  polarised 
collection.  It  is  a  metal-framed  design 
with  double  emphasis  on  the  brow 
(£1-80) 

Lessar  Bros  Ltd 

Lesbro  Works,  Hylton  Street 

Birmingham  18 

Theme  behind  the  Solarite  and  Pol-rama 
sunglass  ranges  this  year  is  the  "Sun 
Lovers".  The  Pol-rama  polarising  series 
contains  40  models  with  many  new  styles 
in  both  metal  and  plastic  material.  Ladies' 
aluminium  designs  G171  and  G172  have 
unusual  satinised  finishes,  while  model 
G175,  for  men,  comes  in  matt  black  and 
brown  plastic.  Pol-rama  retail  prices  are  in 
the  £1-35  to  £3  75  bracket. 

The  Solarite  High  Fashion  collection 
features  shade-in  crystal  to  solid  coloured 
plastics  as  in  models  P74,  P80  and  P83.  New 
colours  have  been  introduced  called 
Countryside  and  Dapple  Slate  (models  P81 
and  P86)  as  well  as  graduated  tint  lenses. 
An  unusual  line  is  model  P79,  which  is 
handmade  with  no  less  than  four  mirror 
lenses.  And  at  the  top  end  of  the  Solarite 
range  is  an  increased  collection  of  Formula 
CR39  sunglasses  which  were  introduced  for 
the  first  time  last  year. 

Also  "first  time"  this  year  are  three  Sola- 
matic  sunglasses  with  Photosun  lenses 
which  darken  automatically  as  the  sunlight 
intensity  increases.  Six  display  units  are 
being  offered  by  Lessar  plus  "sunglass  ad- 
viser" badges  to  help  identify  and  motivate 
sales  assistants. 


Centre  column,  from  the  top  down  are: 
one  of  the  models  from  the  Loops  range 
by  Jacquelle.  no.  985  with  polarising 
lenses  (£2-95);  style  no.  982,  a  hand- 
finished  design  with  cut-out  nose 
bridge  also  from  Jacquelle  (£2-95). 

□  Style  no.  PL/3002  from  Bartex  with 
an  interesting  brow  effect  (£1-50);  also 
from  Bartex  is  style  no.  PL/3008  (£1-50). 

□  Four  designs  from  the  collection 
offered  by  Lessar  Bros  Ltd.  They  are: 
G.  186  Pol-Rama  polarised  also 
available  in  CR/39  lenses;  G.177 
Pol-Rama  polarised  or  CR39;  PHS/1, 
one  of  the  three  Solamatic  sunglasses 
with  the  new  Photsun  lenses;  and  P.76 
from  the  Solarite  range  with  silver  or 
gold  sides 
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SHOWING  OFF 


Left:  the  Como  display  unit 
from  Samco  sunglasses 
which  contains  three  dozen 
polarised  models,  a  total  of 
26  different  styles.  Cost  to 
the  retailer  is  £38/75.  The 
Highlighter  stand  from 
Jacquelle,  featuring  the 
Solabra  range  of  sunglasses, 
is  pictured  centre  plus  a 
smaller  display  card  holding 
six  styles.  And  right  is  a 
new  counter  display  stand  for 
the  Zeiss  range  available 
direct  from  Degenhardt  & 
Co  Ltd 


The  free  display  unit  from 
Polaroid,  left,  presents  24 
different  models  in  "take  & 
try"  trays  and  includes  a 
mirror.  The  revolving  display 
stand  No.  7316,  right, 
is  presented  free  with  48 
Olive  polarised  glasses  both 
assorted  metal  and  plastic 
frames  retailing  from  £T60 
to  £2-90,  from  Henry 
Weinberger 
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SMALL  SHOW  OFFS 


0m 

H  *»  w^J  Sunglasses 
'1ak 


A  display  card  for  the  range  of  Olive 
children's  sunglasses  in  assorted  shapes 
and  colours  from  Henry  Weinberger 
Ltd  which  holds  one  dozen  models.  And 
right,  the  free  wood-framed  "see 
through"  bar,  which  holds  18  models, 
supplied  by  Polaroid  with  their  HS3 
pack.  This  pack  contains  50  models, 
40  metal  and  10  plastic-framed 
sunglasses 


Marby  Ltd.  present 

their 

P  &  R  Sunglasses  range 
for  1 973 


with  Polarised  Lenses 
in  plastic 
and 
metal 
frames 


Also  featured  are 

their  famous 
grannies' and  children's 
ranges 

All  polarised  glasses  supplied 
in  attractive  case  free  of  charge 

Catalogue  on  request  or  from  your  local  wholesaler 

Marby  Limited 

21  Leather  Lane,  LONDON,  EC1N  7TE 

Tel:  01-405  2334-2317 
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Pblaimd  Sunglasses 
stop  glare 


The  success  of  selling  Polaroid  sunglasses  from  attractive 
display  units  has,  say  the  company,  been  well  proved  in 
previous  years;  especially  when  buying  sunglasses  in  packs 
associated  with  free  display  units.  The  compact  display  bar 
(illustrated  above)  which  holds  12  models,  is  supplied  free 
with  various  Polaroid  packs  on  offer  for  1973 


New  sunglass 
display  stand 
prepared  by 
Lessar  Bros  for 
their  "Sun 
Lovers"  range. 
Called  Stand  D, 
this  prestige 
counter  unit  is 
meant  for  60 
styles  and  has 
sloping  mirrors  in 
base  plus  a  top 
flower-piece.  The 
stand  is  a 
patented  design 
with  10  orange 
plateau  and  is, 
say  Lessar,  both 
strongly-made  and 
anti-statically 
treated 


This  year 
we've  made 
it  harder 
for  you! 

The  TITCOMB  range  of 
top-quality  sunglasses  has 
DOUBLED!  And  you  won't  find  a 
better  choice  anywhere. 

Our  new  POLARISED  models 
(57  to  choose  from!)  are  out  of 
this  world.  .  .  .  and  we're  still  less 
expensive  than  our  competitors! 

This  year,  too,  we're  re- 
introducing the  exciting  NEOPHAN 
range.  A  great  sunglass  with 
improved  colour-contrast  and 
clarity.  There'll  be  a  BIG  demand 
for  these! 

We're  also  handling  a  new 
sunglass  collection  with  ZEISS 
UMBRAL  lenses  by  Carl  Zeiss  of 
Jena. 

Add  to  this  our  usual  back-up 
selection  of  inexpensive  standard 
and  children's  models  and  you'll 
see  what  we  mean:  with 
TITCOMB  sunglasses,  CHOOSING 
is  the  hard  part.  Selling  is  easy! 


MB 
FASHION 
SUNGLASSES 

24  HURN  ROAD, 

CHRISTCHURCH,  HANTS.,  BH23  2RN 
Tel:  Christchurch  3252 
(S.T.D.  020  15  3252) 
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SUNGLASSES  o 


Ik 


A  new  season  - 

a  new  range  of  OLIVE 

Sunglasses  - 

including  10  excitingly  new 
British  Made  POLARIZED 
Glasses. 


NEW 


MATERIALS 
COLOURS 
DESIGNS 
DISPLAYS 


Please  send  me  the  1973  Olive  Sunglass  Catalogue 


Name 


Address 


SUNGLASSES 


Henry  Weinberger  Ltd. 
Britannia  House, 
100  Drayton  Park, 
London  N5  1  NA. 


A  MEMBER  OF 
THE  ROYAL  SOVEREIGN  GROUP 
OF  COMPANIES 


